A MEMORY- JOGGING PACKAGE 
BUILDS REPEAT BUSINESS 


HE Hygrade Food Products Corporation, Newark, 
N. i* see to it that shoppers don’t get absent- 
minded when they pass the meat counter. These at- 
tractive Hygrade items are nattily dressed in a double- 
duty wrap of “Cellophane” cellulose film. Duty No. / 
is to show the item to best advantage, to make quality 
look like quality . . . to protect flavor and freshness. 
Duty No. 2 is to make shoppers remember the brand... 
which is done by the colorful label printed right on 
the “Cellophane.” 
Attractive packages like these make the first sale 
easier—and then build profitable repeat business. 


IDEAS FOR “’REPEATER’’ PACKAGES 


One of our Field Representatives will be glad to help you 
with packaging plans to step up repeat business. Just write: 
“Cellophane”’ Division, Du Pont, Wilmington, Delaware. 


ophane 


TRADE ‘QD K 


“Cellophane”’ is a trade- 
mark of E du Pont de 
Nemours & Co., Inc. 


















..~ THOSE EXTRA BUFFALO FEATURES 





and see how the Y ‘total uya "" to Increased Profits 








Consider the increased capacity that saves cutting time; the faster, cooler cutting that speeds 

up plant production, protects protein values and improves quality and yield; the V belt ENG 
drive and the separate motor mounting that places the motor out of the operator's way, FUE 
away from moisture and flour; the extra service life of heavy knife shaft bearings on BOTH yt 
sides of the knives; the fully adjustable, completely enclosed bowl supports that keep the —— 
knives and bowl in perfect adjustment for peak cutting efficiency during the entire life of he has 
the machine; the simple, easy operating, completely sanitary emptying devicemand above wis 
all consider the fact that it is a Buffalo machinerugged in every construction detail, built gasolii 
for extra years of efficient, low cost service. ial 








Let a Buffalo representative help you ‘’add up” these features in terms of operating econ- 
omy and we think you'll agree that the New Buffalo can mean extra profits right in your 
own sausage kitchen. 








J 0 4 kK * 5 re ' T 4 9 S S 0 h S C 0 MANUFACTURERS OF A COMPLETE LINE 
s s OF SAUSAGE KITCHEN MACHINES 
50 BROADWAY, BUFFALO -11 DEXTER PARK AVE., CHICAGO - 612 ELM ST., DALLAS-5131 AVALON BLVD., LOS ANGELES - 340 TRAUTMAN ST., BROOKLYN 





ENGINEER SAVES CONTRACTOR 252 ON 
FUEL BILL Commenting on the work done by the Standard 


Automotive Engineer this customer writes, “After cleaning, overhaul- 
ing and adjusting carburetors, checking and setting distributor points, 
testing condensers and coils and making various other tests I find that 
he has cut my fuel consumption at least 25%. Not this alone but the 
general efficiency of all the engines has been greatly increased.” 

High fuel bills had about convinced this customer to try a cheaper 
gasoline. Here again, the Standard Automotive Engineer proved the 
true economy of good products, properly applied. 


ASK YOUR 
AUTOMOTIVE ENGINEER 


what he does and how he finds these econo- 
mies in fleet operating costs. Call the nearest 
Standard Oil (Indiana) office or write 910 
South Michigan Avenue, Chicago, Illinois. 





TRUCK OPERATOR MAKES SAVING 
EQUIVALENT TO 2¢ PER GALLON 


“It was just like taking 2¢ per gallon from the price of gasoline” reports 
the engineer. Alike, except that when this saving was made by the 
Standard Automotive Engineer through improved engine performance 
it meant that this customer still had the advantage of using a high 
quality gasoline. His trucks still had full power on the road. He was sure 
of a further saving in maintenance that is certain to follow when equip- 
ment is kept operating at peak efficiency. 

One of the modern trucks operated by this customer, the National 
Furniture Mfg. Company of Evansville, Indiana, is shown above with 
the Standard Automotive Engineer preparing to make a road test. This 
test is an important part of the service these Engineers render. It pro- 
vides a check on engine performance under actual operating conditions, 
complete insurance against sacrificing power for gasoline savings. 


SCHOOL BUS SYSTEM GETS A 10% SAVING 


Even on the modern equipment operated by the Beaverton Rural 
Agricultural School at Beaverton, Michigan, a Standard Automotive 
Engineer found ways to reduce gasoline consumption 10.3%. A saving 
of approximately 1000 gallons of gasoline a year. Equivalent to a sav- 
ing of over 1¢ per gallon. Any way you say it, it means just one thing. 
Standard’s Engineering Service and Standard Oil products did it again. 
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Improved Insulation saves 
truck operating dollars... 








Dry-Zero Bound-Batt reduces refrigerant 
consumption for entire life of truck 


syolereve ce erie 


protects all 


perishable products 




















efrigerant consumption is kept at a mini- 
R mum, thereby saving operating expense, 
when the new Dry-Zero Bound-Batt insula- 
tion is installed in your truck body. Further- 
more, this new Dry-Zero product is so low in 
cost that every truck owner can afford to put 
it in every truck he operates. 

Dollars Saved. This new form of Dry- 
Zero is manufactured by an exclusive proc- 
ess which eliminates costly manufacturing 
steps formerly required. The new process 
results in: 1) insulation of the same high 
quality as other Dry-Zero prod- 
ucts, 2) but at lower cost. 

Dry-Zero reduces refrigera- 
tion costs because it is such 
an efficient insulant. Its rating 
of 0.24 Btu has been estab- 
lished by independent author- 
ities such as the U. S. Bureau 
of Standards. 

When Bound-Batt insula- 


tion is used, less refrigerant 





is required to maintain a specific temper- 
ature per 24 hour periods. This economy 
benefits the truck owner for the entire 
life of the truck, because Dry-Zero does 
not deteriorate. 

You Benefit. No matter what kind of 
perishable product you are hauling, Dry-Zero 
gives adequate protection. Thousands of 
operators have proved this. 

Get this benefit yourself. You can spec- 
ify Bound-Batt for all types and sizes of 
truck bodies (and other refrigerating units, 
such as coolers). It can be 
purchased in rolls suitable 
for cutting to size on the 
job, or fabricated to specifi- 
cations. 

Write for your free copy 
of the Truck Insulation Bul- 
letin. If you have a special 
insulation problem, send full 
details to the Engineering 
Department. 


























The most efficient 
commercial insulant known 


mG us PAL Ore 


Bound-Batt 








Insulation 


DRY:ZERO 
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Dry-Zero Corporation 
Chicago — 222 North Bank Drive 
New York—60 East 42nd Street 
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INTERESTING FACTS ABOUT FOOD FLAVORING 


| WANT THAT 

HIGH PURITY 
IN EVERY 

SHIPMENT / \ 


















THATS JUST WHAT 
DIAMOND CRYSTAL 
GIVES YOU~ 


























1 Our chemist explains to a customer 
that an important extra purifying fea- 
ture in the exclusive Alberger Process 
adds uniformity to high purity in Dia- 
mond Crystal Salt. And uniform salt is 
highly important to food manufacturers 
because it helps maintain uniformity in 
their own products! 











NOW | KNOW WHY 
YOUR SALT HAS 


zz of i 
A rn ” \ » * lf OUR CUSTOMERS ALSO 
ar , 


GET DIAMOND CRYSTAL’S 
QUICK SOLUBILITY, 

2 In our exclusive Alberger Process, 3 Samples are checked in our labora- UNIFORM SCREENING, 

brine is heated to 290° F. and fed into tory to make certain that Diamond CLEANLINESS AND 





huge metal cylinders containing clean Crystal's uniform high purity is main- TRUE SALT FLAVOR 
stones. Impurities deposit bodily on tained. Through constant checking and TOO! NO WONDER 
th t St d th t itl f ar DIAMOND CRYSTAL iS 

ese stones. Steam and pressure e extra protection of our exclusive THE SALT OF LEADING 
valves, with special recorders, rigidly Alberger Process, our customers are 


FOOD MANUFACTURERS! 
control this process at every step. assured of uniform, high purity salt. 


DIAMOND CRYSTAL 
Abbeuger Process. SALT 


MAKES GOOD FOOD 
PRODUCTS TASTE BETTER 


DIAMOND CRYSTAL SALT CO., INC., ST. CLAIR, MICH. 
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HOLD EVERYTHING 


Meat packers everywhere realize the importance 
of Cerelose in developing and holding good 
color in meat. They recognize its value as an aid in 
fixation of color and they appreciate its economy. 

In all kinds of sausage, Cerelose helps to de- 
velop good color. In fresh sausage, Cerelose, pure 
Dextrose sugar, is an aid in the retention of desirable 
color. For further information write: Corn Products 


Sales Co., 333 No. Michigan Ave., Chicago, Illinois. 


CERELOSE 


> helps develop and hold 
s ai 
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Ry HATS DELICIOUS, 





You can fill that order to a “T’ with 


ARMOUR’S NATURAL CASINGS 


@ Women don’t buy blindfolded. And when they 
buy sausages they demand appetizing appearance 
plus flavor. 

Armour’s Natural Casings can be a big factor 
in helping you get more sausage business on 
both those counts . . . and more. 

In the first place, natural casings have a texture 
that’s porous. So, the smoking you give your sau- 
sages really penetrates into the meat... gives 
them that zestful goodness that sells and sells. 

Then, natural casings are of a resilient, flexi- 
ble nature that makes them cling tightly to well- 
stuffed sausages . . . gives them the plump, fresh 
look that housewives want. 

Add to that the fact that natural casings are 
protectors of your product’s tender juiciness 


and it becomes clear why we feel that natural 
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casings are your logical choice... . And you 
can be sure of the finest by ordering 
Armour’s Natural Casings. Strict standards of 
quality, careful grading, complete selection 
and Armour’s reputation for excellence of 
finished product is a paid-up insurance policy of 
your satisfaction. Give your next casing order to 
your local Armour Branch House. 


ARMOUR’S 


NATURAL CASINGS 


ARMOUR and COMPANY, CHICAGO, ILLINOIS 
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EASTER Meat Merchandising 


HAT are the prospects for Easter meat 
volume this year? 

Sales will equal or exceed those of a year 
ago, in the opinion of all meat merchandisers inter- 
viewed by THE NATIONAL PROVISIONER. 

General business conditions are improving and 
consumer purchasing power is somewhat higher; 
smoked meats are lower in price than a year ago, 
lamb and veal are about the same and beef is con- 
siderably higher. The latter fact is likely to give 
a selling advantage to 
cured packaged meats. 

However, those who 
want their share of the 
Easter meat business 
must not lose sight of 
the fact that a greater 
number of packers are 
going to make extraor- 
dinary efforts this year 
to increase Easter sales. 


Easter Wrappings 

Packer optimism as 
to Easter meat volume 
is reflected in orders for 
special wrapping and 
packaging materials. 
Converters and manu- 
facturers of packaging 
materials state that 
sales of wrappers and 
packages exceed in num- 
ber of pieces the orders 
placed last year. 

One Midwestern plant 
—not in the largest class 
—has bought enough 
Wrappers of one conver- 
ter’s stock Easter design 
to secure its exclusive 
use this year. The order totaled 
approximately 260,000 pieces. 
Two other Midwestern packers 
have placed orders for 210,000 


A POPULAR HAM WRAP 


Printed 


transparent 





cellulose 

Easter theme is placed over a regular parch- 

ment ham wrapper. The overwrap is held 
in place with colored string. 


and 200,000 wrappers respectively. A Chicago 
packer having his own Easter design expects to use 
400,000 wrappers on Easter meats. Orders for 
Easter wraps from smaller packers are running 
from 12,000 to 25,000 each. From this small cross 
section of packers’ sales expectations, it is not diffi- 
cult to visualize the huge tonnage of meats which 
moves into consumption in special wrappers and 
packages during the Easter season. 

How much Easter meat sales will actually exceed 
1938 volume is anyone’s 
guess at this time. Esti- 
mates by meat mer- 
chandisers interviewed 
varied from a 3 toa 7 
per cent increase. Any 
or all of these estimates 
may be wrong, but it is 
significant that none of 
these men_ estimated 
that business this year 
would fall below the 
Easter volume of 1938. 
Results in individual 
cases will depend, of 
course, on sales and 
merchandising efforts. 


Easter Plans 


So far as can be 
learned, no unusual 
Easter meat sales and 
merchandising methods 
are being considered. 
Many packers will have 
the same wrappers or 
packages this year that 
they used during the 
1938 Easter season. One 
of the larger packers 
who last year employed 
a special Easter parchment 
ham wrapper will use his reg- 
ular parchment wrapper and 


with the 


get seasonal appeal by adding 








a transparent cellulose band, printed in 
Easter designs, around the butt of the 
cut. 

Another of the larger packers has 
adopted special Easter designs for 
smoked hams, slab bacon, Italian hams 
and dry sausage. The latter product 
will also be offered in a special wooden 
box printed in Easter designs. Other 
packers, large and small, will confine 
Easter wrappers to hams, picnics, and 
slab bacon, employing the same, or sim- 
ilar wrappers and packages to those 
used last year. 

A popular package for hams and slab 
bacon has been the regular parchment 
wrapper over which is used a. special 
wrapper of printed transparent cellu- 
lose. Colored string or tape is frequent- 
ly used with this combination of wrap- 
pers. Packers and retailers like this 
set-up. 

Some packers who use large quanti- 
ties of these transparent cellulose over- 
wraps have special designs which they 
use year after year. However, most 
users of these overwraps purchase stock 
designs. Attractive and colorful stock 
designs are available to meet every re- 
quirement and in numbers to prevent 
duplication between packers in a sales 
territory. 


Wrappers and Bands 


Stock parchment wrappers printed in 
Easter designs are also available and 
have been used in place of the regular 
wrapper and without an overwrap by 
some packers. Stock designs of parch- 
ment wrappers are used with a clear 
or colored transparent cellulose wrap 
with good results. Colored ties—string 
or tape—are employed on most pack- 
ages to increase eye appeal. 

Printed bands of transparent cellulose 
and parchment have also been popular 
for several years for dressing up Easter 
meats. They are available in various 
widths and printed designs and are most 
frequently used over the regular trans- 
parent cellulose or parchment wrapper. 
They are, of course, less expensive than 
overwraps. Attractive results can be 
obtained with them. Ham bands often 
measure 4 in. wide and 22 in. long. 


Easter Cartons 


A reason given by one packer for the 
use of special cartons for Easter hams 
is the ease with which meats can be 
packaged and the attractive appearance 
of the packages when stacked for sale 
in the retail store. This packer also be- 
lieves that added protection given the 
ham is a factor which influences its 
selection by discriminating housewives. 
His hams are covered with their regular 
parchment wrappers before being placed 
in the carton and the box is closed with 
colored string or colored cellulose tape. 
One of the larger packers will use an 
Easter overwrap on all cartons of sliced 
bacon this year but will not use a special 
Easter wrapper for sliced bacon not 
packed in cartons. 

The methods of packaging meats for 
Easter sale mentioned above do not ex- 
haust packaging possibilities. They are 
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cited merely as being those most gen- 
erally used. 

Some packers with racial groups in 
their sales territories have found it 
profitable to use Easter wrappers and 
packages for dry sausage, Italian hams 
and lamb carcasses. While there has 
been some Easter packaging of sliced 
bacon, sales of this product in Easter 
dress have shown no marked upward 
trend. Whether or not this is due to lack 
of merchandising effort on the part of 
the packer and retailer is not known. 
However, it has been customary to con- 
centrate on other meats at this time. 


Hams In Casings 


Consumer demand for boneless 
smoked hams has reached a point where 
most packers find it profitable to pro- 
duce these cuts. This type of ham is 
particularly popular at Easter. It is 
produced economically and conveniently 
in a cellulose casing so that, regardless 
of what other types of wrappers and 
containers the packer selects for Easter 
meat packaging, he must also give some 
consideration to Easter packaging of 
these meats. 

There has been much progress in re- 
cent months in printing artificial casings 
in several colors, and particularly in 
printing one color over another color in 
the background, Transparent Package 
Co., manufacturers of Tee-Pak casings 





PRINTED BY NEW PROCESS 


Developments in casing printing make pos- 
sible use of one color over another. The 
result is that shades and designs are more 
true to life and possess greater eye appeal. 


3 Sede Say 


¢ BONELESS SMOKED 2: 





EASTER COUNTER CARD 


One of the features of the Visking plan for 

merchandising hams. These cards can be 

imprinted with the firm and brand name 
of the packer. 


advises. It is now possible to get beau- 
tiful color combinations, such as dark 
green and white, silver, yellow and light 
green on Easter casings. One of these 
casings printed by the newer methods 
is shown in an accompanying illustra- 
tion. 

Although these boneless smoked hams 
in cellulose casings must sell to the 
dealer at a price somewhat higher than 
for regular smoked hams, the retailer 
knows that this price is justified by the 
fact that a high percentage of the ham 
“an be sold at center slice prices and 
that each ham yields him a good profit. 

Some of the merchandising helps 
furnished by the Tee-Pak organization, 
which are particularly adaptabie to an 
Easter promotion campaign, include 
dealer aids pointing out that this cellu- 
lose cased ham moves readily in whole 
and half units; that it is adaptable to 
any type of cooking; and that it is suit- 
able for delicious dishes for breakfast, 
luncheon or dinner. Recipes are fur- 
nished for its use, including barbecued 
ham, ham a la king, ham a la queen, 
baked ham Virginia style, cold buffet 
ham with cheese covering, and others. 


Merchandising Helps 


A special merchandising plan to help 
packers and retailers move more bone- 
less smoked hams in Visking casings 
during the Easter season has been set 
up by Visking Corporation. The basis 
for this special program is a half-page 
two-color advertisement in the April 
issue of the Ladies’ Home Journal and 
other advertising in the Saturday Eve- 
ning Post, Woman’s Home Companion 
and Good Housekeeping. 

These advertisements in national 
magazines widely read by women, the 
company believes, will help create a big 
demand for boneless smoked hams. It 
will then be up to the packer to see 
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5.—Newspaper advertising. 

In addition to packaging and sales- 
men’s meetings, expenditures for Easter 
ham merchandising and the various ac- 
tivities engaged in are likely, in all 
cases, to be determined on a basis of 
volume of expected sales. 


pers 


The purpose of special Easter wrap- 
pers and packages is to add eye and 
sales appeals to meats and influence 
impulse sales. Easter meat packaging 
is practiced almost universally by those 
packers who have learned that the 
greater interest created in their prod- 
ucts by timely wraps and containers 
and the extra sales resulting therefrom 
more than compensate for increased 
production expense. 

In a retail meat store where meats 















DRESSED UP FOR EASTER SALE 


Salami has its regular parchment wrapper 
and an overwrap of printed transparent 
cellulose. Container is wood. Ribbon across 
top is silk and Easter designs across bottom 
are cardboard cut-outs. Wood container 
serves for both shipping and display. 








EASTER BACON 


Printed transparent cellulose is used over 
the regular parchment wrap. The overwrap 
is printed in Wilson’s special design. 


that the retailer is prepared to meet 
this demand. Supplementing this ad- 
vertising is a special counter card for 
use in Easter ham merchandising. One 
of these is shown in an accompanying 
illustration. The cards were designed by 
outstanding artists and merchandising 
men and embody selling ideas. They are 
designed for imprinting with firm and 
brand names and are available to pack- 
ers at small cost for distribution to their 
retailer customers. 

Further aid in merchandising these 
hams is furnished by the Visking Cor- 
peration in the form of a 4-page folder 
supplied to each salesman of a company 
using this particular artificial casing. 
The folder is entitled, “How to Increase 
Your Profit on Hams This Spring.” 
It contains reproductions of the covers 
of the national magazines in which the 
special ham advertising appears and 
gives printed instructions to salesmen 
on the use of the folder to introduce the 
product to retailers not already familiar 
with it and to show how sales can be 
increased where the retailer already is 
handling these hams. 


Easter Sales Plans 

There is considerable evidence that 
Easter meat merchandising efforts will 
start early and will be carried on per- 
sistently and that determined efforts 
will be made to arouse greater retailer 
interest in Easter meat profits and to 
encourage dealers to push Easter meat 
sales aggressively. 

Packers are reluctant to reveal Easter 
meat merchandising plans at this time 
and there is little information available 
as to just what they have in mind. One 
packer outlined his plan, which is prob- 
ably fairly typical, as follows: 

1.—Special packaging. 

2.—Salesmen’s meetings. 
3.—Point-of-sale advertising. 
4.—-Truck advertising. 


are offered for sale in colorful, timely 
wrappers and containers, the product 
not “dolled-up” for the occasion may 
appear drab and commonplace by com- 
parison and be at a merchandising dis- 
advantage as a result, no matter how 
attractive and appealing its everyday 
dress may be. 

It is customary in many meat pack- 
ing plants to hold meetings of the sales 
force before starting Easter sales drives. 
A representative of THE NATIONAL 


EASTER WINDOW DISPLAY 


Products in colorful special wrappings at- 
tractively displayed. Smoked and baked 
hams, butts in printed casings, a lamb car- 
cass and carton-packaged goods are shown. 
Note special Easter assortment at right. 











































PROVISIONER recently had the oppor- 
tunity to sit in at one of these sales 
meetings. The object of the meeting 
was to enthuse the salesmen with the 
possibilities in sales, impress on them 
the need for early and persistent sales 
efforts on Easter meats and to outline 
Easter sales and merchandising plans. 
In this instance, the sales manager 
placed much emphasis on the necessity 
of encouraging retailers to go after ham 
business aggressively and on the value 
of urging all dealers to get consumer 
commitments early. The sales manager 
felt that much business might be se- 
cured in this manner before other pack- 
ers were ready to start their Easter 
merchandising. Point-of-sale advertis- 


(Continued on page 46.) 


NNOUNCEMENT of a new de- 
A velopment in truck body con- 
struction, making possible a 
considerable reduction in body first cost 
and simplifying the work of repair, has 
been received by packinghouse and sau- 
sage plant delivery and transportation 
executives with a great deal of interest. 
The new-type body employs a differ- 
ent method of construction which puts 
the steel panel sheets under tension be- 
tween framing members, drawing them 
together and bracing them so that 
ordinary cross-braces, gussets and 
struts are not required. Full tensile 
strength of the steel panel sheets is 
used. Sheets are fastened to framing 
without the use of rivets or weld points 
upon which stresses are ordinarily con- 
centrated. 

This new method of construction was 
developed by Harvey Lindsay, president 
of the Dry-Zero Corp., and is called 
Lindsay Structure. Although designed 
originally for use in the transportation 
field, Lindsay Structure materials are 
already being used for erection of small 
industrial buildings, shipping  con- 
tainers, cabinets and similar products. 


Four Advantages Claimed 


From the truck operator’s viewpoint, 
bodies built of Lindsay Structure ma- 
terials are said to have four advantages. 
They are economical in first cost; can 
be dimensioned to within one-half inch 
of any size desired, using nothing but 
standardized material; have greater 
strength per unit of weight, and may 
be repaired quickly and cheaply. 










NEW Truck Body Construction CUTS 


From the truck-body builder’s view- 
point, Lindsay Structure materials cre- 
ate an opportunity to build bodies of 
special sizes and for special uses by 
modern quantity production methods. 
Dry-Zero does not believe, however, that 
Lindsay Structure bodies will replace 
all custom built bodies, according to Mr. 
Lindsay. There are certain body shapes 
and styles to which Lindsay Structure 
is not readily adapted, he points out. 
There are other types of bodies where 
Lindsay Structure materials may be 
used in partnership with conventional 
construction methods. 

In no case do Lindsay Structure ma- 
terials replace all the work ordinarily 
done by the commercial body builder. 
The materials merely provide a new 
method of body framing and covering. 


Body Sizes and Types 


Lindsay Structure materials consist 
of standard framing members, panel 
sheets and fittings. Materials are fab- 
ricated by quantity production methods 
on special machinery developed by the 
company. The same framing, sheets 
and fittings used for truck-body con- 


DETAILS OF CONSTRUCTION 


LEFT.—Upper photograph shows ten- 
sioner being fitted over panels. When 
assembly is tightened with socket lock 
screws, panels will be under tension in 
all directions. Lower photograph illus- 
trates corner framing. Fittings are of 
drawn steel. 

BELOW.—Erecting body framing. One 
side in position; other being raised. Work- 
man in rear ready with one of members 
that fasten sides together. Two skilled men 
have assembled a 12-ft. body of this con- 
struction, exclusive of floors and doors in 

less than half a day. 


COSTS 


struction are also being used for small 
industrial buildings and containers of 
various kinds. Use of the same ma- 
terials for many purposes makes them 
more economical to produce, Mr. Lind- 
say points out. 

This standardization of materials, 
however, does not limit number or 
variety of body sizes that may be built. 
It is possible to build a body within one- 
half inch of any desired size because 
standard Lindsay Structure panels are 
available in widths from 5 in. to 41 in. 
by inches and in lengths from 17 in. to 
143 in. by inches. Panel sheets in frac- 
tional dimensions, such as 29% in. by 
77% in., are also available but at in- 
creased cost. 

Machine that forms edges of Lindsay 
Structure panels is capable of manu- 
facturing some 4,000 different sheet 
sizes and shapes, all of which are stand- 
ard. The company also has made avail- 
able three types of corners for bodies. 
The “M” type corner has a radius of 
1% in. The two cove type corners have 
a radius of 6 in. and 8% in. 


Construction and Repairs 


All Lindsay Structure materials have 
been designed for quick, easy assembly. 
During assembly tests at the Dry-Zero 
plant two skilled men have put together 
a 12-ft. truck-body, exclusive of floor 
and doors, in less than half a day. 
Simplicity of Lindsay Structure as- 
sembly and the fact that all parts are 
standard makes maintenance and re- 
pair work economical. Damaged panels 
and framing can be replaced easily and 
quickly from outside the body. 


No special tools or shop equipment 
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FIGURE Ill. 


STRUCTURAL PRINCIPLE 


1.—The four basic elements. A _ is 
flanged frame; B, tensioner which fits inside 
channel of flanged frame; C, panel sheets 
with patented edges; D, socket lock screw 
which draws tensioner into channel of 
flanged frame. 


2.—Basic elements in position before 
union is tightened. 


3.—Tight, completed union between 
frame and sheets. Edges of tensioner 
bedded against sheets and bottom of chan- 


nel. This assembly is continuous around 
all edges of each sheet. 
are required for assembling Lindsay 


Structure materials into truck bodies. 
Speed wrenches of various kinds may 
be employed for accelerating assembly 
of body framework. A _ small socket 
wrench used for attaching panels to 
framework is supplied with the ma- 
terial. 


Figures I, II and III above show the 
basic elements of the body and the 
method of making union between the 
frame and sheets. The illustrations on 
the opposite page show how the work- 
men erect the body framing, detail of 
corner, and how the tensioner is fitted 
over panels. 

The company will manufacture no 
truck bodies, it has been announced, but 
will sell the necessary materials to 
licensed truck builders. 


THE COMPLETED BODY 


This is the complete truck body (right) 
which was constructed by the methods ex- 
plained above. In case of damage the panels 
and framing can be replaced easily from 
outside the body. The truck body shown 
here is 12 feet long. 
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ARMOUR TRUCK SAFETY 


Four hundred and ninety-two of the 
2,100 drivers of Armour and Company’s 
fleet of trucks went through 1938 with- 
out an accident and 302 of them com- 
pleted five years of accident-free driv- 
ing. These latter have been awarded 
solid gold badges signifying their 
achievement, according to the company. 


As a direct result of efforts to lessen 
the number of accidents, marked im- 
provement in handling of Armour trucks 
has been evident in the last few years. 
In 1936 there were 2,610 accidents, in- 
cluding those in which Armour drivers 
were not to blame as well as those in 
which they might be at fault. This was 
an average of one per 21,000 miles. 

In 1937 there were 2,302 similar acci- 
dents, or one for every 26,000 miles. 
Last year the number was reduced to 
1,753 or one for every 37,000 miles of 
travel. Omitting accidents for which 
Armour drivers were in no way respon- 
sible, the company trucks averaged 
nearly 60,000 miles per accident. 


Included among truck drivers who 
are being awarded five-year merit 
badges are many who have gone 10 and 
15 and even more years without any 
sort of accident that could be regarded 
as resulting from carelessness, negli- 
gence or inefficiency on the part of the 
driver. Six Armour drivers have com- 
pleted 20 years or more without an 
accident and one of them, Byron Zim- 
merman, who operates out of the com- 
pany’s branch in Rochester, Ind., has 
hung up 26 consecutive years without 
an accident. It is estimated that he has 
covered 750,000 miles in his 26 years, 
or 30 times around the world. 


TRUCK CONTROL BY ICC 


Driver salesmen should be exempted 
from hours of service and other rules 
which the Interstate Commerce Com- 
mission may establish in regulating 





private motor carriers, according to wit- 
nesses testifying at recent hearings 
under Ex Parte MC 3 (see THE Na- 
TIONAL PROVISIONER of February 11, 
page 9). The commission’s hearings in 
the matter of establishing reasonable 
requirements to promote safety of oper- 
ation of motor vehicles operated by pri- 
vate carriers (packers, manufacturers, 
bakers, etc.) have already been held in 
Washington, Chicago, Minneapolis, Spo- 
kane and Portland. 

The Bureau of Motor Carriers gave 
testimony at Washington that in a high- 
way survey of motor trucks during 
1936, in which almost 18,000 trucks 
were stopped, over half were private 
trucks and many of the drivers of these 
had been on duty for more than the 
10 hours per day (12 hours when re- 
quired by traffic or weather) now pre- 
scribed by the commission for common 
and contract carrier drivers. 

At Chicago, several witnesses testi- 
fied that driver-salesmen should be ex- 
empted from hours of service and other 
rules, pointing out that such salesmen 
had short hours at the wheel. Bakers 
and other employers of route-salesmen 
declared that these employes spent much 
of their time selling and that NRA had 
recognized the need for exempting them. 

Regulation of private carriers as to 
hours of service of drivers and safety 
was recommended by state officials. 
J. E. McCullough, director of the motor 
carrier division of the Kansas commis- 
sion, suggested that the ICC adopt 
Kansas rules. He declared that accident 
frequency was highest among drivers of 
1 and 14-ton trucks. 


SOUTHWESTERN MEAT RATES 


Southwestern Lines in I. & S. No. 
2595 has asked modification of an Inter- 
state Commerce Commission order of 
1928 to permit establishment of new rail- 
road freight rates on meats and pack- 
inghouse products between Chicago and 
Oklahoma City, Okla. 
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EXCESS WEIGHT 





No Waste! No Surplus! 
With H &D Shipping Boxes 


Take a tip from the Package Engineer. 
You can save time and money by 
modernizing your shipping boxes. Case 
histories in H & D files reveal the im- 
portance of weight reduction in ship- 
ping box construction. One shipping 
box after another has come to the 
Packaging Laboratory for analysis and 
re-design, and has been made over into 
a lighter, yet stronger, package. In this 
thought, there is a suggestion for you. 


The Hinde & Dauch Paper Co. 
3931 Decatur Street 
SANDUSKY, OHIO 





Send for FREE Booklet 


STL 





You'll get plenty of ideas from 
“Package Engineering.” De- 
scribes notable successes in field 
of packaging. Free for asking. 


HINDE 2 DAUCH 


SHIPPING BOXES 





PROTECT IN TRANSIT 
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STATE WAGE-HOUR BILLS 


State fair labor standards bills have 
been introduced in 24 states. The bills 
which have been introduced and the 
latest information as to their status: 

Arizona, H. 211, referred to judiciary 
and labor committee; California, As- 
sembly bills 167, 203, and 2075, and 
S. 50 and 1024, referred to labor and 
capital committee; Colorado, H. 98 and 
S. 32, in industrial relations committee; 
Connecticut, S. 17, 32, and 910, and H. 
55, referred to labor committee; Idaho, 
H. 233; Indiana, H. 43, in labor commit- 
tee, motion adopted February 16 in- 
structing group to report defeated. 

Kansas, H. 260, in judiciary commit- 
tee; Maine, S. 388, in judiciary commit- 
tee; Maryland, H. 154 and 265, referred 
to judiciary committee; Massachusetts, 
H. 634, 821, and 1874, and S. 147, re- 
ferred to labor and industry committee; 
Missouri, H. 29, now being redrafted; 
Montana—H. 29 and S. 54 and 190, all 
defeated. 

New Hampshire, H. 313; New Jersey, 
Assembly bill 40, hearings held before 
committee on labor & statistics; New 
Mexico, H. 28, hearing held by labor 
committee on February 2; New York, 
Assembly bill 886 in labor committee, 
Senate bill 830 in labor and industry 
committee; North Carolina, H. 214 and 
S. 97, senate bill referred to committee. 


Ohio, H. 65, hearings held before la- 
bor committee; Oregon, H. 105; Utah, 
H. 30, favorably reported out by labor 
committee; Washington, H. 498, re- 
erred to committee on labor and labor 
statistics; West Virginia, H. 73 and S. 
61; Wisconsin, Assembly bill 44, in labor 
committee; Wyoming, S. 20, in labor 
committee. 


SECOND WAGE-HOUR PENALTY 


In the second criminal case under the 
federal wage and hour law, an Eastern 
shoe firm and its treasurer have been 
assessed fines totaling $2,000. The de- 
fendants pleaded guilty to the following 
charges: failure to pay minimum wage 
of 25 cents per hour, falsification of 
records, failure to keep true records 
and interstate shipment of goods made 
by underpaid employes. 

Among other charges made by the 
government was that the firm forced 
employes to work before punching in 
and after punching out on time clock. 


STREAM POLLUTION BILL 


Barkley bill providing for voluntary 
state-federal stream pollution program 
administered by the Public Health Serv- 
ice has been reported out by the Senate 
commerce committee and was on the 
Senate calendar subject to debate this 
week. Early passage of the measure 
is expected in the Senate. The Barkley 
bill contains no penalties or prohibitions 
on permitting polluting material to 
reach navigable streams. 


FEEDING DOGS BIG INDUSTRY 


Feeding America’s pet dogs has be- 
come big business, the latest Census of 
Manufactures reports showing annual 
dog food production in excess of half a 
billion pounds valued at more than 
$25,000,000, the Institute of American 
Meat Packers stated recently. Statistics 
on volume and value of dog food pro- 
duction were collected by the Census 
Bureau in 1937 for the first time, and 
present a clear picture of the great 
growth in one of the country’s lustiest 
infant industries. 

The reports show that in 1937 Ameri- 
can dog food manufacturers produced 
378,337,397 pounds of canned dog food 
valued at $18,695,803, and 123,999,020 
pounds of other types of dog foods 
valued at $7,132,574. 


Much of the growth in the dog food 
manufacturing industry has occurred 
in the production of canned dog foods. 
Fifteen years ago the production of 
canned dog food totaled only a few 
thousand cases annually. Today pro- 
duction runs into millions of cases a 
year, involves the direct employment of 
thousands of persons and contributes to 
the employment of other thousands in 
the manufacture of cans, labels, and 
distribution of the product. 


CONSUMER MEAT LIKES 


Given a chance to choose between fat, 
medium, and lean cuts of beef, Inter- 
national Livestock Exposition visitors 
viewing the U. S. Department of Agri- 
culture exhibit showed a_ decided 
preference for the lean. Of more than 
1,600 persons voting, 54 per cent 
favored the lean cut, 31 per cent chose 
the medium cut, and the remaining 15 
per cent liked the fat cut, according to 
O. G. Hankins, in charge of meat in- 
vestigations for the B. A. I. 


Approximately 70 per cent of the per- 
sons voting for the lean cut gave as 
their reason the economy in higher pro- 
portions of lean meat. Nearly 50 per 
cent of those voting for the medium 
cut did so because they considered it to 
have about the right proportions of fat 
and lean. Palatability factors in- 
fluenced 35 per cent of those voting for 
the fat cut, while another 18 per cent 
preferred this cut because they thought 
it had the most “quality.” 


The Chicago exhibit was the first of 
department exhibits in which fair 
visitors will be given the opportunity 
to express their preference on meats. 


PACKERS SELL BY RADIO 


“Spot” radio time utilized by packers, 
sausage manufacturers, and other pro- 
ducers of meat and meat products dur- 
ing 1938 for promotional purposes was 
purchased at a total cost of $140,571, 
according to figures recently released 
by the Publishers’ Information Bureau, 
New York, which listed 11 firms. 
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NE of the interesting depart- 
O ments in the new brick, tile and 

glass addition topping the beef 
cooler at the plant of Geo. A. Hormel 
& Co., Austin, Minn., is that in which 
boneless pigs’ feet are processed and 
prepared for sale. 

Production of Hormel pigs’ feet has 
been increasing steadily for some time 
—a fact credited by company executives 
to the careful manner in which these 
products are handled, the selection of 
the pickle formula and the appealing 
manner in which the feet are offered for 
sale. The growing popularity of this 
product is evidenced in the new depart- 
ment. Here, despite the use of more 
automatic and labor saving equipment 
than was installed in the old depart- 
ment, it has been necessary to increase 
the working force from time to time. 

All of the operations of processing 
and packing pigs’ feet, except curing, 
are performed in the department. Cur- 
ing is done in the curing cellar, the feet 
going to this location directly from the 
cutting floor. Cooking, which follows 
curing, is done in the three stainless 
steel cookers shown in the accompany- 
ing illustration. 

After being cooked to the desired de- 
gree of tenderness, the feet are split, 
carefully boned, taken to a conveyor 
table where they are weighed into con- 
tainers for the packers and sent to the 
packing tables on a belt conveyor. The 
meat is inserted into the jars by hand, 
care being taken to arrange the feet 
so as to get the greatest eye and appe- 
tite appeals. 

The filled jars are conveyed to a fill- 
ing machine where the exact amount of 
vinegar required is automatically placed 
in each jar. The containers are capped 
by machine, washed to remove any 
grease and vinegar on the outside, la- 
beled and packed in case lots. Hormel 
pigs’ feet are put up in half-pint, pint 
and quart glass jars with knife-remov- 
able caps; also in kits, kegs, barrels and 
tierces. 


Pigs r 
Feet 
Production 





FOLLOW IT IN PICTURES 


First (upper left) the pigs’ feet are brought 
to desired degree of tenderness in three 
stainless steel covered vats before splitting 
and boning. After the latter operations 
the feet are weighed and packed by hand 
(lower right) and jars filled with vinegar. 
They are then capped with a knife-remov- 
able cap applied automatically by machine 
(upper right) and are washed, labeled and 
packed in fiber cases (right). Product is 
put up in half-pint, pint and quart glass 
jars, kits, kegs, barrels and tierces. 


TL 
Tie 


EFFICIENT PACKING LINE IN OPERATION 


The feet are weighed and placed in containers at the table in the background and 

carried to the packers on the conveyor at the right. A belt conveyor carries the 

filled glass containers through the washing operation, to the vinegar filling, capping 

and labeling machines and to the point where they are placed in the shipping cartons 
for distribution. 
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INTERNATIONAL TRUCKS 
Fit the Job... Cut Hauling Costs 


In ever-increasing numbers, truck users 
are investing in Internationals — the 
trucks that bear the Triple-Diamond 
emblem. They are cashing in on the high- 
quality standard maintained for a// In- 
ternational Harvester products. 


Take stock of your truck needs—and 
then find out what International offers 
in size, body, price, and after-sale serv- 
ice for your loads. And remember this 
when it comes to trucks: International 





These six International % to 1-ton Model D-15 Trucks recently were put to work in New York by Geo. A. Hormel & Co. 


has been building trucks for 32 years. 
International gives you more for your 
truck dollar in operating economy and 
long truck life because it does not com- 
promise truck construction. Every In- 
ternational is a/l-truck in every detail. 


Ask the nearest International Truck 
dealer or Company-owned branch to tell 
you how Internationals save money. 
Sizes in the line range from Half-Ton 
units to powerful Six- Wheelers. 


INTERNATIONAL HARVESTER COMPANY 


(Incorporated) 


180 North Michigan Avenue 
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Chicago, Illinois 


INTERNATIONAL TRUCKS 
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LIVESTOCK BRUISE 
DRIVE EFFECTIVE 


URTHER reductions in percentage 

of bruised and crippled animals at 
the principal livestock markets were re- 
ported by H. R. Smith, general manager 
of the National Live Stock Loss Pre- 
vention Board, at its annual meeting 
in Omaha recently. This was true for 
all classes except hogs, which showed 
a slight increase at some markets, at- 
tributable, Mr. Smith believed to the 
heavier weights to which hogs were fed 
last year, making them more susceptible. 

Mr. Smith pointed out that livestock 
truckers hauling to one large market— 
Milwaukee—have been issued metal 
shields for their trucks and a certificate 
of merit by the board when they 
measured up to board specifications. 
This practice has proved instrumental 
in controlling losses at that market, he 
said. Certificates are revokable at any 
time that truckers fail to observe board 
standards. To date no revocations have 
been necessary and truckers have re- 
ported that carrying the shields on their 
trucks was a real business asset as 
farmers prefer to have their livestock 
hauled by men known to be careful. 


Time of Bruising 


Frank Lowe, of Wilson & Co., re- 
ported on experiments conducted at five 
of the company’s packing plants in an 
effort to determine the causes and 
source of bruising. Over a two-year 
period it was found that by far the 
majority of bruises are inflicted more 
than 48 hours prior to slaughter. When 
the studies were begun two years ago, 
51 per cent of all hog bruises were less 
than 48 hours old and 49 per cent were 
old bruises inflicted prior to arrival of 
the hogs at market. At the present 
time only 30 per cent are new, while 
the number of old bruises has moved up 
to 70 per cent of the total. 

In the opinion of William Diesing, 
vice president of Cudahy Packing Co., 
the remedy for this lies in an intensive 
educational campaign among livestock 
producers and truckers. “Estimates of 
a $12,000,000 annual loss from bruised 
and crippled animals won’t even scratch 
the surface of what these losses actu- 
ally amount to each year,” he said. 

Reports made at the meeting brought 
out the fact that responsibility for the 
major portion of losses sustained 
through unnecessary bruising and 
crippling of meat animals rested on 
those who handle the animals prior to 
their arrival at market. 

New directors elected to membership 
on the board were M. L. Shawcross, 
Omaha; Rollie Pemberton, Des Moines, 
Ia.; W. G. Black, St. Joseph, Mo.; Dr. 
C. D. Lowe, Department of Agriculture, 
Washington, D. C.; John Baker, Okla- 
homa City, Okla.; Dr. W. A. Young, 
Chicago; and C. L. Farrington, presi- 
dent Indianapolis Stock Yards Co. 
Edward Foss Wilson, president of Wil- 
son & Co., was among those re-elected. 





Rising Costs 


At least one reason why it costs more to 
do business and why meat prices are higher 
may be found in the following: 

In 1837 the cost of federal government 
amounted to a little more than $2.25 per 
capita. 

In 1887 the cost was about $4.50 per 
capita. 

In 1937 the cost of federal government 
was $62.91 per capita. 

The per capita cost of all government— 
federal, state and local—during the year 
1937 amounted to $130.75. 





PACKERS ARE MODERNIZING 


A $20,000 improvement program is 
being completed by the Reynolds Pack- 
ing Co., Union City, Tenn. 

Oscar Mayer & Co. will build a smoke- 
house addition to its Madison, Wis., 
plant. Cost of the improvement will be 
approximately $26,000. 

Merchants Packing Co., Los Angeles, 
Calif., is building an addition to its meat 
packing plant, located at 3029 E. Vernon 
ave. 

Bids have been closed on a one story 
brick and concrete building to be con- 
structed in Milwaukee, Wis., for the 
Badger Boiled Ham Ce. The new build- 
ing, to be located on W. Lincoln ave., 
will measure about 35 by 60 ft. 


INDUSTRY IN NORTH CAROLINA 


An industrial directory and reference 
book of North Carolina has been issued 
for the expressed purpose of meeting 
the increasing demand for industrial 
and agricultural information about the 
state. The industrial development has 
resulted in the shipment of large quanti- 
ties of foodstuffs although the state 
could easily double its production of raw 
products for processing and packing if 
adequate facilities were available to 
handle them, the directory states. 

“The diversified farming program 
now in effect throughout the state has 
resulted in a tremendous increase in 
the production of beef cattle, swine, 
dairy cattle and poultry,” the book 
points out. “In addition to canning and 
preserving, the opportunities for meat 
packing and the production of dairy 
and poultry products are imminently 
worth further investigation.” 

In addition to data on the geography, 
climate and natural resources of the 
state, there is a statewide as well as 
county classification of industries; U.S. 
Bureau of the Census reports on the 
agriculture and livestock production of 
each county and a city and town classi- 
fication of industries is included in the 
report also. 

The book, compiled under the direc- 
tion of the Department of Conservation 
and Development, contains 932 pages 
with maps, and is published by the State 
Department of Labor at Raleigh. The 
price is $7.50. 
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en route! Descriptive folder! 





DROMGOLD and GLENN 


Chicago, Illinois 


1420 McCormick Bldg. 
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protects meat products en route! 


Coxpyer, the rapid, efficient and econom- 
ical ice refrigerant for trucks and trailers, 
safeguards your meats on both long and 
short hauls and preserves your reputation 
all the way! COLDJET changes your truck 
into a miniature storage plant .. . retains 
bloom, prevents formation of slime on prod- 
uct and eliminates trimming waste while 






COLDJET 


The Economical Ice 
and Salt Refrigerant 


COOLS RAPIDLY 

AND UNIFORMLY 
20-min. cooling job pro- 
vides positive circulation 
over entire load space. 


COMPACT 


Self-contained unit requires 
half ordinary drum space. 


EASILY INSTALLED 
Factory assembled ready 
for use . . . installed in 6 
man-hours. 


INTERCHANGEABLE 


Easily transferred from one 
truck to another. 


TROUBLE-FREE 
OPERATION 
Excellent design, quality 
materials and expert work- 
manship assure long, effi- 

cient life. 


CLEAN 


Waterproof, safe from dirt 
or splashing of melted ice. 
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HOW TO PRESERVE 


“NATURAL B 


The photograph above shows a 
Bacon Packing Room in the Chi- 
cago plant of Armour and Com- 
pany, which has become a fasci- 
nating place to all visitors. 


Six U. S. Heavy Duty Ma- 
chines slice the bacon and shingle 
perfect slices right on to the con- 
veyors. A “Gripper” reduces end 
pieces to a minimum. 


One of the biggest features 
about this model is that bacon 
does not have to be sharp frozen; 
32 to 35 degrees F. being the ideal 
temperature. This means that 
bacon retains its natural color 
much longer, increasing its at- 
tractiveness and salability. There 
is less loss from shrinkage. Fat 
does not separate from lean and 
slices do not crack when folded 
into the cellophane wrappers. 
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Loom” IN SLICED BACON 


Room temperature is corre- 
spondingly higher, about 60 de- 
grees F. making for much health- 
ier working conditions,  thor- 
oughly appreciated by all bacon 
room employees. 


DRIED BEEF SLICING 


Another very attractive and 
equally interesting room at Ar- 
mour’s is their Dried Beef Slicing 
Department, where a battery of 
Heavy Duty Dried Beef Slicers 
are in constant, efficient operation. 


BACON — DRIED BEEF UNIT 


Model No. 4 is a practical com- 
bination machine, designed for 
small space. By shifting one gear, 
it can be changed instantly from 
slicing bacon any thickness to slic- 
ing dried beef 4%,” thin at a speed 

(ADVERTISEMENT) 


of 400 slices per minute. All slices 
are neatly stacked for each wrap- 
ping. 


The U.S. Slicing Machine Co. 
who make these efficient modern 
slicers, originated slicing equip- 
ment 40 years ago and their pres- 
ent models represent the standard 
of value and the last word 
throughout the world. There is a 
U. S. model for every size estab- 
lishment for slicing bacon, dried 
beef, boneless ham, etc.—raw, 
smoked or cooked. 


Successful performance records 
of U. S. Heavy Duty Units now 
in use by progressive packers 
should interest you. This data and 
new catalog on modern slicing 
equipment sent on request to U. 8. 
Slicing Machine Co., La Porte, 
Ind. 
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Hot Clothing Beef 


Beef 
clothed have more 
longer and consequently have greater 


which have been 
“bloom,” hold it 


carcasses 


appeal for the buyer. Clothing rounds 
out and plumps the carcass and smooths 
the fat covering. If it is well done it 
increases the value enough to make the 
added expense and effort profitable. An 
Eastern meat packer asks for a descrip- 
tion of the clothing operation, writing: 
Editor THE NATIONAL PROVISIONER: 

Will you describe the operation of clothing beef 
carcasses for us? We are anxious to make our beef 
as attractive as possible to buyers. 


The side is prepared for clothing by 
trimming, scribing and washing. Major- 
trimming is done first to remove bruises, 
blemishes and blood stains. The “fin” 
bones are sawed almost through with a 
scribe saw and are then pounded back to 
give a broader effect to the back and 
improve appearance of side. 

Fat and fell are pinned back with 
wooden lamb skewers across the loin, to 
keep it from shrinking away from the 
chine bone. This gives the loin a much 
better appearance. 

The carcass is then taken to the high 
pressure spray washer where water at 
a temperature of 110 degs. F. and a 
pressure of 275 lbs. is directed at it 
through special nozzles until it is thor- 
oughly clean. The water spray must 
be directed at the carcass from the 
proper angle and should not come in 
contact with the bone. 


Washing and Trimming 


This pressure washing has important 
bearing on appearance of the finished 
side as it “fluffs” up and loosens surface 
fat tissue and “jelly” surface substance. 
The operation makes the final trimming 
and smoothing out of surface irregulari- 
ties much easier and washes out the 
blood clots. After washing, cloths are 
inserted in the large blood vessels and 
the neck is pinned up with a large 


wooden beef skewer. This skewer is 
not removed before the carcass is 
shipped. 


In final trimming the primal cuts are 
worked over very carefully, fat and 
fell are smoothed, blood runners are 
rubbed out and all blemishes are 
trimmed off. 

Cloths are then placed around the 
hind shank. These remain on until 
the side is ready for shipment, protect- 
ing the rounds from particles which 
might drep from the rail. 

Cloth used in clothing carcasses is un- 
bleached cotton sheeting with the fol- 
lowing specifications: 40 in. wide, 48 x 
48 thread count per sq. in., and 2.85 
yards per pound. Beef clothing of 36 


in. width is now available for small 
earcasses. The cloth is soaked in a 
weak solution of salt water which is 


held at a temperature of 120 degs.; 
cloth is wrung out just prior to applica- 
tion to the side. 

Under B. A. I. regulations, the salt 
solution must not exceed 20 deg. 
salometer strength. Cloths wetted in 
salt solution may be applied only in a 
single layer, aside from unavoidable 
overlapping, and the rolls of cloth used 
in the neck and renal regions must not 
be wetted in solution. 


Clothing the Beef 


Application of the hot, damp sheet 
of heavy muslin is started so that it 
overlaps the cloth previously placed 
around the hind shank. The wrap is 
started from flank side and placed over 
inside of round as far as it will go. 
The other side is lapped over, stretched 
tightly and pinned at center of inside 
of round. Four-inch galvanized clothing 
pins are suitable for performing this 
operation. 

The next pin is on the flank side where 
the cloth overlaps the cod. The other 
side of the cloth is then stretched tightly 
around rump and pinned at the first 
vertebra. Cloth is stretched tightly 
over rump and round and pins are 
placed at various points where needed 
on inside of the rump and round. One 
joint of tail only is left on carcass to 








SAUSAGE 
And Meat Specialties 


->A volume of practical ideas on the 
layout and equipment of sausage 
plants of varying size; descriptions 
of materials used in sausage and meat 
specialty manufacture; formulas and 
operating directions; discussions of 
operating troubles and means of 
overcoming them, and an outline of 
major regulations prevailing in con- 
trol of sausage manufacture. 


- Place your order now for this Vol- 
ume 3 of the Packer’s Encyclopedia. 
The price postpaid is $5.00. 


THE NATIONAL PROVISIONER 

407 So. Dearborn St., Chicago, 111. 
Enclosed is check or money order for 

$5.00 for copy of ‘‘Sausage and Meat Spe- 

cialties."’ 


Name . rere erry. 
Street . 


ee 
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provide for the proper forming of the 
rump. 

Cloth is now pulled down tightly and 
pinned over inside of flank, navel end 
and breast down to brisket point, pins 
being placed at intervals of 6 to 8 inches. 
The cloth is then stretched tightly 
across loin, all wrinkles being elimi- 
nated, and pinned back down chine 
bone at short intervals as needed down 
to first vertebra of neck. 

At this point the cloth is brought up 
under the neck and pinned back, form- 
ing a “sling.” Breast side of the cloth 
is pulled under the shank and pinned 
on inside of breast. 


Finishing the Clothing 


The side is now fully clothed. The 
worker uses his hands to smooth cloth 
over loin and rib to eliminate air 
pockets. If cloth does not cling tightly 
to carcass, due to irregularities of con- 
formation, additional pins are placed at 
such points. Wherever pins are placed 
on fleshy side, they are pointed down- 
ward. This keeps juices from emerging 
when pins are pulled. 

Carcass is now scaled, weight tags 
are placed on inside and carcass is 
placed in chill room. Cloths are re- 
moved next day and the beef is ready 
for shipment, nice and smooth, with 
every appearance of quality and eye 
appeal. 

The cloths are washed and sterilized 
after use. Washing in cold water with 
a little salt will remove blood stains 
and use of sodium hypochlorite during 
laundering insures sterilization. 


PIGS' FEET VINEGAR JELLING 


Vinegar pickle used with pigs’ feet 
sometimes gelatinizes. A processor who 
has been having this trouble with his 
product writes: 


Editor THE NATIONAL PROVISIONER: 

Jellying of the vinegar pickle used on our pigs’ 
feet is causing us some trouble. Evidently, the 
gelatine comes from the feet. Is there any way to 
handle this product to avoid jellying? 


Some packers do not consider such 
jellying a drawback, but others avoid it. 
As the inquirer suggests, the gelatiniz- 
ing is due to solvent action of vinegar 
on pigs’ feet. It may result if the feet 
are placed in vinegar pickle while warm 
or if they are cooked too long. If prod- 
uct is stored in too warm a room it may 
also result in jellying. 

It is possible, moreover, that the 
packer has been holding product too 
long after placing it in jars. Even when 
held at low temperatures, the vinegar 
will jell after long storage. 
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JOHN, YOU'VE HAD | YES, | LOOK ON 


CONSIDERABLE THEM AS PART OF 
EXPERIENCE WITH arp’ MY OWN OUTFIT. 





AMERICAN CAN, Be LL TELL YOU WHY- 
HAVEN’T YOU? ~ 


“ 

W.. I have a problem—whether it’s manufacturing 
or marketing—they make it their problem. Their re- 
sources are mine, until I’ve licked the thing. And many’s 
the time they’ve come through with new developments 
and ideas which have helped keep me out in front. You 


ought to find out what American Can can do for you!”’ 


&> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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STAGING RETAIL 
STORE SALES 


{ Uncle Fred, a packer sales manager, writes 
another letter to his nephew, a novice packing- 
house salesman. 

Vil. 


Dear Bill:— 

Saturday sales in the retail store offer 
the packinghouse salesman a wonderful 
opportunity to build volume for the 
dealer and tonnage for himself, provid- 
ing the sale is carefully planned and 
the merchant is “sold” on the project. 
In the store sale I will discuss, the 
packer’s own product is featured, but 
the merchant is not furnished with sales 
or clerical help. 

In planning store sales it is vitally 
necessary that both salesman and mer- 
chant have a definite objective in view, 
and combine their efforts in reaching it. 
Be sure to remember, Bill, that the Sat- 
urday store sale has two purposes. 

Purpose No. 1 is to introduce to the 
home buyer particular packinghouse 
products which are being featured, and 
build up repeat business. Purpose No. 
2 is to show the retailer how simple it 
is to build a successful volume on these 
particular packinghouse products, and 
to show his clerks how readily they can 
make their gross by keeping behind 
these items. Another part of the sec- 
ond purpose is to educate the dealer and 
his assistants properly so that they will 
take care of repeat business which is 
bound to follow the original sale. 


Putting on a sale is simple and inter- 
esting, but it must be planned as care- 
fully as any field campaign. There is 
nothing more dismal than a “flop” sale 
or “dud” demonstration put on in the 
store of a good customer. So it is im- 
portant that the packer salesman know 
exactly what he proposes to do, and 
makes preparations far enough ahead 
so that everything will work out 
smoothly. 


Assume, for example, that a ham 
demonstration and sale is to be staged. 
The customer is enjoying a nice smoked 
meat business, but you are still not 
satisfied with the amount of hams he 
is selling. In selecting a customer’s 
store for a demonstration, the salesman 
should determine whether or not he does 
a big Saturday business over the 
counter. A_ service store which does 
most of its business over the telephone 
is not a good spot for a demonstration. 

Assume, then, that you have selected 
a lively, busy market where there is 
plenty of potential ham business, but 
where you feel you are not getting your 
share. Make sure that your customer 
is ordering enough hams for display 
purposes, and also in large enough 
volume to justify your own work and 
expense. 


Dress Up the Sample 


Order a sample ham for the demon- 
stration and arrange with a nearby 
bakery to bake it according to the for- 
mula recommended by your house. Be 
sure that the ham is baked with a glaze 
and, if it is not too expensive, arrange 
for a little garnishing with pineapple 
and cherries for eye appeal. You can 
generally have a ham baked this way 





WIDE-AWAKE BRANCH HOUSE MANAGERS 


Five branch house managers of John Morrell & Co. visit Sioux Falls plant to get 

first-hand information on products and their manufacture. Left to right: R. J. Klick, 

St. Paul; W. J. Junion, Minneapolis; J. C. Schultz, Aberdeen, S. D.; J. F. Irwin, 
Fargo, N. D.; H. E. Michaels, Duluth, Minn. 
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Store Demonstrations 


—says UNCLE FRED, not only result in 
greater direct sales on the day of the dem- 
onstration, but also are reflected in later 
tonnage increases as customers buy again 
and dealers put more merchandising effort 
behind the product. He gives his nephew, 
a packer salesman, some tips on the suc- 
cessful conduct of demonstrations and sales. 





for two or three dollars, and it is well 
worth the money. 

Next, arrange to have your ham dis- 
played on a table located close to the 
end of the meat counter, in a location 
where it will be seen by the greatest 
number of people without interfering 
with the retailer’s work. If it is sum- 
mer, use sheets of transparent cellulose 
to cover the ham displayed, so as not to 
offend the sensibilities of fastidious 
women shoppers. 

Now you are ready to serve customers 
with samples of the baked ham. Right 
here is a little seeret—one which should 
always be remembered: In sampling 
ham, do not serve too generous pieces; 
in fact, do not serve pieces at all. First, 
cut off a thin slice, then dice this slice 
into small cubes, placing each cube on 
the point of a toothpick. 


Make Customer Want More 


The idea is to give the customer just 
enough to tantalize her taste, and make 
her wish for more. If you give away 
large slices you will not only waste 
your samples, but you will satisfy your 
prospect’s appetite for ham, so that she 
will go away without buying. The 
smaller the cube and the thinner the 
slice, the more the customer can taste 
the flavor. Do not dice too many slices 
at any one time, but keep your samples 
fresh, even though you must stop every 
15 minutes and cut more. Keep them 
fresh and keep them moving. 

It is not necessary to serve crackers 
or coffee or other products. You are 
selling ham, and that is the item you 
want to push. Naturally, you will take 
pains not to interfere with the market 
operators and, at the same time, you 
will not pass up any opportunities to 
introduce additional people to the de- 
liciousness of your product. As each 
customer approaches the meat case 
step up and offer her a taste of the 
ham you are demonstrating. 

To make this sale successful, use all 
the advertising helps your own organi- 
zation has for you. See that your hams 
are displayed in their wrappers at each 
end of the counter, and induce the 


(Continued on page 32.) 
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IN THIS MACHINE... 


A REVOLVING CYLINDER 
CUTS ICING COSTS AT EVERY TURN 


Ordinarily, 100 lbs. of FlakIce Frozen 
Water Ribbons can be substituted 
for about 133 lbs. of ice manufac- 
tured in block form and crushed in 
the conventional manner. It means 
about one-fourth less ice than you 
are buying or making today. And it 
costs less per ton to make. 

And FlakIce Frozen Water Ribbons 
do a better icing job. They cannot 
bruise or injure the most delicate 
meat. They reduce friction in chop- 
ping . . . keep meat at the necessary 
low temperature . . . and eliminate 
cutter breakage. 

FlakIce Frozen Water Ribbons offer 
greater cooling surface . . . abstract 
heat from solids or liquids faster and 
keep them uniformly colder. They 
fill all voids and spaces. Because 
FlakIce Frozen Water Ribbons are 
curved and sub-cooled there is no 


refrigeration 
air conditioning 
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regealing and virtually no loss in 
proper storage. 


Remarkably Simple Machine 


The machine that makes FlakIce 
Frozen Water Ribbons is simple and 
compact. A cylinder containing cold 
brine revolves in pure fresh water. 
As it slowly turns, the water is con- 
verted into thin ribbons which peel 
off the cylinder automatically. You 
get ice in 60 seconds... . 5 to 25 
tons per 24 hour day, according to 
the unit installed. These machines 
are rugged, operate without addi- 
tional attendance and at low main- 
tenance cost. 

For full information 
about FlakIce Frozen 
Water Ribbons, look in 
the classified section of 
your phone book for the 
York Trade-Mark. 

York Ice Machinery 
Corporation, York, Pa. 
HeadquartersBranches 
and Distributors 
throughout the world. 







THEY FLOW TO YOUR USE 


@ you want them ---- when you went them 


Fvax|ce frozen WATER RIBBON 











This cut shows the simplicity of the 
machine that produces FlakIce Frozen 
Water Ribbons. 


TRADE MAR 


Firak|ce 





FLAKICE EXTRODS—PERFECT FOR CAR ICING 


FlakIce Frozen Water Ribbons are fed directly into the hopper of this 
Extruder and from there into a cylinder. A piston inside the cylinder pushes 
the ice toward the outlet where a specially designed nozzle permits pres 
sure build-up before ejection and breaking. The resulting Extrods are dense 


dry ice approximately 2'4" 


in diameter and 4” to 6” long. They are the 


ideal size and shape to permit perfect circulation of air in car bunker icing 


HEADQUARTERS FOR MECHANICAL COOLING SINCE 1885 
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HIGH SPEED 
COMPRESSORS 


OSSIBILITIES in use of modern, 

high speed ammonia compressors in 
the meat packing plant are well illus- 
trated in the experiences with machines 
of this type in the Kansas City plant of 
Armour and Company. In the engine 
room at this location is installed refrig- 
erating equipment with a total capacity 
of 3,500 tons, including the two new 
modern type, 4-cylinder compressors 
shown in the accompanying illustration. 
One of these is a booster machine with 
cylinders measuring 15 in. by 10 in. The 
other handles the high suction pressure 
and has 12-in. by 12-in. cylinders. 

Some information on these machines 
and their operation is given in the Janu- 
ary, 1939, issue of The Frick System, 
published by the Frick Co., Waynesboro, 
Pa., manufacturers of the compressors. 
“The booster machine,” the article says, 
“takes care of the freezing rooms and 
operates on a suction pressure between 
zero and 10 lbs. gauge. The machine is 
turned at 360 r.p.m. by a Westinghouse 
synchronous motor of 225 h.p. Com- 
pressor discharges through an _ inter- 


cooler, containing cold water tubes, the 
gas going from there to a mixer in 
which the cooling coils for the liquid 
ammonia are immersed in a bath of 
liquid under float valve control. The 
liquid ammonia for the entire plant— 
some 950 lbs.’ per minute—is cooled to 
45 degs. F. This, of course, adds a ma- 
terial additional load to the new 
machines, as the liquid enters the cooler 
at a temperature varying between 95 
and 108 degs. F. 

“The 12-in. by 12-in. 4-cylinder ma- 
chine works at suction pressures vary- 
ing between 54 and 65 lbs. The maxi- 
mum pressure is carried while the float 
valve on the liquid cooler is open. This 
valve swings into action every two min- 
utes, with the regularity of “Old Faith- 
ful” geyser. The machine under such a 
high suction pressure requires a motor 
of 450 h.p. operating at 300 r.p.m.” 

This is the plant in which the Frick 
Co. installed two steam-driven open 
type compressors with 22%-in. by 36-in. 
cylinders in 1892, and where the big 
27-in. by 48-in. machine was installed 
in 1896. After operating practically 
continuously, day and night, for 35 
years, the big machine was put on re- 
serve service, being still in serviceable 
condition. One of the older machines 
was dismantled about a year ago, but 
the other is still in daily 24-hour service. 
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LARGE CAPACITY IN SMALL SPACE 


Armour and Company gets 687 tons of refrigeration from this pair of modern, 4- 
cylinder compressors, a 12-in. by 12-in. and a 15-in. by 10-in. booster installed in its 
plant at Kansas City. 
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PROMOTING FROSTED FOODS 


Approximately 75 men affiliated either 
directly or indirectly with the produc- 
tion and distribution of quick frozen 
foods gathered in Chicago recently 
to give further consideration to the 
establishment of a National Frosted 
Food Institute. The meeting was called 
by the National Food Distributors’ As- 
sociation, of which John E. Cain of 
Boston is president and Emmett J. Mar- 
tin, Chicago, secretary. The matter of 
the establishment of such an institute 
was proposed a year ago at the meeting 
of food distributors in Cleveland. 

Mr. Cain said that his organization 
had interested itself in such an institute 
because of the protection desirable for 
food distributors who later on would 
be purveyors of frosted foods. 


Fred E. Scott, well-known in the 
field of food distribution, and former 
sales manager of John F. Jelke Co., 
was chairman of the meeting. In invit- 
ing discussion of the various phases to 
be covered by the work of the proposed 
institute, he cited the matter of packag- 
ing frosted foods, the importance of re- 
frigeration to insure the product reach- 
ing the ultimate consumer in the best 
of condition, warehouse storage, reship- 
ping facilities and, finally, refrigeration 
in the retail market. 

J. F. Nickerson, of the American In- 
stitute of Refrigeration and publisher 
of “Ice and Refrigeration,” called at- 
tention to the importance of adequate 
and constant temperatures in all the 
various steps through which the pack- 
aged frosted food must pass from 
packer to consumer. He cited need for 
additional research and _ educational 
work to inform the trade and consumers 
on the distinguishing features of quick 
freezing and of cold storage, of the need 
to disseminate information already 
available and offered the full coopera- 
tion of the American Institute of Re- 
frigeration in the formation of a Na- 
tional Frosted Food Institute. 

W. D. Jordan, Liquid Carbonic Co., 
Chicago, spoke of the need of further 
research on the part of case manufac- 
turers to produce better equipment, and 
was of the opinion that much display 
case equipment research was needed and 
could be stimulated by an Institute. 

R. E. Lowey, of Container Corpora- 
tion of America, and Edward B. Weil, 
Shellmar Corporation, spoke on prob- 
lems of packaging which confronted 
the frosted foods industry. They both 
felt that it was necessary for the 
frosted foods industry to standardize 
on quality of product as well as package 
to avoid efforts in this direction on the 
part of the state and federal govern- 
ments. They also believed that coordi- 
nated work by a central organization 
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would enable the packaging organiza- 
tions to devote further research and 
study to the various problems of pack- 
aged frosted foods, which would ulti- 
mately result in wider acceptance. 

Another speaker was M. T. Za- 
rotschenzeff, National Frosted Foods, 
Inc., New York, who talked on methods 
of freezing quality products. 


REFRIGERATING DATA BOOK 


Refrigerating Data Book, widely used 
by men in every branch of refrigeration 
and air conditioning, appeared again in 
the fourth edition on Feb. 1, 1939, with 
a wealth of new material and all data 
brought up-to-date in line with the new- 
est developments and practice. 

The practical value of this standard 
reference work is already well known, 
it being a publication in which all the 
essential data and information on re- 
frigeration are assembled in a single 
conveniently-arranged volume. As in 
previous editions, the men whose com- 
bined efforts result in the finished book 
comprise a cross section of the best 
brains in the refrigeration and air con- 
ditioning industry. 

The new fourth edition is even more 
practical and useful than earlier ones. 
Many chapters have been rewritten en- 
tirely, in order to bring the contents 
up-to-date. New chapters include those 
on compression systems, absorption sys- 
tems, dry ice, fluid flow, refrigerant 


properties, insulation, cork, small air 
conditioning systems, air systems, sur- 
face coolers, fruits and vegetables, dairy 
products, sea foods, freezing of foods, 
ozone and ultra-violet light, domestic 
refrigerators, condensing units, com- 
mercial evaporators, and four chapters 
on the newest designs and practice 
in controls. No more authoritative treat- 
ments of these subjects can be found 
in the entire literature of refrigeration. 

A new feature of great practical value 
is the inclusion at the end of a number 
of chapters of specification tables, giv- 
ing dimensions, capacities and other 
facts about existing equipment. This 
saves the reader a lengthy search 
through the trade literature for facts 
he wants quickly. 

While the format of the fourth edi- 
tion is similar to previous ones, an im- 
provement is the thumb tabs inserted 
between the eight main sections, so 
data needed can be found in a minimum 
of time. The eight main divisions are: 


1.—Principles of refrigeration. 

2.—Refrigerants. 

3.—Heat flow and insulation. 

4.—Air conditioning. 

5.—Foods. 

6.—Domestic-commercial machinery. 

7.—Industrial machinery. 

8.—Control and power. 

Price of the book remains the same— 
$4.00 per copy in the United States and 


$4.50 elsewhere. Copies may be ordered 
from THE NATIONAL PROVISIONER. 


FLASHES ABOUT SUPPLIERS 


ENTERPRISE, INC.—R. H. Marks 
of Dallas, Tex., has been spending a few 
weeks in New York visiting the trade 
and renewing old acquaintances. The 
Enterprise Company manufactures, im- 
ports and distributes packinghouse and 
sausage manufacturing supplies, ma- 
chinery and spices. 


INTERNATIONAL HARVESTER 
CO.—Retirement of Edward A. John- 
ston, vice president in charge of en- 
gineering and patents, has been an- 
nounced by president Sydney G. McAl- 
lister. Mr. Johnston will be succeeded 
by A. W. Scarratt, his assistant since 
1936. 


CANS, INC.—R. S. Solinsky is presi- 
dent of newly formed company known 
as Cans, Inc., which will manufacture 
full line of general line containers. 
Firm’s Chicago office is at 325 W. Ohio 
st. Mr. Solinsky was formerly assistant 
vice president of National Can Corp. 


LOCKER PLANT NOTES 


New meat freezing room is being 
added to the plant of Central California 
Ice Co., Selma, Calif., as part of exten- 
sive remodeling program. Freezing 
room will cost approximately $5,000. 


Farmers Locker Storage & Provision 
Co., Tippecanoe City, O., is planning to 
establish a cold storage locker plant 
there with a capacity of 350 lockers. 











68 HUDSON STREET 


AIR CONDITION YOUR MOTOR FLEET 


with the Air INDUCTION ICE BUNKER! 


Complete truck air conditioning that's 100% satisfactory and so 
economical you can’t afford NOT to air condition your entire fleet! 
The Air Induction Ice Bunker operates on the simple, money-saving 
principle of forced circulation of air cooled solely with cheap water ICE! 


Unit is a compact, portable device for developing and maintaining 


constant cold, proper moisture and clean-washed air. 


Continuously 


moving air currents give uniform humidity which reduces shrinkage to 
a minimum. The Air Induction Ice Bunker protects all meats and meat 
products while in transit and delivers product in perfect condition 
without loss from shrinkage or spoiling regardless of outside tempera- 


ture or length of haul. 


Get the full particulars and advantages of economical air conditioning 
with the unique Air Induction Ice Bunker. 


A few choice territories are now 
available to reliable distributors 


AIR INDUCTION ICE BUNKER CORP. 


HOBOKEN, NEW JERSEY 
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MR. B. M. REDMOND 


Superintendent of the Carolina Packing Company, 
of Orangeburg, S. C., turned his own knowledge 
of the packing business and his plant, to good 
advantage in this Lixate installation. In addition 
to its major savings, the Lixate Process is making 
many contributions to smooth running efficiency 
and quality, in this modern plant. 


Primarily, of course, packing plant superintendents have 


personal pride in their installations of the Lixate Process, 
because of savings. Being fully automatic, it makes impor- 
tant savings in the costs of handling salt, making brine, 
and in distributing brine throughout the plant. In addition, 
packers report savings up to 10% and 20% in the amount 
of salt required. 

Like all executives, superintendents like also the great 
contribution to quality that this clear, pure, always uni- 
formly saturated brine can make in every plant. Yet there 
are more—many more—advantages for plant superinten- 
dents. The Lixate Process makes it so much easier to keep 
the plant clean. Automatic operation provides an adequate 


supply of brine, always on tap. There’s no need to de- 


CROSS SECTION VIEW OF THE LIXATOR! 
Recommended grades of Rock Salt 
flow by gravity from a hopper to the 
Lixator. Fresh water is admitted by 
a spray nozzle. Saturated brine flows 
up through a collecting chamber, 
through a discharge pipe to a stor- 


age tank. Automatic control of brine 





output controls the whole operation. 
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pend upon faulty memories, or estimates of production. 

With an intimate knowledge of your plant, your super- 
intendent can find ways of using the Lixate Process to 
make economies, improvements in quality, and better oper- 
ating schedules, than you ever thought possible. Write— 
no obligation, of course—and ask to have a Lixate Engi- 
neer call. If you prefer, ask for a copy of the Lixate Book. 
It shows how the process is saving money in industrial 
plants of all types and kinds. International Salt Company, 
Inc., Scranton, Pa., and New York, N. Y. 


Lhe 
LIXATE 


Process 
FOR MAKING BRINE 


INTERNATIONAL SALT CO., INC. 


GENERAL OFFICES: SCRANTON, PA., and NEW YORK CITY 
SALES OFFICES: Buffalo, N.Y.+« Philadelphia, Pa.« Boston, Mass. « Baltimore, 
Md. © Pittsburgh, Pa. « Newark, N. J. « New York, N.Y. ¢ Richmond, Va. 
Atlanta,Ga. © New Orleans, La. « Cincinnati, Obio « St. Louis, Mo. 
REFINERIES: Watkins Glen, N.Y. © Ludlowville, N.Y. «¢ Avery Island, La. 
MINES: Retsof,N.Y. «© Detroit, Mich. «¢ Avery Island, La. 








HOW TO REDUCE 


SHRINKAGE 


IN ONE EASY LESSON 


© WE KNOW—from experience with many leading packers—that \) 


Ford Charcoal Briquets make an ideal fuel for smoke-houses. That’s 
why we urge you to accept a free demonstration. We are sure of 


five results: 1. Quick heating of smoke-house. 2. Rapid drying of 

meats. 3. Less shrinkage. 4. Better color. 5. Improved flavor. 
Reduction of shrinkage is one of the most important. Ford Bri- 

quets are prepared charcoal containing a minimum of moisture. 


Their penetrating heat dries meat rapidly at lower temperatures, 
thereby reducing to a minimum the loss of weight through dripping. 

Ford Charcoal Briquets are efficient and economical. Try them 
and see. Ask our representative to make an appointment. 


FORD MOTOR COMPANY e 


BY-PRODUCTS DIVISION 


FORD 


DEARBORN, 





CHARCOAL 
BRIQUETS 














Packed Under the Polish 
Government Inspection 





All Meat Products of Poland Are Marked 
**Madein Poland” or ‘Product of Poland”’ 











BEWARE OF IMITATIONS 
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List of Polish Ham Importers 


Ampol, Inc. 
380 Second Avenue 
New York, N. Y. 
Gramercy 5-5270 


Brooklyn Packing Company, 
ic 


157 Green Street 
Brooklyn, N. Y. 
Evergreen 9-6444 


Canada Packers, Inc. 
2 Broadway 
New York, N. Y. 
Bowling Green 9-0755 


J. S$. Hoffman Company 
179-181 Franklin Street 
New York, N. Y. 
Walker 5-5800 
IMinois at Orleans Street 
Chicago, III. 
Superior 9300 


Huston and Milkowski, Inc. 
612 No. Michigan Avenue 
Chicago, III. 
Superior 3604 





Meat Import Company 
33-37 South William St. 
New York, N. Y. 
Whitehall 3-5428 


Meyer and Lange 
434 Greenwich Street 
New York, N. Y. 
Walker 5-7735 


Polish Ham Import Co. 
1921-1951 E. Ferry Avenue 
Detroit, Mich. 
Plaza 5164 


John Thallon and Co. 
8 Broadway 
New York, N. Y. 
Bowling Green 9-4867 


Distributors for the 
Dominion of Canada 


W. G. Clark & Co., Ltd. 


1164 Beaver Hall Square 
Montreal, Que., Canada 


9 Wellington Street E. 
Toronto, Ont., Canada 
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Pork and Lard Markets 


REND in the Chicago lard futures 

market was lower this week after the 
market showed strength last weekend; 
there was some recovery in values 
Thursday but closing prices were 7% to 
15 points under the preceding Friday. 

The market advanced last weekend on 
buying influenced by favorable stocks 
report and further strength in cotton oil, 
but weakened Monday with the sharp 
decline in oil as the State Department 
registered opposition to higher taxes on 
foreign oils. Pressure of local and trade 
selling, influenced by weakness in hogs 
and oil, led to further declines on Tues- 
day. Cash houses were fair buyers. 
Lard showed an easy tone at midweek in 
sympathy with grains and cotton oil; 
tenders of 48 lots against March con- 
tracts did not disturb the market. 
Thursday’s recovery was spirited as 
broader speculative demand developed. 
Selling pressure was light. 


Distributive trade in lard has been 
fairly brisk recently. On Thursday, cash 
lard was quoted at 6.80 nominal; loose, 
6.30 nominal, and refined in tierces, 
8.30c. 


Demand was fairly good in the East 
but the market was barely steady. 
Prime western was quoted at 7.30@7.40c; 
middle western, 7.30@7.40c; New York 
City in tierces, 7%c, tubs, 73% @7 4c; re- 
fined continent, 7% @74c; South Amer- 
ica, 74@7%c; Brazil kegs, 7% @7%e, 
and shortening in carlots, 9c, smaller 
lots, 9%4c. 

Hocs 


The Chicago hog market advanced 
early this week on light receipts, but de- 
clined below the level of last weekend 
on Tuesday. Prices then evened off with 
top on Wednesday and Thursday at 
$8.10 against $8.25 on preceding Friday. 
Receipts were fairly light during most 
of the week, but on Thursday most 
grades showed losses of 10@15¢e from 
last Friday; some light lights and light 
butchers were even lower. Average 
weight at Chicago was running around 
255 lbs. 


EXPORTS 
Reports on the seaboard indicated 
fairly good export interest in lard. 


North American lard exports for week 
ended March 4 totaled 4,970,000 Ibs., and 
bacon and ham shipments were 3,531,000 
Ibs. At Liverpool on Thursday, spot 
lard was quoted at 39s; A. C. hams, 90s, 
and Canadian A. C. hams, 96s. 


CARLOT TRADING 
Green meats were easier in the carlot 
market at Chicago this week as buyers 
failed to show interest except at lower 
prices. Light green regular hams were 
about steady but balance of list was off 
3c; the 8/10 were quoted at 18%c and 





MORE LARD TO ENGLAND 


Lard imports into Great Britain from 
the United States reached 18,923,000 lbs. 
in January, 1939, an increase of ap- 
proximately 5 million lbs. over the 13,- 
931,000 lbs. imported in the correspond- 
ing month a year ago, according to a 
report by A. J. Mills & Co., Ltd., London. 
Lard quotations in Great Britain are 
lower in sympathy with the price ruling 
in Chicago. Imports of U. S. bacon 
showed an increase over the like period 
a year ago while those of U. S. bacon 


decreased. January imports of lard, 
hams and bacon were: 

Jan., Jan., Jan., 

1939. 1938. 1937. 

M Ibs. Mlbs. M lbs. 
| ee ere 18,923 13,931 5,058 
pe rn. 21,992 18,453 14,614 
i; i MOORS «so sissecce cee 3,522 2,681 1,797 
RIUM a5 <iecss tne 6,128 6,073 5,342 
Be MOIR. 6c oss cceasse 516 255 161 
DIEGHORE 5o5.60kces sever 65,560 70,139 64,805 





10/16 at 16%c. S. P. regular hams were 
unchanged with recent trade confined to 
part-car lots; light end inclined toward 
firmness. Light green skinned hams 
were scarce and steady, but the medi- 
ums were more plentiful and down 4c; 
the 24/26 and heavier were unchanged. 
There has been some part-car movement 
of S. P. skinned hams recently and the 
list was about steady. There was fair 
movement in green picnics and prices 
were off 4c; S. P. picnics were available 
at steady list prices. 

Frozen green bellies were quiet early 
this week but sizeable under-cover 
movement developed around midweek 
and the list was off 4@%c. The 8/10 
sold at 13%c, Chicago basis. Trade in 
cured bellies was mainly of jobbing na- 
ture and prices were 4@*%c lower. 
Market was rather dull for D. S. bellies 
with holders inclined to wait for im- 
provement; offerings were available at 
the list which was down 4c. Cash bel- 
lies closed in the pit on Thursday at 
9.75 nominal. D. S. backs were available 
at the market and meeting slow de- 
mand; the 8/10, 14/16 and 18/20 were 
quoted %c under prices prevailing last 
Friday. 

FRESH PORK 

Trade was dull in the fresh pork mar- 
ket at Chicago this week. While supply 
was rather light, demand was not nor- 
mal and there was carryover on several 
days. The market showed a little 
strength early but prices worked lower 
toward Thursday with 8/10 loins at 


16%c, Bostons at 15%c, and skinned 
shoulders at 13c, or about level with pre- 
ceding Friday. Loins were moving 


slowly on Thursday and Bostons were 
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also quiet with boners bidding lower. 


BARRELED PORK 


Chicago quotations on barreled pork 
were not changed during the week. New 
York reported a fair demand with mess 
quoted at $24.75 per barrel and family 
at $18.75 per barrel. 


SAUSAGE MATERIALS 


After a little improvement in market 
for fresh regular pork trimmings at 
Chicago, demand died down and the 
price hovered around 74@7%c. Lean 
trimmings were moving at a steady pace 
with prices unchanged from last week. 


(See page 37 for later markets.) 


ARGENTINE EXPORTS IN 1938 


Argentine exports in 1938 were 
marked by a notable expansion in ship- 
ments of frozen beef, a large proportion 
of which was purchased by Germany 
under a trade agreement. Shipments of 
frozen beef to Italy were large during 
the early part of the year and at the 
end of the year. Several shipments of 
frozen beef were also made to Spain. 

Exports of principal packinghouse 
products from Argentina in 1938, with 
comparisons, were as follows: 


1938, 1937, 

Commodity. tons. tons. 
Beef, chilled and frozen..........490,786 486,857 
Mutton, chilled and frozen... . 52,504 56,956 
Pork, cbilled and frozen.. 9,233 10,625 
Canned meat ........ Saxe aed .. 81,865 84,112 

Neatsfoot oil, oleo stearine, glycer- 

ine, suet and frozen natural suet. 33,427 46,899 
Lard . . 4,162 13,098 
Tallow .. ... 25,784 82,934 
Cracklings .. 15,620 17,193 
Fertilizer and bones . 81,804 125,911 


DECEMBER LARD MOVEMENT 


Estimated production and consump- 
tion of lard from federally inspected 
slaughter during Decmeber, 1938: 

Decem- Novem- Decem- 
ber 1938 ber 1938 ber 1937 


Production, M Ibs....... 134,776 105,533 111,706 
Storage beginning of 

month, M Ibs.......... 74,499 67,667 33,966 
Storage end of month, 

ie et scan cea nnaeees 107,421 74,499 53,693 
Exports (refined and 

neutral), M lIbs........ 19,198 16,009 22,2 
Apparent consumption, 

BE WAR, occ cscccecccees 2,656 2,692 69,684 
Per capita consumption, 

WE b0:0.00 0 S0tCeveeeess 63 63 i4 


CANADIAN BRANDED BEEF 


Sales of branded beef in Canada dur- 
ing 1988 totaled 41,012,708 lbs. This 
compares with 37,766,581 lbs. in 1937; 
45,226,775 lbs. in 1936 and 39,763,306 Ibs. 
in 1935. 
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Our standard brands listed 
below can be shipped prompt- 
ly from Chicago, New York, 
Kansas City, Houston and 
Los Angeles. 


bey. Mexican: 


No. 1 Mexican: 


Chili Peupers 
SS: CS: 
Fey. Mexican: 


STANDARDIZED QUALITY 
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Ss Se RRA a wad Re 
Chicago, Ill, 520 N. Michigan Ave, 














You weigh out each ingredient of your products—includ- 
ing salt—in the exact amount your formulas call for. But, 
unless your pound of salt is uniformly pure it may be much 
less than a pound in flavor . . . and then what’s the good of 
all that accuracy and care? The flavor of your products is 
bound to vary. 

The purer the salt you use, the better the flavor you get 
from a given amount. That’s why so many companies 
standardize on Worcester Salt. As America’s oldest refiners 
of pure salt, we know how to produce uniformly pure salt— 
we consider this knowledge one of our important assets. 
To you, as a user of Worcester Salt, it means that you can 
be sure of the finest flavor—the flavor-quality your cus- 
tomers expect in your products, and on which their good- 
will so largely depends. 

In addition we can and will supply the exact type of salt 
to give best results in your products. If you have some 
special requirements, write and tell us about them and our 
laboratories will promptly set to work to assist you. 
WORCESTER SALT COMPANY, America’s Oldest Re- 
finers of Pure Salt, 40 Worth St., New York, U. S. A. 


Worcestcr Salt 
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Hog Cut-Out Results 


UT-out losses mounted this week 
although there was no marked 
change in the price of live hogs from the 
average of the four days of last week. 
Values of fresh cuts were lower on a 
slightly smaller supply of hogs. Such 


freezer. With increased runs, which are 
expected as soon as the fall pig crop 
starts to market in earnest, there is 
doubt whether present price levels in the 
live market can be sustained, thus offer- 
ing little prospect for moving high cost- 
ing cured product at satisfactory levels. 


CASING IMPORTS AND EXPORTS 


Foreign trade in casings during Janu- 
ary, 1939 has been reported by the U. S. 
Department of Commerce as follows: 

IMPORTS. 


Sheep, lamb 








and goat, Other 
curtailment in receipts as was evident : , neo ths. 
ss a ae ve s Ate tp Nee eens SS 
on es pre ona United Kingdom ..... Sian ae 14,460 
argely to difhculty in marketing hogs rere 18,090 390,895 
except where this could be done over CANNED BEEF IMPORTS =. lace a etn coe 
paved roads. Imports of canned beef imto the United British India ............. - COR — cence ra 
: . x : WME ioesnacesn oes 31,7 6,4 
Peak price of the week at Chicago States during January, 1939: — a: erie aay hea - mo bncovrans 
was $8.40, paid on Monday when 170 to Lbs. Syria oo) eet 
‘ renting 361,15 Turke 9,825 
230 Ib. butchers sold at $8.15 to $8.35 prem 1000 Omer asia "3.748 
with medium weights at $7.85 to $8.15 Paraguay THe ; 218,090 australia ...... "280,809 
7 Pe aha cence 1,025,376 postage 53.46 
and heavy butchers at $7.60 to $7.85. Japan te es0 ns —— 
. e e : — "om BEIOSE cccvcnves ~ 160 
General quality of the runs, particularly New Zealand... 00. ene, 160 peed ep 5740 
of the lighter weights, was not so good ON cian oak os cca ra nda necacarieeoen 4,364,782 Morocco .. — aa 
as that of recent weeks. Prices showed Value... 0... eee e cece cece eect eee ee eens $459,247 Others .... ’ ” a 
weakness the balance of the time. Total ... a 702,015 
Sows continue in light supply, only — 
about 5 per cent of the run at Chicago ‘ a 
consisting of this class of hogs. At all CHICAGO PROV. SHIPMENTS — gg 
markets the small percentage of sows — ; ‘ - " 24 aR8 
é e t a I p ag Provision shipments from Chicago for Belgium .....-.- 17,841 24,338 testes 
and gilts is taken as evidence that farm- week ended Mies 4. S000 Gees: Czechoslovakia ......... ....... 184,989 5,200 
ers are holding back these hogs for . salah : a ei: — Welcdpeanees 
breeding and this may result in a fairly ee Eee ee rrente <......--.--.---» Te Mes 
pie ee Re eee aa “= sek 3e RS 77,008 
heavy run of “grass widows” later. Cured Meats, Ibs.14,340,000 15,306,000 15,072,000 St therionds 47511 
: * Fresh Meats, Ibs.51,347,000 45,722,000 51,856,000 mt aS "oe 
Receipts at eleven large packing cen-  [ard. Ibs ).-. 4.202.000 4,733,000 1,697,000 Norway ....-- + ta seeee é0,s0s 
ters totaled 186,000 head during the 4- passe le al pea Re 
day period. This was 12,000 less than a United Kingdom....... 6,906 
week ago, 21,000 more than a year ago Canada .........-. 10 


and 41,000 less than two years ago. 


Panama 21,210 












































oo cone 518 19,891 
Mood tor bute’ to Gi certain tagte «= SAP SE GIR a ieee me iisid 
needs has forced prices out of line with Exports of lard from New York City, New Zealand .......... 18,760 2,273 
realization values which is undesirable week of March 4, 1939, totaled 1,834,- Un. of So. Africa.....-. dla oO on 
from the stand-point of all packers put- 680 lbs.; tallow, none; greases 236,000 lita allt One ee ae oe 
ting product into cure or into the  I|bs.; stearine, none. Setel. 194,878 594,780 96,770 
HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 
(Hog prices and product values based on THE NATIONAL PROVISIONER DAILY MARKET SERVICE, cutting 
percentages taken from actual tests in Chicago plants.) 
Per Cent Price Value Per Cent Price Value Per Cent Price Value 
live per per cwt. live per per cwt. live per per cwt. 
wt. Ib. alive wt. Ib. alive wt. Ib. alive 
— 180-220 Ibs. 220-260 Ibs. 260-300 Ibs. 
IN SN oo A oe ei car ves 14.00 16.2 $ 2.27 13.70 15.5 §$ 2.12 13.50 144 $ 1.94 
SRS ere a ean ara 5.60 11.6 .65 5.40 10.8 58 5.10 10.7 55 
ee rere 4.00 14.5 58 4.00 14.3 57 4.00 14.1 .56 
ee 9.80 16.0 1.57 9.60 15.3 1.47 9.10 14.8 1.35 
ME a oes 2 kk sealarounale 11.00 13.2 1.45 9.70 12.8 1.24 3.10 10.9 34 
IN MT Satia'e actgite ow: xtw ies acai ona oo arene ail iss 2.00 9.1 18 9.90 8.8 87 
PSN ik ciara bGis.aie bly wareniee wate 1.00 4.4 .04 3.00 4.6 14 5.00 5.5 .28 
Preteen iid JOWIS....... oo cccs cece 2.50 5.2 13 3.00 5.2 16 3.30 5.2 Ri 
OM Soc itica ciccae ca ede ecole 2.10 5.9 12 2.20 5.9 13 2.10 5.9 mb 
eS ee ee re 12.40 6.3 .78 11.50 6.3 72 10.20 6.3 64 
INENIN oa isare ei erar Sees sine Segre: Pes eee 1.60 10.6 Av 1.60 10.5 Be if 1.50 10.4 16 
NN eee: 7.0 33 2.80 7.0 .20 2.70 7.0 19 
Feet, tails, neckbones............. 2.00 aioe 11 2.00 see 13 2.00 ener mi | 
UE SD Io oo ccc cis seine aS Siw pew namie geek ol acd aateks ol eon Sessile ol 
TOTAL YIELD AND VALUE...69.00 $ 8.39 70.50 $ 8.10 71.50 $ 7.59 
Cost of hogs per cwt........... $ 8.06 $ 7.96 $ 7.74 
Condemnation loss ............ .04 04 04 
Handling & overhead.......... .65 55 48 
TOTAL COST PER CWT. ALIVE $ 8.75 $ 8.55 $ 8.26 
DUPE es VAM foci eke sdacweewe 8.39 8.10 7.59 
BS OE Boas Sk ev dsle Sewces 36 45 .67 
Rene GE ES. oa deca se enees .72 $ 1.08 $ 1.88 
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PRAGUE POWDER 


Nos. 2054623, 2054624, 2054625, 2054626 





The PRAGUE PERCENTAGE 
SCALE is the soundest, best 
scale for your purpose that can 
be built. It is practically rust 
proof; it is definitely a balance 
scale, not a spring scale. It is 
satisfactory in every place 
where it has been used. Look 
at the facts and do not listen to 
too much sales talk. PRAGUE 
PERCENTAGE SCALE is per- 
fect. You need not guess. You 
do not have to select average 
weights of hams. Each ham is 
an individual. Every ham is 
under control. 











A “Rich, Ripe Flavor’ Increases Sales 


THE GRIFFITH LABO 


















A Dry Cured Ready-to-Eat Smoked Ham is Cured in 7 to 10 Days 


PRAGUE POWDER then is a dry 
pickle. It is totally soluble on entering 
your brine to make you a second pickle. 
It has the power of deep penetration. 
PRAGUE POWDER Pickle acts differ- 
ently from any cure that is offered to 
you. It is ripe. 

The “Short Time Cure” is made possible 
by Immediate Pickle Contact in the 
Capillary System. The “Big Boy Pump” 
gives a gentle, yet positive, pressure and 
drives the rich, colorful pickle to the 
farthest part of the ham, making this 
“Safe, Fast Cure.” 


When artery pumping, use the artery 
» needle. When you change needles 
and proceed to stitch-pump, you keep 
on using the same pumping pickle; 
| 5 to 7 stitches distribute the pickle 
_» through the muscular part of the ham 
and complete the cure in a few days. 


RATORIES 


1415-31 West 37th Street, Chicago, Illinois 


Eastern Factory: 35 Eighth St., Passaic, N. J. 


Canadian Factory and Offices: 1 Industrial St., Leaside, Toronto, 12 Ontario 









- CONTENTS - 


Buying, Killing, Han- 
dling Fancy Meats, 
Chilling and Refrig- 
eration, Cutting, Trim- 
ming, Cutting Tests, 
Making and Convert- 
ing Pork Cuts, Lard 
Manufacture, Provi- 
sion Trading Rules, 
Curing Pork Meats, 
Soaking andSmoking, 
Packing Fancy Meats, 
Sausage and Cooked 
Meats, Rendering In- 
edibleProducts,_Labor 
and Cost Distribution, 
and Merchandising. 


Let this 
Operating Manual 
Help you Learn more, EARN more! 


$ pe 25 “PORK PACKING” is the be on he Ge 
answer to every question on pork packing. Get it 
28 Read its 360 pages crammed full of valuable, 







POSTPAID essential information, and increase the efficiency 
Passion of E sor oad and your company. Order your copy 
U. S. Funds today! 


THE NATIONAL PROVISIONER 


407 South Dearborn Street - - - - Chicago, Illinois 
i A 
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HOTEL” 





LARGE ROOMS, NEWLY 
FURNISHED & DECORATED 
SINGLE from $3. DOUBLE $4.50 
TWO POPULAR PRICED 
RESTAURANTS 


1 BLOCK FROM PENN. STATION 


B.&O. Motor Coaches stop at our door. 


note. MSALPIN 


BROADWAY AT 34th ST., NEW YORK 
Under KNOTT Mot. John J. Woelfle. Mgr. 
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PORK PRODUCTS EXPORTS 


Exports of provisions originating in 
the United States and Canada from 
Atlantic and Gulf ports: 


From 

Week Week Nov. 1, 
ended ended 1938 to 
Mar. 4, Mar. 5, Mar. 4, 
1939. 1938. 1939. 





PORK. 

To bbls. bbls. bbls. 
United Kingdom ........ = 90 
Continent ...cccccccccces 12 10 64 

TWetal ccccccoscsececsve 37 10 154 


BACON AND HAMS, 
M Ibs. M lbs. M Ibs. 





United Kingdom ........ 3,499 4,470 68,909 
Continent ......... wai 30 338 4,473 
West Indies ..... o  eveee 2 80 
B. N. A. Colonies. .. . 2 21 40 
Ceer CORTES: cecccicces coves ‘sence 6 
WEE Gadwiticcivcccess Geren 4,831 73,508 
LARD. 

M Ibs. M lbs. M Ibs. 

United Kingdom ........ 4,489 2,766 61,741 
Continent _......... . 179 28 3,170 
Sth. and Ctl. America.... 194 88 3,358 
Woat TmOtee .<cccccccses. 108 144 1,393 
B. N. A. Colonies..... Re 1 6 68 
Other Oeumtries ...c..00- eccce cece 107 
ED ecb ekce ere otne nes 4,971 3,032 69,837 

TOTAL EXPORTS BY PORTS. 
Bacon and 

Pork, Hams, Lard, 

From bbls. M lbs. M< Ibs. 
New Week ..... as me 37 271 1,835 
BeGtOR ccccccsece Se SB lwwcee 
New Orleans ......... S <ss60 pee 445 
W.. Be. Jemne....... aes ; 1,87 2,364 
ee cael, warren 1,344 827 
Total week ....... aa 37 3,531 4,971 
Previous week ...... 37 4,452 3,491 
2 weeks ago..... ‘ seiemorie 4,654 8,669 
Cor. week 1988.. ........ 10 4,831 3,032 


SUMMARY NOV. 1, 1938 TO MAR. 4, 1939. 
1938-1939. 1937-1938. 


ee, FE ik. c cicdcvencecaces 31 13 
Bacon and Hams, M lIbs...... 73,508 67,378 
= | Seer 69,837 65,434 


MEAT IMPORTS AT NEW YORK 
Imports for week ended March 3: 


Point of Amount, 
origin. Commodity. Ibs. 
Argentina—Canned corned beef.. ; .. 53,230 
Canada—Fresh chilled pork cuts.. ms 1, 100 


—Fresh frozen ham....... 
—Fresh frozen beef livers. 
—Fresh frozen beef cuts... 
Smoked sausage ....... 
—Smoked bacon ......... 
—Fresh pork tenderloins. . 
—Fresh pork sausage.... 
—Smoked pork loins. 
Denmark—Cooked ham in tins. 
England—Bouillon cubes in tins. 
France—Liverpaste in tins...... 
Germany—Cooked ham in tins. . 
—Smoked ham ...... 
—Smoked sausage .... 
Holland—Cooked ham in tins.. 
—Smoked ham .......... 
—Tinned cooked pork butts. 
Hungary—Cooked ham in tins...... 
—Cooked picnics in tins.. 
Irish Free State—Smoked bacon ... 
—Smoked ham .. 
Italy—Smoked sausage .............. 
Lithuania—Cooked ham in tins......... 
—Cooked picnics in tins.... 
Norway—Liverpaste in tins....... 
Poland—Smoked bacon ........... 
—D. S. butts. : 
—Cooked ham in tins.... 
—Cooked pork butts in tins. 
—Cooked shoulders in tins. 
—Cooked picnics in tins.......... 
—Cooked pork loins in tins.. 
—Cooked sausage in tins..... 
Uruguay—Canned corned beef....... 








CANADIAN STORAGE STOCKS 


Jan. 1, Jan. 1, 5-yr. 
1939. 1938. Jan. l av 

23,374,701 21,841,426 
2,914,881 3,325,193 

236 37,260,576 34,434,4: 

ss 4, 979,851 5,160,337 6,086, 277 





Mutton & lamb. 





CHICAGO PROVISION 


REPORTED BY THE NATIONAL PROVISIONER DAILY M 


FUTURE PRICES 


SATURDAY, MARCH 4, 1939. 





LARD— 
Open. High. Low. Close. 
Mar. . 7.00 7.00 6.92% 6.92 
May . 7.05 7.05 7.00 7.00 
July ... 7.17%-20 7.20 7.15 7.17% 
Sept. ... 7.35 7.37% 7.382% 7.35 
Oct. . 7.387% 7.40 7.35 7.40b 
MONDAY, MARCH 6, 1939. 
LARD— : 
MERE vce seve eves 9608 6.80b 
May ... 7.05 7.05 6.87% 6.90ax 
July ... 7.22% 7.22% 7.02% 7.02%b 
Sept. ... 7.35 7.35 7.20 7.20ax 
Oct. 7.25 7.25 7.22% 7.25ax 
TUESDAY, MARCH 7, 1939, 
LARD— 
Mar 6.75 esas 9650 6.75 
May ... 6.82% 6.87% 6.80 6.85ax 
July ... 7.00-6.97% 7.00 6.95 6.9744b 
Get. cos TE T.17% 7.10 7.15ax 
Oct. 7.12% 7.2 7.12% 7.20ax 
WEDNESDAY, MARCH 8, 1939 
LARD— 
Mar. ... 6.65 ense 6.65b 
May 6.77% 6.77% 6.72% 6.75 
July ... 6.90 6.92% 6.87% 6.87%4b 
Sept. ... 7.10 v2 7.02% 7.024eb 
Oct. 7.10 7.12% 7.07% 7.07 4gax 
THURSDAY, MARCH 9, 1939. 
LARD— 
Mar. ... 6.67% 6.75 6:67% 6.75b 
May ... 6.87% 6.90 6.80 6.85ax 
July ... 6.92% 7.00 6.92% 6.97 ax 
Sept. ... 7.10 7.20 7.07% 7.12%b 
Oct. ... 7.12% 7.22% 7.12% 7.20ax 
FRIDAY, MARCH 10, 1939. 
LARD— 
SA ee ee 6.75w 
ee 8 8=—h—(a—icree 82 ee 6.85ax 
July ... 6.95 7.00 6.95 7.00ax 
Sept. .. 7.12% 7.15 7.12% 7.12%b 
Oct. 7.12% 7.17% 7.12% 7.174ax 


Key: ax, asked; b, bid; n, nominal; —, split. 








CURED PORK PRICES 


Prices at Chicago, February, 1939, 
reported by U. S. Dept. of Agriculture: 
Feb. Jan. Feb. 
1939. 1939. 1938. 

Hams, smoked, reg. No. 1— 


8-10 lbs. av. $21.88 $24.25 





Hams, smoked, reg. No. 2— 
8-10 Ibs. av. 
10-12 Ibs. av. 
12-14 Ibs. av. 
14-16 lbs. av. 





Hams, smoked, skinned, No. 1— 


16-18 Ibs. av. ..........-- 20.88 21.25 20.38 
18-20 Ibs. av. ............ 20.88 21.25 19.25 


Hams, smoked, skinned, No. 2— 
16-18 lbs. av. 
18-20 Ibs. av. 

Bacon, smoked, } 


6- 8 Ibs. av. 
8-10 Ibs. av. 


21.50 27.38 
20.88 26.00 





Bacon, smoked, No. 2 dry cure*— 


8-10 IBS. AV. cocccee eccoe 19.00 19.25 24.12 

10-12 TBS. AV. cvcccceccces 18.50 18.75 22.25 
Picnics, smoked— 

G- 6 TRS.. QF. secccsesesics 15.75 16.06 15.38 
Backs, dry salt— 

19-16 WS. BV. ccccscccesee 7.50 7.25 8.56 
Lard— 

Refined, H. W. tubs...... 7.54 7.72 10.06 

Substitutes ......cccccece 9.25 9.25 10.31 

tefinéd, 1 lb. cartons...... 7.80 7.94 10.31 





1No. 1 sweet pickle cure prior to July 5, 1938. 
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CASH PRICES 


Based on actual carlot trading Thursday, 
March 9, 1939. 


REGULAR HAMS. 


Green. *S.P 
BO. cvckagawadeneot onivats 18% 18% 
EE nos Gd ud onwaeetineats 17% 18 
RUS BH ee ne 17 17% 
Se eer ee 16% 17 
10-16 Range 6 einenetewesio 16% 
BOILING HAMS. 
Green. *S.P. 
EE creer oupeh aaa aeain 5 16 
Ea warcacGrwaancossats 14% 15% 
BEE & seach werserecwcanens 14% 15% 
16-20 Range Jehbeneneetese 14% ee 
Se ED idee sannsGanes 14% ee 
SKINNED HAMS. 
Green. *s.P. 
on. , EEE ere eee ee 18% 19 
BE eivad 686 0oeenecedsnas 18% 18% 
(| Sens Ee 16% 17% 
SS RO CTE 6 16% 
BEE, setiang pss eeemeaiaes 15% 16% 
- . . BOPPOCPUTe Trees Creo 15% 16% 
ree ee 15% 16% 
en ee 15 5 
SE aus Ctx b eeegletealeaiaiom 14 14% 
25- up, No. 2's imc.......... 14 . 
PICNICS. 
Green. *S.P. 
a. ROC Te Ee 12 12 
el Wine aca vas etaksesietions 11 11% 
 . SEER RETR R TLE ee ee 10% 11 
BTS ccccccccccccvsccscene 10% 11 
EE Wee cucaesmeutecksenee 10% 11 
S- up, Ne. Se inc.......0 10% ° 
Short Shank %c over. 
BELLIES, 
(Square cut seedless) 
Green. *D.C. 
CO) Kakiinrsapoaceeeanaes 14% 15% 
CAD. os c0ceetesetavesedepes 13% 14 
_ ee aieite ee 12% 13 
(| Rr rele 11% @12 12% 
LO RR rr rer ll @11% 12% 
BEE ov icssqueswousscetess % 


*Quotations represent No. 1 new cure. 


D. 8. BELLIES. 





Extra Short Clears........ 35-45 9n 
2xtra Short Ribs.......... 35-45 9n 
Regular Plates ............ 6- 8 
CRAP PUREE: ccsccccccovecc 4-6 5%@ 5% 
D. &. Fowl Butts. ....ccvcccccsccecceccceccs 6 
ee er Te rT 6%n 
Green Square Jowls..........seeseeeeeeees 1% 
Green Rough Jowls.........s.seceeeeeeeeee 6 
LARD. 
Prime Steam, cash.........scccccccesers 6.80n 
Prime Steam, loose..........+.seeeeeeees 6. 
Neutral, in tierces............--seeeeees 8.25n 
BOW TAME oc viisccevcccccvsvsscdoossevewes 6.250 





EXPORTS OF SPECIAL MEATS 


Meat specialties and poultry exported 
from the U. S. in January, 1939: 


Lbs. 
Kidneys and liver8..........++sseeeeee - -1,488,938 
DOIN 4.5.06 cn deeisde ccs coninssoseeseusens 346,090 
Poultry and game..........-.sseeseeeeces 124,219 
Page 31 








FOOD ENCYCLOPEDIA 


New theories, new discoveries, new 
inventions and new methods are in- 
cluded in the eighth edition of “Food 
Industries Manual” for 1938, described 
by its English publishers as “an encyclo- 
pedia of food manufacture.” The vol- 
ume does not attempt to take the place 
of either general or technical education, 
the publishers state, but rather to in- 
clude all information concerning what 
has now become established and in some 
cases standardized practice and to ar- 
range and classify this in such a manner 
that the desired information can be 
found immediately. 

The book is divided into the main 
branches of the food industry, each sec- 
tion being compiled under the direction 
of a recognized expert in the field. Nine 
chapters cover the data, presented in 
alphabetical order. Sections included 
are: Wheat—amilling, flour, baking and 
flour confectionery (cakes); sugar con- 
fectionery—candy, chocolate, jams and 
jellies; canning; meat products; dairy 
products; packing, packing materials, 
containers, packing machinery; food 
storage and refrigeration—including 
insulation, air conditioning, ete.; com- 
position of foods; and an extensive bib- 
liography under major subject classifi- 
cations. 

The volume, 8%x11 in., contains 227 
pages with an additional 79 pages of 
bibliography, is bound in cloth and 
thumb indexed. It is published by Food 
Manufacture, London, with the Chemi- 


cal Publishing Co. of N. Y., 148 C La- 
fayette St., New York, N. Y., sole ex- 
clusive agents in North and South 
America. Price of the book is $4.00. 


e 
Retail Store Sales 
(Continued from page 21.) 
dealer to give you some cooperative 
advertising. In this connection, find 
out ahead of time whether he uses news- 
papers or hand bills, and whether he 
can use mounted electros or mats, pro- 
vided your company has them to offer. 
By procuring the full cooperation of 
the owner and his employes, and by 
doing your part, you will get results 
from this sale that should be reflected 
in your tonnage figures for some time 
to come. 
Yours truly, 
UNCLE FRED 


YARDS SIGN LABOR CONTRACT 


Possibility of further labor trouble at 
the Chicago livestock market for at 
least a year has been removed by an 
agreement just signed by the Chicago 
Stock Yards and Transit Co. and the 
Live Stock Handlers, local 567, a CIO 
affiliate. The contract terminated a 
series of conferences between the two 
parties which fotlowed last November’s 
strike at the Chicago yards. 
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INDUSTRIAL CHEMICAL SALES 


ST VIRGINIA PULP & PAPER COMPANY 


PHILADELPHIA 
Widener Bidg 








New Trade Literature 


Draft Gauges (NL 440).—An illus- 
trated 24-page booklet describing con- 
struction and application of direct read- 
ing and recording draft gauges. Of in- 
terest and value to all packers who de- 
sire to get greater efficiency in their 
boiler rooms. Hays Corp. 

Shaft Seals for Ammonia Com- 
pressors (NL 641).—New folder, illus- 
trated by means of sectional pictures 
and diagrams, covers the Flexo-Seal, de- 
signed for use on shafts of Freon-12 
and ammonia compressors of the en- 
closed type. Seal is said to prevent either 
leakage or overheating where shaft ex- 
tends through compressor housing, op- 
erating without attention. Construction 
details and typical installations are in- 
cluded. Frick Co. 

Fittings for Small Welded Lines 
(NL 642).—Booklet introduces new line 
of forged steel fittings for small welded 
lines. Fittings and their uses are por- 
trayed with photographs and drawings. 
Tables presented showing hydrostatic 
bursting pressures, tensile pull tests and 
working pressures. Numerous drawings 
provide detailed measurements of the 
new fittings. Crane Co. 

Pulverized Coal Systems (NL 617).— 
Catalog PC-5, describing direct fired 
systems for burning pulverized coal. 
Book covers impact and bowl mills and 
mill feeders; burners for tangential, ver- 
tical and horizontal firing, and furnaces 
used for burning pulverized coal. The 
53 illustrations include views of typical 
installations covering wide range of 
steam capacities and pressures. Issued 
by Combustion Engineering Co., Inc. 

Industrial Floor Resurfacing (NL 
618).—Leaflet entitled “Facts About 
Stonhard Resurfacer” contains answers 
to many questions on efficient floor re- 
pairs, featuring Stonhard method of 
overcoming dangers and inefficiencies of 
rough, splintered floors. Stonehard Co. 

Single-Cam Controllers (NL 637).— 
Bulletin supplies complete information 
on single-cam cycle controller, listing 
features which give the controller flexi- 
bility and explaining function of operat- 
ing parts. Particular attention is di- 
rected at the special two-speed rotation 
of the cam and the three-way leakless 
pilot valves with which controllers are 
equipped. The Bristol Co. 

Vacuum Cold Plates (NL 648).—Re- 
frigerating catalog shows wide applica- 
tion of low temperature cold plates in 
refrigerated trucks, in handling quick 
frozen foods, and in many other installa- 
tions where low, even temperatures are 
essential. Dole Refrigerating Co. 


To obtain information on new trade 
literature mentioned in THE NATIONAL 
PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 
Please send, without obligation, publications 
listed below. (Give key number only): 
Name. 
Nos. ° 
Street. 


a 
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TALLOWS ano GREASES 


TALLOW.—tThe reactionary trend in 
some of the leading oils and lard served 
to take the edge off the tallow market 
at New York this week. 

Offerings of tallow were light and 
very firmly held, and at one time no 
extra was available under 5%c, de- 
livered, but while the trade anticipated 
that the market might reach the 6c 
level, the setback in other markets 
Wednesday brought out a little extra at 
5l4e, delivered, or unchanged from the 
last previous sale. The quantity was 
not believed to have been large, but it 
gaye the market an easier appearance. 
Consumers were not anxious to obtain 
supplies, but were more inclined to look 
on pending developments. 

At New York, special was quoted at 
5%ec nominal; extra, 5'%c, delivered, 
and edible, 64% @6%c nominal. 

South American tallow offerings con- 
tinued unchanged but above the local 
market. South American No. 1 was 
quoted at 34%4@3%c; No. 2, 3@3%ce and 
edible, 344@3 %ce, all c.i-f. 

Tallow futures at New York were 
quiet and steady and _ showed little 
change during the week. 

There was no London tallow auction 
this week. At Liverpool, Argentine beef 
tallow, March-April shipment, was un- 
changed at 17s 6d. Australian good 
mixed, March-April shipment, was un- 
changed at 17s. 

Tallows were steady at Chicago this 
week with activity on a moderate scale. 
Very good special sold last weekend at 
5'4e, Cincinnati, and prime at 5%c, Cin- 
cinnati. Trading slowed up early this 
week with reports of opposition to pro- 
posed higher taxes on foreign oils. No. 3 
tallow sold Monday at 5c, Chicago, 
nearby, tank soft special at 5%4c, Chi- 
cago, prompt, and several tanks prime 
at 55c, Chicago, nearby. Prime sold 
Tuesday at 5c, River point, and 
special at 5%c, River point; No. 3 
moved at 5'%c, Mideast point. There 
was good movement of tallow Wednes- 
day at 5'%c, Chicago and Cincinnati, 
for prime, and 5c for special. Special 
sold in East at 5%c. Buyers were bid- 
ding previous day’s prices for prime 
and special on Thursday but sellers 
wanted 4c more. Edible sold at 5%e, 
f.o.b. shipping point. Chicago quota- 
tions, loose basis, on Thursday: 


Edible tallow.... @5% 
Fancy tallow... 5% @55% 
Prime packers. 5%@5% 
Special tallow. ; - 5144 @5% 
No. 1 tallow... 544 @5% 


STEARINE.—The ny was quiet 
but firm at New York. Last sales of 
oleo were at 6%c, or up %e, but the 
market was quoted at 6% @7e. 

The Chicago market was moderately 
active and firm with prime oleo quoted 
at 646c. 


OLEO OIL.—Demand was fair at 
New York and offerings were light re- 
sulting in a firm market. Extra was 
quoted at 8@8%c; prime, 7% @8c, and 
lower grades, 74@7%c. 

Demand was fair at Chicago and the 
market was firmer. Extra was quoted 
at 7%c and prime at 7c. 

LARD OIL.—Demand was moderate 
at New York but prices were steady and 
unchanged. No. 1 was quoted at 8%c; 
No. 2, 8%c; extra, 94%c; extra No. 1, 9c; 
extra winter strained, 9c; prime burn- 
ing, 9%c, and inedible, 944c 

(See page 37 for later markets.) 

NEATSFOOT OIL.—Demand was 
moderate and the market steady at New 
York. Cold test was quoted at 15%c; 
extra, 9c; extra No. 1, 8%c; pure, 
11%c, and prime, 9c. 

GREASES.—tTrade in greases was 
quiet at New York, but the market was 
steady due to limited offerings. Yellow 
and house grease last sold at 5%c, or 
up %c from previous sales, but the 
easier tone in tallow and some of the 
other markets took the edge off the up- 
turn in greases. Offerings were scanty, 
but consumers displayed only routine 
interest. 

At New York, yellow and house was 
quoted at 5@5'%c; brown, 4% @4%e, 
and choice white, 53. @5 ac. 

Greases were a little easier this week. 
Very good white grease sold at 5%c, 
Cincinnati, last weekend and yellow at 
5 and 5%c, higher price for good qual- 
ity. Tank B-white was reported Tues- 
day at 5%c, Chicago. White grease 
moved Wednesday at 5%c, Chicago and 
Cincinnati. Sellers were asking more 
on Thursday. Quotations on Thursday 
were: 





Caine WHEE BOGRNG. oc 65 ohn ce enteecces @5% 
A-white grease...... re @5% 
OOD: 06 :4.56:0:24 ety li ic vibe Satna to 5 19:10 
Yellow grease, 10-15 t. es. er re 4% @5 

Yellow grease, 15-20 f.f.a. Gah ec aa een ve ech @4% 
I oo. c cco ence ses PORES Aa @4% 


BY-PRODUCTS MARKETS 


Chicago, March 10, 1939. 


Some easiness evident in the market 
for protein materials. 


Blood. 


Several cars of blood sold during the 
week at $3.20 and $3.25. Sellers asking 
$3.35. 

Unit 
Ammonia. 
Unground ........ jewel $ 3.20@ 3.25 


Digester Feed Tenkegs Materials. 


Market for feeding tankage quiet. 


Unground, 11 to 12% ammonia..$ 3.75@ 4.00 & 10c 
Unground, 6 to 10%, choice 

a ee ae 4.00@ 4.25 & 10c 
Liquid stick.. : ae Ss @ 2.50 
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WEEKLY MARKET REVIEW 


Packinghouse Feeds. 


Demand continues fairly good for 
packinghouse feeds at quoted prices. 


Carlots, 

Per ton. 
Digester tankage meat meal, 60%....$ @55.00 
Meat and bone scraps, 50%........... @52.50 
| eer ee eer ere @62.50 
Special steam bone-meal............. @45.00 


Bone Meals (Fertilizer Grades). 


Bone meal market unchanged at 
quoted prices. 
Per ton. 
Steam, ground, 8 & 50............... $25.00@27.50 
Steam, ground, 2 & 26............... 25.00@ 27.50 
Fertilizer Materials. 


Fertilizer tankage market very quiet. 


Per ton. 
High grd. tankage, ground 


Te errr re $ @ 3.35 & 10¢ 
Bone tankage, ungrd., per ton.. 20.00@22.50 
Heol MCA. ..ccccccecssvccecees @ 2.75 


Dry Rendered Tankage. 
Limited quantities of crackling 
offered and trading limited. 


Hard pressed and expeller unground, 


i rear $.80 @.82% 
Soft prsd. pork, ac. grease and 

Ye eer re eee @45.00 
Soft prsd. beef, ac. grease & quality, : 

BO RE OR Ee @35.00 


Gelatine and Glue Stocks. 
No change in the generally weak situ- 
ation in the gelatine and glue stocks. 


Ver ton. 
eS $ @18.00 
we eee ee rere @16.00 
Cattle jaws, skulls and knuckles..... @23.00 
Se EE Oe Oe Tee @12.00 
Pig skin scraps and trim, per lb., Lcl. 8@ 3%c 


Horns, Bones and Hoofs. 
Little change in this market. Hoofs 
continue in fair demand. 


Per ton. 
Horns, according to grade............ $35 -00@60.00 
Cattle hoofs, house run.............. 2 28.00@30.00 
Junk DOMES... cccccccecscsscscccees 16.00@ 18.00 


(Note—foregoing prices are for mixed carloads 
of unassorted materials.) 


Animal Hair. 
Hair market quiet and unchanged. 


Winter coil dried, per ton............ $30.00@35.00 
Summer coil drie 4, J Se 20.00@ 25.00 
Winter processed, black, Bs ct 6@ 6%e 
Winter processed, gray, Ib........... 5@ 5%4c 
Oe eee errr err eee 1%@ x 


EASTERN FERTILIZER MARKETS 


New York, March 8, 1939. 

No recent sales of dried blood have 
been made here and there are one or 
two cars offered at $3.10 per unit of 
ammonia f.o.b. New York. South 
American is held at about $2.80 to $2.85 
per unit, cif. New York, for March 
shipment from South America. 

As there have been no offerings of 
tankage in this market no sales have 
been reported. There is a demand for 
high protein tankage which cannot be 
met as the regular producers are sold 
up for the time being. 

Dry rendered tankage has taken an- 








other advance with offerings limited. 

The demand for fish meal has not been 
up to expectations and one reason is 
that the season is probably at least three 
weeks behind normal. 


FERTILIZER PRICES 


BASIS NEW YORK DELIVERY. 


Ammoniates. 


Ammonium sulphate, bulk, per ton, 
basis ex-vessel Atlantic ports, March 


to June, 1939, inclusive............. @28.00 
Blood, dried, 16% per unit........... @ 3.10 
Unground fish sc rap are, 1%4 ® am- 

monia, 15% B. 4., f.0.b. fish 

ED aaa se weeecu ee eke erawaee s9 nominal 
Fish meal, foreign, 1144% ammonia, 

10% B. P. L., c.i.f. spot..... @48.00 

March shipment ..... @48.25 


Fish scrap, acidulated, 7% ammonia, 
38% A. P. A., f.o.b. fish factories... 
Soda nitrate, per net ton; bulk, March 
to June 1939 inclusive, ex-vessel 


2.50 & 50c 


Atlantic and Gulf ports............ @27.00 

Oe I PR once rca ccksacsrwocs @28.30 

in 100-lb. bags sa aaa a aah @29.00 
Tankage, ground, 10% ammonia, 10% 

Me We ar RS hac bebe ei castes 3.35 & 10c 
Tankage, unground, 10-12% ee 

BET DB. B.. Ug WOM cccscccccecscte 35 & 10c nom. 

Phosphates. 

Foreign bone meal, steamed, 3 and 50 

SOG, OOF Bhp. CE Kivicccccccvvcccess @23.00 
Bone meal, raw, 4%2% and 50%, in 

ee 8 ee @26.00 
Superphosphate, bulk, f.o.b. Baltimore, 

DOP GO, Dede BGs cccecvctocccoesees @ 8.00 


Dry Rendered Tankage. 
50% protein, unground............... @ 80c 
60% protein, unground........... @82%e 


SOAP PRODUCTION UP IN 1937 


Value of all products of the soap in- 
dustry in the United States rose $62,- 
139,417 in 1937 over the production in 
1935, according to the U. S. Department 
of the Census. Soap industry products 
were valued at $239,152,130 in 1935, as 
compared to $301,291,547 in 1937. Vari- 
ous types of soaps produced during the 
two years cited, were as follows: 


TALLOW FUTURE TRADING 


MONDAY, MARCH 6, 1939. 





High. Low. Close. 
DD dcctuvdanwanena 5.55@5.80 
BRR oe rrr 5.60@5.85 
i jiawekedwneeeaee 5.60@5.90 
EO eee oan ene 5.65@5.95 
PEED | x dvax owt esess “weas cettalg 5.69@5.95 
TUESDAY, MARCH 7, 1939. 

 sovaundsgsawete 4.56@4.69 
nt Read kseCeeeeen ren 5.50@5.74 
ER Are . 

ee ca ereaaee-ee 5.60@5.80 
0 PE ee 5.60@5.85 

WEDNESDAY, MARCH 8, 1939. 
March .. geccunen 5.46@5.69 
ID g.ci- bch havi ecd4:d.c- 00 5.46@5.69 
EY 635 ealkwineacewiaa 5.50@5.74 
MED 2a guise gare we dcasee-e 5.55@5.80 
ME Wal cedacenl nedeos 5.60@5.80 
NEED ae a wach aaa: sulati 5.60@5.85 
THURSDAY, MARCH 9, 1939. 
May satis eens P 5. 50@5.74 
DD ei dataiesewkieanes erba sa 5.60@5.80 
FRIDAY, MARCH 10, 1939. 


May. epacchueeau Mea ae 50@5.74 
July ae ee gore. eens epcale 5 Opes. 75 


ANIMAL FAT EXPORTS 


Exports of animal fats and oils dur- 
ing January 1939, were as follows: 
ibe 
8. 


MN nia ig oa swiss ed ood se ekaeinedas 
ee Te Ee ee ae 99. 067 
Oleo stearine .......... <0 

Oleomargarine ............ veald 
Cooking fat, not lard........... 
BOE cxccceseeves 
Tallow, edible 
DEED wkd wiccccdévacesucence 
Other fats and greases. 
Grease stearine ........... 


9 
Neatsfoot ofl .......%... RSE 89 31,820 
I a ee er ee fae 52,995 
Re er Sine eid 8,409 


CAKE AND MEAL EXPORTS 


Cottonseed meal exported from the 
United States in January, 1939, totaled 
364 tons, valued $10,713 and other oil 
cake meal totaled 647 tons, valued at 
$15,147. Cottonseed cake exports, none; 
other oil cake exports totaled 720 tons. 





DOMESTIC SOAPS AND SOAP PRODUCTS 





1937 -1935 
Quantity, Quantity, 
lbs. Value. lbs. Value. 
Bar, granulated, powdered and sprayed soaps, 
CRIBS GRE GERGBe cccccccccccccccocceccccesceces 2,616,682,324 = 607, pan 2,449,093,651 nae a 037 
Washing powders, cleansers and scouring powders. 408,775,556 16,235 


Shaving and liquid soaps................. 
Soapstock, bar cleansers and hand pastes. 
Textile soaps, incl. potash and foots soaps 
Other potash GORPS. oc cccccccccccscccccess 
Soap otherwise unclassified........ 








"452 ,635,756 15,433, 351 
48,855,453 : 206 


26,899,299 27°722'4 
60,016,699 70,052/236 
20,803,830 


25,071, 65: 











TAXES ON FOREIGN OILS 


Warning that proposals to raise ex- 
cise taxes on imported coconut, palm, 
palm kernel, whale and fish oils and in- 
edible animal fats and greases from 
the present 3 to 5 cents per pound 
would violate existing trade agreements 
with the United Kingdom, Canada, 
Brazil and the Netherlands, and would 
endanger the whole trade agreement 
program, Secretary of State Hull and 
Assistant Secretary Sayre pointed out 
to a Senate committee this week that 
other nations would retaliate by raising 
new barriers against exports of Amer- 
ican products. 


“Once we begin violating trade agree- 
ments,” Sayre said, “other countries 
will begin discriminating against us.” 

The bills criticized were those of Sen- 
ator J. W. Bailey, calling for an in- 
crease to 5 cents per pound of the pres- 
ent 3-cent tax on imported whale oil, 
fish oil and inedible animal fats and 
greases, and of Senator Tom Connally, 
proposing a similar increase in the tax 
on coconut, palm and palm kernel oil. 
Both were introduced in the Senate 
as amendments to the bill applying 
federal income taxes to state employes, 
already passed by the House. 


Secretary of Agriculture Wallace 
also appeared at the Senate hearings 
and urged the committee to heed Hull’s 
warnings. He testified that the domestic 
oils prices would advance temporarily 
as a result of the new taxes, but that 
the ultimate effect was doubtful. He 
stated that imports would decline and 
the spread between domestic and world 
prices of fats and oils would be in- 
creased. Since imports would be re- 
duced, he said, the supply of fats and 
oils on the world market would be 
greater and world prices would drop. 


GELATINE IMPORTS & EXPORTS 


Edible gelatine imported into the 
United States during January, 1939, 
totaled 163,148 lbs., valued at $65,819. 
Of this amount 55,577 lbs. came from 
Belgium, 9,259 lbs. from France, 61,- 
759 lbs. from Netherlands and 29,798 
lbs. from Germany. Gelatine exported 
totaled 30,582 Ibs. 



















Remdlaired 


LARD COOKER 


Produces in one operation a 
refined lard, white, odorless, 
high smoke point, from all types 
of fat. Write for further infor- 
mation and catalogs. 


The FRENCH OIL MILL 
MACHINERY CoO. 


Piqua Ohio 















LAKE 
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@ World leaders have, by a 
their patronage, established 

The Drake as an address of 
distinction. Here refined luxury, 
thoughtful service, and choice lo- 
cation delight the discriminating. 
A. S. Kirkeby, Managing Director 
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OTTONSEED oil futures market at 

New York bulged about a cent a 
pound from the season’s low point and 
then suffered a reaction of around 30 
points as a result of reports of less 
favorable prospects for the bill which 
would increase processing taxes on im- 
ported oils by 2c per pound. 

Secretary of State Hull advised a 
Congressional committee that the pro- 
posal to increase the taxes interfered 
with trade agreements now in force. 
His statement brought a halt in aggres- 
sive speculative buying and‘resulted in 
liquidation and selling and the setback 
in the domestic market. 

Routine conditions attracted little at- 
tention as the market was under the in- 
fluence of prospective developments in 
Washington. The possibility that a cot- 
ton bill would be passed to reduce cot- 
ton acreage further started the recovery 
in oil, but it was the prospect of the 
processing tax increase that gave the 
upturn its real impetus. Consequently, 
it was not surprising that values settled 
back when news about the latter bill 
became less optimistic. 


Views of Wallace 


Secretary of Agriculture Wallace told 
the Senate finance committee this week 
that Congress should give serious con- 
sideration to the testimony of Secretary 
of State Hull on the effect which an 
increase in the oils processing taxes 
would have on reciprocal trade agree- 
ment policies. 

He stated that the effect would be an 
increase in domestic prices, but, at the 
same time, there would be a reduction 
in imports and an increase in the spread 
between prices of domestic oils and fats 
and world prices. He stated that im- 
ports would be reduced but that the 
supply of these vegetable oils and fats 
on the world market would be greater 
and thus the world prices would be 
lowered. 

Supplies of domestic cottonseed oil 
are still plentiful and cottonseed oil 
remains in an unfavorable competitive 
relationship to lard. At the same time, 
there is every prospect that lard pro- 
duction will continue to be heavy while, 
aside from the British market, the ex- 
port outlet for lard is limited. 

Weather in the South has been favor- 
able for the ground with plenty of 
moisture. If an 11-million bale cotton 
crop is kept as the 1939 goal, the supply 
of cottonseed oil will probably exceed 
demand for sometime to come. 


Crude Up and Down 


Crude oil sold at 6%c in the South- 
east and Valley and was cleaned up by 
leading factors at 6c in Texas before 
the rise was halted. Southeast and 
Valley oil was later quoted at 5% @6c 


nominal, and Texas at 5%@5%c 
nominal. Mill offerings dried up on the 
setback, but refiners backed away. The 
latter showed a disposition to move 
slowly, pending developments. 

Ring observers believe that a specu- 
lative long interest exists in the cotton- 
seed oil market. Therefore, the tech- 
nical position has been weakened, and 
the trend for the immediate futures de- 
pends to a great extent on Washington 
developments. 

COCONUT OIL—Demand was 
rather limited at New York, but offer- 
ings were steadily held. New York 
quotations were around 3%%c to a shade 
higher. The Pacific Coast market was 
2%c. 

CORN OIL.—Buyers showed very 
little interest and the market was quoted 
around 6c. 

SOYBEAN OIL.—Sales of March 
shipment oil were reported at 4%c and 
there appeared to be more buying in- 
terest in the market at that level. 
Sellers were quoting nearby at 5c and 
forward shipment at 5%c. 

PALM OIL.—tTrade was quiet but the 
market was steady. Nigre was quoted 
at 2.90c and Sumatra at 2%c. 

PALM KERNEL OIL.—The market 
was nominally 344c New York. 

OLIVE OIL FOOTS.—Demand was 
quiet but prices were steady at around 
65%c, tank basis. 

PEANUT OIL.—Nominal conditions 
prevailed at New York with prices 
quoted at 6%c. Mills seem to be with- 
drawn. 

COTTONSEED OIL.—Valley and 
Southeast crude was quoted Wednesday 
at 5%@6c; Texas, 5% @5%c nominal 
at common points, and Dallas, 5% @6c 
nominal. 

Futures market transactions at New 





SOUTHERN MARKETS 


New Orleans. 


(Special Wire to The National Provisioner.) 


New Orleans, La., March 9, 1939.— 
Cotton oil futures were steady to firm 
and within five to eight points of close a 
week ago. Crude was steady at 5%c lb., 
bid; 6c lb., asked, f.o.b., Valley, with 
daily offerings extremely light. Trade 
awaits February consumption report 
and adoption of new legislation with 
faith in better markets, as general busi- 
ness revives. Soapstock firm and scarce. 


Dallas 


(Special Wire to The National Provisioner.) 


Dallas, Texas, March 9, 1939.— 
Forty-three per cent cottonseed cake 
and meal, Dallas basis, for interstate 
shipment, $24.50. Basis prime cotton- 
seed oil 5.60@5.70c bid by location. 
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York for the week were as follows: 
FRIDAY, MARCH 8, 1939, 


—Range.— —Closing.— 
Sales. High. Low. Bid. Asked. 
re 10 720 716 721 724 
EE bts 544 00 = rr mich 722 nom 
May .. .. 732 724 730 732 
June . Pea nee Ts 730 nom 
July .. . 8 740 734 740 trad 
pl  Perrrreen oes eee 740 nom 
September ...... 108 750 744 746 48tr 
October . ia ae 750 746 748 49tr 
SATURDAY, MARCH 4, 1939. 
March ewtwenels 4 730 730 724 726 
April . Sgleneg! oe re 725 nom 
May .... 10 735 785 729 732 
June . ate er 730 nom 
SGIF oss. <a> 744 740 741 trad 
August ... oo Jom +0e Te 741 nom 
September 38 754 748 748 50tr 
anew 3 755 748 748 trad 
MONDAY, MARCH 6, 1939. 
eee 10 725 709 700 709 
April . es i —— waa 705 nom 
May «; ee 29 720 708 715 16tr 
SE civisieycas: ie ache a8 715 nom 
- 82 737 718 725 727 
August .... te casa eae 725 nom 
September . > = 748 725 734 trad 
Ce eee 8 735 729 734 735 
TUESDAY, MARCH 7, 1939. 
re - 701 nom 
May 82 715 705 708 710 
June ie one eas 710 nom 
SRIF ins <0 Se 721 715 719 trad 
August ... ice! ge mien each 719 nom 
September . 49 731 724 728 29tr 
Octave? 2.0.00. 5 728 727 728 731 
WEDNESDAY, MARCH 8, 1939. 
DE kien shone ate se ae 687 nom 
ME Veivceeenae ae 705 700 699 701 
June . sedate ae aa ese 700 nom 
: rr bbe ae 715 708 710 711 
ee _— eee 710 nom 
September ..... 53 726 717 717 18tr 
OQORSNSE os 600-0 5% 7 728 720 W17 720 
THURSDAY, MARCH 9 1939. 
TD cineca bens 5% 22 708 717 bid 
rere ‘ ; 731 708 727 nom 
September ......  .. 740 718 734 nom 
October ...... 740 722 736 nom 


(See page 37 for later markets.) 


OIL IMPORTS AND EXPORTS 


Foreign trade in vegetable oils and 
oil bearing seeds during January, 1939: 





IMPORTS. 
Quantity, 

Ibs. Value. 

Vegetable oils and seeds: 
Camme (IGG) cc ccccccevcas 41,933, 4 $605,456 
Sesame seed .... pearson 761,15 27,197 
Sesame oil ... > 958.669 45,942 
Peanut oil ... . 1,080,619 38,824 
Corn oil, edible ........ 1, 874,327 95,334 
Ooseensees Ge ciccccsescee & 89,597 
Babassu nuts and kernels. 231,617 
Palm nuts and kernels..... 2 36,259 
Palm kernel oil........... 14,893 

Inedible vegetable oils: 
Cocoanut oil ........ 23,103,299 617,808 
Palm oil ... ae 40,745,291 865,191 
Soybean oil 39,140 3,165 
Oiticica oil . ° 670,320 51,791 
Perilla oil ..... . 8,892,856 156,816 
EXPORTS. 
Quantity, 

Ibs. Value. 
Cottonseed oil, refined......... 308,595 $27,284 
Cottonseed of], crude......... seccsee cevece 
| ere 6,590 756 
Cocoanut oil, inedible. ceemes sepaee 
SarPea Ob oc ccccveveseess .. 2,060,922 32,682 
Vegetable soap stock..... 396,423 17,700 
Other expressed oils & fats... 476,425 29,277 


Hull, England, March 8, 1939.—Re- 
fined cotton oil, 20s 6d. Egyptian crude 


was quoted at 17s 6d. 
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WEEKLY MARKET REVIEW 


FIIDES anp. SKINS 


Chicago 

PACKER HIDES.—The packer hide 
market was firmer this week but trading 
moderate; the total movement in the 
local market so far has been a little over 
40,000 hides on reported sales, although 
some quiet sales of smaller plant pro- 
duction and bookings to tanning account 
are known to have been made. 


An advance of 4c was paid on light 
native and branded cows, and also on 
butt branded and Colorado steers and 
extreme light native steers. Heavy na- 
tive steers of late winter kill moved at 
steady price and 4c advance was paid 
on a car of Dec. natives. Some further 
business on this basis has been declined, 
with packers’ ideas another 4c higher. 
Exchange operators were credited with 
paying the advances first, partly on 
sales by outside packers. However, tan- 
ner interest appears to be reviving and 
late sales of branded steers and cows 
at the advance were understood to have 
been made to tanner outlets. Advancing 
security markets this week have helped 
to bring about a better feeling in gen- 
eral. 

One packer sold 800 Jan.-Feb. native 
steers early at 10%c; another sold 4,000 
Nov. forward all-heavy native steers at 
10%c, having moved the light end 
about ten days ago; 1,800 Dec. to Feb. 
St. Paul native steers sold at 10%c, 
and Association sold 900 Dec. to traders 
at 10%c; packers now asking 1lec for 
Jan.-Feb. One packer sold 3,500 Feb. 
extreme light native steers at 11%c; 
none offered now. 


One packer sold 2,200 Jan.-Feb. butt 
branded steers early at 10%c; another 
moved 1,000 Mar. same basis; 4,000 
Jan.-Feb. butts sold later to tanners at 
10%c. One lot of 4,000 Jan.-Feb. Col- 
orados moved early at 10c, and 4,000 
Jan.-Feb. sold later to tanners at 10\%c. 
Heavy Texas steers quoted nominally at 
10%c, light Texas steers at 9%c nom.; 
extreme light Texas steers sold with 
branded cows at 10%c 


Jan.-Feb, heavy native cows last sold 
at 10%c and 10%c is asked. Associa- 
tion sold 2,000 Mar. light native cows 
to traders at 10%c; packers ask 1le 
for Jan.-Feb. and undoubtedly are in 
better position than generally realized, 
due to hedging operations on the Ex- 
change. Association sold 1,000 Mar. 
branded cows early at 10%c; 3,500 Jan.- 
Feb. branded cows and extreme light 
Texas steers sold at 10%c; 2,500 mostly 
Feb.-Mar. branded cows moved at 10c, 
and 3,500 Feb. sold at 10%c, practically 
all to tanners. 

Association sold a car Feb.-Mar. bulls 
basis 7%c for natives and 6%c for 
brands, steady. 

An outside packer sold a few Feb. 
native steers to traders at 10%c; 10,- 
000 Jan.-Feb. branded steers at 10%c 
for butts and 10%c for Colorados; also 
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1,000 Oct.-Nov. light native cows at 11c. 


Federal inspected slaughter for Feb. 
was 652,567 head of cattle, compared 
with 761,460 in Jan. and 716,147 in 
Feb. last year; calf slaughter in Feb. 
was 384,789 head, as against 414,828 in 
Jan. and 398,116 in Feb. last year. 


OUTSIDE SMALL PACKER 
HIDES.—Several sales of fairly heavy 
average outside small packer hides were 
reported basis 9%c, selected, Chgo. 
freight, for natives, %c less for brands. 
One car collector’s accumulation of 
mixed hides, Jan. take-off, sold at 9%c, 
selected, f.o.b. point east of here, run- 
ning 51-52 lb. av., and several offerings 
of heavy average stock reported at 
9%@10c. Interest is mostly in lots 
around 44-lb. av., but light average lots 
appear to be fairly well sold up in this 
section. 


PACIFIC COAST.—Approximately 
25,000 Los Angeles and Vernon packer 
hides of Feb. take-off sold this week in 
the Coast market at the steady price of 
8c flat for steers and cows, f.o.b. Los 
Angeles, paid last week for Jan. take- 
off. 


FOREIGN WET SALTED HIDES. 
—Trading was comparatively light this 
week in the South American market, 
so far as standard steers were con- 
cerned. As previously reported, 75% 
pesos was paid late last week for La- 
Plata steers, equivalent to 11%¢; c.i-f. 
New York, and this figure was bid and 
declined early this week. Later, 2,000 
Rosario steers, running heavy average, 
sold at 76% pesos or about 111!%“ge, 
some figuring 11.85; another small lot 
of 1,000 Rosarios sold same basis. Late 
this week, 10,000 Argentine reject steers 
moved at 68% pesos or 10!%ge, about 
steady basis for that description. 

LATER.—South American market % 
@%c higher. Europe bought 2,000 La 
Blancas at 77% pesos or 12c; 2,000 La 
Blanca light steers at 11%¢c; United 
States bought 12,000 B. A. type ex- 
tremes at 10%c; 6,000 Nacional steers 
reported at 111%4¢c. 


COUNTRY HIDES.—Dealers in gen- 
eral are not anxious to move their pres- 
ent light holdings of country hides. De- 
mand is mostly for the light end and 
heavy steers and cows have not had an 
outlet to any extent recently. There ap- 
pears to be a very light accumulation 
of hides at interior points and holders 
are generally inclined to await later im- 
provement in the market; asking prices 
are accordingly kept above buyers’ 
limits. Untrimmed all-weights quoted 
8% @8%Xc, selected, del’d Chgo., depend- 
ing upon average weight. Heavy steers 
and cows dull and quoted 7@7%c nom., 
with top asked. Bids of 8c, selected, 
trimmed, declined for buff weights, 
asking 9c; inquiry among outside deal- 
ers developed offerings held up to 9c, 
selected, for trimmed buffs, and 9c un- 


trimmed, f.o.b. outside points. Trimmed 
extremes salable at 11c, which has been 
declined. Bulls 5%@6c flat nom. All- 
weight branded hides last sold recently 
at 7%6c flat. 

CALFSKINS.—Packers are well sold 
up on northern heavy calfskins to end 
of Feb. and one packer sold 6,000 Mar. 
northern heavy calf 944/15 lb. this week 
at steady price of 18%c. River point 
heavies have been slow but 8,000 Jan.- 
Feb. River heavies moved early this 
week at 1714c, the asking price, or 1c 
over last actual sale. Light calf, under 
9% |b., sold at 1744c for Feb. takeoff. 


Chicago city calfskins sold %c higher 
at end of last week when a car 8/10 lb. 
moved at 15c; a sale of 10/15 lb. was 
also reported at 15 4c, and these figures 
were available for more. Outside cities, 
8/15 lb., quoted 15@15%c nom.; straight 
countries quoted 10% @1Ic, with some 
offerings held at 11%c. Couple cars 
Chgo. city light calf and deacons $1.10. 


KIPSKINS.—Packer kipskins have 
been rather slow recently but one packer 
moved 4,500 Jan. northern native kips 
late this week at 14%c; this sale was 
4c over last actual sale of natives, but 
in line with the price of 13%c paid 
late last week for Jan. northern over- 
weights, and a cent less for southerns. 
Jan. branded kips last sold at 12c. 

Chicago city kipskins moved up %e 
on sale of two cars at 12%4c. Outside 
cities around 121%6c nom.; straight coun- 
tries 10%c flat. 

Packer regular slunks are well sold 
up, with 80c last paid for Feb. 


HORSEHIDES.—A little better in- 
quiry is réported for horsehides and 
stronger prices asked, and in some in- 
stances paid. Good city renderers, with 
manes and tails, moving at $3.25@3.35 
selected, f.o.b. nearby points; ordinary 
trimmed renderers reported sold at 
$3.00@3.10 del’d. Chgo.; mixed city and 
country lots quoted $2.75@2.85, Chgo. 

SHEEPSKINS.—Dry pelts priced at 
14@14%e del’d. Chgo., for full wools. 
Packer shearlings appear steady to 
firm at last paid prices of 75¢ for No. 
1’s, 42%4c for No. 2’s, 20c for No. 3’s; 
No. 1’s in short supply and firm while 
some quote No. 2’s 40@42'%c and No. 
3’s 20@22%c. Production still light and 
market kept well cleaned up; a few 
shearlings starting to come but no great 
increase in supply expected for next 
couple of weeks. Pickled skins quoted 
firm at $3.00 per doz paid for car or 
so in one direction but the proportion 
of clear skins so small at present that 
quotations vary considerably, depending 
upon lots. Wool pelts quoted $1.95 per 
ewt. live basis, for larger packer pro- 
duction paid; some smaller outside 
packer pelts have sold down to $1.85 
per cwt. f.o.b. outside points. 


New York 


PACKER HIDES.—The New York 
packers are still holding their Dec.-Jan.- 
Feb. native steers and have been asking 
1lc, with a bid close to this figure re- 
ported for the Dec. take-off. One packer 
still holds Feb. butt brands; others sold 
Feb. butts last week at 10} lec, and all 
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moved their Feb. Colorados then at 10c. 

CALFSKINS.—Calfskins appear a 
shade firmer on limited sales. Collec- 
tors’ 4-5’s are quoted around $1.05 nom.; 
a few 5-7’s sold this week at $1.35, or 5c 
advance; 7-9’s quoted around $1.70 
nom., and 9-12’s last sold at $2.45. 
Packer 4-5’s quoted $1.15@1.20 nom.; 
5-7’s around $1.55 nom.; 7-9’s last sold 
at $2.05, and 9-12’s at $2.75. 


NEW YORK HIDE FUTURES 

Saturday, Mar. 4, 1989.—New: Mar. 
11.72@11.80; June 12.18@12.21; Sept. 
12.56; Dec. 12.80 n; Mar. (1940) 13.19 
n; 95 lots; 2@3 lower. Old: Mar. 10.72 
n; June 11.28 n; Sept. 11.53 n; 1 lot. 

Monday, Mar. 6, 1939.—New: Mar. 
11.52 n; June 11.96@12.00; Sept. 12.30@ 
12.35; Dec. 12.64@12.70; Mar. (1940) 
12.94 n; 169 lots; 16@26 lower. Old: 
Mar. 10.52 n; June 11.06 b; Sept. 11.31 
n; 1 lot; 20@22 lower. 

Tuesday, Mar. 7, 1939.—New: Mar. 
11.58 n; June 12.01@12.02; Sept. 12.38; 
Dec. 12.70 b; Mar. (1940) 13.00 n; 119 
lots; 5@8 higher. Old: Mar. 10.58 n; 
June 11.11 n; Sept. 11.36 n; 1 lot. 

Wednesday, Mar. 8, 1939.—New: Mar. 
11.77 n; June 12.20@12.22; Sept. 12.58@ 
12.59; Dec. 12.90 b; Mar. (1940) 13.22 n; 
225 lots; 19@22 higher. Old: Mar. 10.77 
n; June 11.32 n; Sept. 11.57 n; no sales; 
19@21 higher. 

Thursday, Mar. 9, 1989.—New: Mar. 
11.83 n; June 12.23@12.24; Sept. 12.63; 
Dec. 12.99 n; Mar. (1940) 13.29 n; 274 
lots; 3@9 higher. Old: Mar. 10.83 n; 
June 11.33 n; Sept. 11.58 n; no sales; 
1@6 higher. 

Friday, March 10, 1939.—New con- 
tracts: Mar. 11.71 b; June 12.19@12.20; 
Sept. 12.60@12.61; Dec. (1939), 12.94 n; 
March (1940), 15.26 n; sales 124 lots; 
3@12 lower. Old: Mar. 10.71 n; June 
11.30 n; Sept. 11.55 n; no sales, 


CHICAGO HIDE FUTURES 

Saturday, Mar. 4, 1939.—Close: Mar. 
11.35 n; June 12.10 n; Sept. 12.50 n; no 
sales; unchanged. 

Monday, Mar. 6, 1939.—Close: Mar. 
11.35 n; June 12.10 n; Sept. 12.50 n; no 
sales; unchanged. 

Tuesday, Mar. 7, 1939.—Close: Mar. 
11.35 n; June 12.10 n; Sept. 12.50 n; no 
sales; unchanged. 

Wednesday, Mar. 8, 1939.—Close: 
Mar. 11.35 n; June 12.10 n; Sept. 12.50 
n; no sales; unchanged. 

Thursday, Mar. 9, 1939.—Close: Mar. 
11.35 n; June 12.25; Sept. 12.58; 10 lots; 
8@15 higher active contracts. 

Friday, March 10, 1939.—Close: Mar. 
11.35 n; June 12.25 n; Sept. 12.58 n; no 
sales; closing unchanged. 





MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
March 9, were 1,906,075 lbs. lard and 
48,080 lbs. bacon. 


WEEK‘5-CLOSING. 








FRIDAY'S CLOSINGS 
Provisions 


Hog products were steadier the latter 
part of the week owing to commission 
house buying, lard lighter on hedge sell- 
ing, with reports good for domestic and 
export trade and firmer cottonseed oil. 


Cottonseed Oil 


Cottonseed oil was stronger the latter 
part of the week with commission house 
buying and covering, due to Senate 
Agriculture Committee approval of 
Smith cotton bill which may result in 
further decrease in cotton acreage, 
and to expectation of favorable action 
on excise taxes on foreign vegetable 
oils. Trade buying and lifting hedges 
helped with smaller hedge selling. 
Louisiana crude sold today at 5%c lb.; 
buyers ideas 6c lb. Southeast and Val- 
ley; 5% @5%c l|b., Texas, according to 
location. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were 
March 7.05@7.14; May 7.19; July 
7.28; Sept. 7.836@7.37; Oct. 7.38@7.39; 
sales 174 lots; closing steady. 


Tallow 


Extra tallow was quoted at New York 
at 5%6c Ib., f.o.b. 


Stearine 
Stearine, 6%c lb. 


Friday's Lard Markets 


New York, March 10, 1939.—Prices 
are for export. Lard, prime western, 
$7. 25@7.35; middle western, $7.25@ 
7.35; city, 7c; refined continent, 7%4c; 
South American, 7%c; Brazil kegs, 
714c; shortening, 914¢ in carlots. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended Mar. 4, 1939, were 4,772,000 
lbs.; previous week 5,339,000 lbs.; same 
week last year, 4,671,000 lbs.; from Jan- 
uary 1 to Dec. 31 this year, 49,700,000 
lbs.; a year ago, 37,356,000. 

Shipments of hides from Chicago for 
the week ended Mar. 4, 1939, were 
3,802,000 lbs.; previous week, 4,417,000 
lbs.; same week last year, 4,349,000 lbs.; 
from January 1 to Dec. 31 this year, 
37,490,000 lbs.; a year ago, 36,996,000. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to March 10, 1939: To 
the United Kingdom, 75,580 quarters; 
to the Continent, 50,020. Last week to 
the United Kingdom 163,847 quarters; 
to the Continent, 30,965. 
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CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Mar. 10, 1939: 


PACKER HIDES. 


Week ended Prev. Cor. week. 
ar. 10. week, 1938. 
Hvy. nat. strs... @10% @10% 10%@11 
Hvy. Tex. strs.. @10% @10% @10% 
Hvy. butt brnd'd 

a, @10% @10% @10% 
Hvy. Col. strs... @10% @10 @10 
Ex-light Tex. 

NE) 46-9 elaure @10% @10n 8%@ 9 
Brnd’d cows.... @10%4 @10 8% 9 
Hvy. nat. cows.. @10% @10% 8%@ 9 
Lt. nat. cows... @10% @10% 9 @ 9% 
eG: WIR 6.405 @ 7% @7% T™*@ 8 
Brnd'd bulls.... @ 6% @ 6% 6%@7 
Calfskins ..... 17%@18% 17T%@18% 13%@15% 
ee ee @14% 144.@14\% @l1 
Kips, ov-wt.... @13% @138% @10 
Kips, brnd’d....12 @12% @12 8%@ 9 
Slunks, reg..... @s80 @s0 @i70 
Slunks, bris. ...35 @40 35 @40 30 @385 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 


Nat. all-wts..... 9%4@10 9%@ 9% 7™@ 8x 
Branded ....... @9% 9 @9% TTMmK@ T™%&% 
ee, Ws s0< @ 6% @ 614 6 @ 6% 
Brnd'd bulls.... @ 5% @5% i5%@ 
Calfskins ......15 @15 534 14%@15% 12 @ 18 
| eRe @12% 12 @ a 94%@ 9% 
Slunks, reg.....70 @7in 70 @75 60 @65n 
Slunks, hris.... . @30n @30n 25 @30n 
COUNTRY HIDES. 
Hvy. steers..... 7 @ Tn @ Tax @ 6% 
Hvy. cows...... 7 @ Tin @ Tax @ 6% 
Buffs ...... .. 84@9 8%@ 8% 7 7% 
Extremes . @ll @10% 8 @ 8% 
EE 6436:0:3:4 5% @ 6n 5% @ 6 54%@ 5% 
Calfskins ......10%@11 10¥%@11 .@ 9% 
Kipskins ... , @10% @i10 7% 
Horsehides .....2.75@3.35 2.60@3.25 2.16 + “00 
SHEEPSKINS. 
kr. shearlgs... @i5 ayy 60 @65n 
Dry pelts....... 14 @14% 13%@1l4in 10 @10%n 


JAPANESE HIDE IMPORTS 


Imports of hides and skins into Japan 
proper during the fourth quarter of 
1938 totaled 18,903,000 lbs., an increase 
of 115 per cent compared with the pre- 
ceding quarter, according to reports to 
the U. S. Department of Commerce. The 
United States continued to be the lead- 
ing country shipping hides to Japan, 
shipments in the fourth quarter totaling 
6,464,000 lbs. compared with 4,724,000 
lbs. in the preceding quarter. Compared 
with the fourth quarter of 1937, how- 
ever, there was a decrease of 16 per 
cent. 

Imports from Argentina, China and 
Australia which are the leading sup- 
pliers after the United States, increased 
markedly in the fourth quarter of the 
year. Total imports of hides and skins 
into Japan during 1938 amounted to 
64,734,000 lbs., a decrease of 32 per cent 
from the preceding year. 


BRITISH PROVISION MARKETS 


Liverpool, March 9, 1939.—General 
provision market firm; A. C. hams im- 
proving; poor demand for lard but ex- 
pect improvement soon. 

Friday’s prices were: Hams, Ameri- 
can cut, 90s; Canadian hams (A.C.), 
96s; bellies, English, 69s; Wiltshires, 
84s; Cumberlands, 69s; Canadian Wilt- 
shires, 88s; lard 39s. 
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FEBRUARY INSPECTED 
LIVESTOCK SLAUGHTER 


OLUME of livestock processed in 
federally inspected plants during 
February showed a seasonal decline 
from January operations and all classes 
except hogs were in smaller supply than 
in February a year ago. Number of 
hogs slaughtered was slightly larger. 
Inspected slaughter for the month com- 
pared with January and with February 
a year ago was as follows: 
FEBRUARY SLAUGHTERS. 
Feb., 1939. Jan., 1939. Feb., 1938. 


Cattle . . 652,567 761,460 716,147 
Calves .. . 384,789 414,828 398,116 
Hogs .... , 2,890,428 4,043,152 2,833,046 


Sheep and lambs... .1,360,964 1,455,711 1,423,533 

Number of cattle, hogs and sheep pro- 
cessed during February, 1939, compared 
with the same month of each of the pre- 
ceding 10 years was reported as follows: 


10-YEAR KILL. 


February, Cattle. Hogs. Sheep. 
1939 . . 652,567 2,890,428 1,360,964 
1938 ... 716,147 2,833,046 1,423,533 
1937 708,000 2,842,000 1,315,000 
1936 742,000 2,319,000 1,314,000 
1935 642,000 2,409,000 1,137,000 
1934 .. . 733,000 3,433,000 1,159,000 
1933 4 . 569,000 3,647,000 1,250,000 
19382 . 583,000 4,590,000 1,439,000 
1931 559,000 4,142,000 1,223,000 
1980 . ee . 561,000 4,034,000 1,187,000 
BE. whan Veek wane 569,000 4,478,000 953,000 


10-year 1929-1939 av. “638,000 3,470,000 1,240,000 

It will be seen, therefore, that while 
February federally inspected cattle 
slaughter was below that of the same 
month for each of the preceding three 
years, it was well above the February 
average of the past 10 years. Hog 
slaughter, while higher for the month 
than for any year since 1934, is still 
under the 10-year February average. 
Sheep and lamb slaughter was exceeded 
only once in February in the past 10 
years except for last year. 


O¢k MARKETS 


WEEKLY REVIEW _ 


RECORD TRUCK RECEIPTS 


Trucks hauled 54.3 per cent of all 
cattle, calves, hogs and sheep received 
at the 67 markets of the country during 
January, 1939. This compared with 50.2 
per cent in January, 1938, 50.6 per cent 
in the same month of 1937 and 47.7 per 
cent in January four years ago. Of the 
6,135,456 animals received during Janu- 
ary this year, 3,333,235 came by truck 
and 2,802,221 by rail. A year ago in 
January 3,298,160 came by truck and 
3,262,291 by rail. New January records 
for the percentage hauled by truck were 
made for all kinds of meat animals. 
Total January receipts by truck at the 
67 points were as follows: 


Truck receipts, Percentage 


January, 1939. by truck. 
Cattle . ° . 729,000 63.2 
Calves , jaca .. 297,000 61.7 
Hogs . ‘ .+.. «1,734,000 64.3 
Sheep .. orale averse 31.3 


STOCKERS AND FEEDERS 


Stocker and feeder shipments from 12 
principal markets in February, 1939, 
were reported as follows: 


Cattle and 


calves. Hogs. Sheep. 

No. No. No. 
February, 1939 . 101,187 18,913 54,097 
January, 1939 . 174,118 19,747 88,622 


February, 1938 .........82,438 13,631 63,649 





FEBRUARY HOG KILL 





Million Head 


1 2 3 3.5 
! ! J J 





CORN BELT DIRECT TRADING 
(Reported by U. S. Bureau of Agricultural 
Economics. ) 

Des Moines Ia., March 9, 1939.—At 
20 concentration points and 10 packing 
plants in Iowa and Minnesota hog prices 
eased 5@10c lower during the first four 
days this week. Trading was only mod- 
erately active with receipts slightly 
heavier than both a week and a year 
earlier. On Thursday good to choice 180- 
220-lb. butchers sold generally from 
$7.35@7.75, mostly $7.60 up at plants, 
with choice offerings reaching $7.75. 

Bulk 220-250-lb. cashed at $7.25@ 
7.60; 250-270-lb. at $7.10@7.35; a few at 
$7.45; 270-290-lb. $6.90@7.25; 290-350- 
lb. unevenly $6.70@7.10; 160-180-lb. 
$7.10@7.65. Good packing sows, 350-lb. 
down, sold at $6.40@6.75 with a few 
$6.80; 350-425-lb. packers were $6.25@ 
6.60; 425-550-lb. sold at $6.10@6.50. 

Receipts for week ended March 9: 


This Last 

week. week. 
Friday, Mar. 3.. 28,800 23,200 
Saturday, Mar. 4..... 18,100 26,000 
Monday, Mar. 6... ... 29,000 43,200 
Tuesday, Mar. 7...... 20,900 14,800 
Wednesday, Mar. 8 . 21,800 4,400 
TN, TR. Duic.ccdecsvvees 15,500 18,500 


HOGS AVERAGE HEAVY 


Average Weight of hogs at eight of 
the principal markets during February, 
1939, was well above that of the same 
month a year ago, except at Wichita 
where the weight was the same, and at 
National Stock Yards where hogs were 
only 1 lb. heavier this year. At the other 
markets average weight was from 5 lbs. 
heavier at Chicago to 18 lbs. heavier at 
Saint Paul. Average weights for the 
month at each of the eight markets: 

Feb. 1939. Feb, 1938. 


bs b 
Chicago .... . Bi 246 
Kansas City oe . 29 212 
Omaha ...... . . 255 239 
Saint Paul 237 219 
Denver ... hatin 1<« wae 226 
St. Joseph. . 240 228 
Wichita .. . eee 216 216 
By Oe BOMB. ce vevcswcvsesnes 226 225 




















TO LIVESTOCK 
BUYING EFFICIENCY 


KENNETT-MURRAY 


LIVESTOCK BUYING ORGANIZATION 











Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 























Detroit.Mich.  Cincinnati,0.  Dayton.0.  Omaka,Neb. 

Indianapolis, Ind. La Fayette, nd. Louisville, Ky 

Nashville, Tenn. Sioux City, la. Montgomery, Ala. 
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The choice of hun- 
dreds. More durable, 
highly absorbent. A 
real sales builder. 
Free sample. 


BEMIS BRO. BAG CO. + ST. LOUIS - BROOKLYN 


The National Provisioner—March 11, 1939 





he 


42eZev~smosee 


-_ 


ov, 


Pn A eed ohee 





—S Oo otf O 


cot. 


CANADIAN LIVESTOCK PRICES 


STEERS, 
Week Same 
ended Last week 
Top Prices March 2. week 1938 

Toronto .... $ $ 6.35 
Montreal 6.00 
Winnipeg ..... 5.50 
Calgary ....... 4.50 
Edmonton ..... 4.50 
Prince Albert. . 4.00 
Mvuose Jaw...... 4.50 
Si — oa 4.75 





VEAL CALVES. 
Toronto ..... $11.50 $ 





11.00 $10.50 
Montreal ... 10.00 11.00 10.00 
2 innipeg ...... 9.00 9.50 8.50 
Calgary o.oo. 8.50 7.00 8.00 
Edmonton . . 8.50 8.50 7.50 
Prince Albe rt. 7.00 8.00 6.00 
Moose Jaw... 6.00 8.50 6.75 
Saskatoon ... 8.00 9.00 8.00 
tegina ...... ger 8.00 8.50 
VQRCORNVEP cnccccccscvce 
BACON HOGS 
Toronto .... $ 9.50 $ 9.60 
Montreal’ ... 10.00 10.00 
Winnipeg’ .... 9.35 9.35 
CalgOty .ccccee 9.00 8.75 
Edmonton ..... ; 9.10 9.10 
Prince Albert. 9.10 9.10 
Moose Jaw.. 9.20 9.20 
Saskatoon .. . 9.10 9.10 9.00 
tegina ..... 9.20 9.20 <A 





\ ancouver oe . 9.25 


> Montreal i Wisatnes hogs sold on a “‘F. & 


W."’ basis. All others ‘‘off trucks.’ 

GOOD LAMBS. 
Toronto .. S$ 8.90 $ 9.75 $ 9.00 
Montreal . ; 8.50 7.50 
Winnipeg .. 8.00 8.00 7.50 
Calgary 7.00 6.75 6.85 
Edmonton ..... 7.23 ie 6.85 
Prince Albert 6.50 
Moose Jaw 
Saskatoon . 7.00 
Regina .... ».00 7.50 
Vancouver ...... ‘ 7.50 


RECEIPTS AT CHIEF CENTERS 


Receipts for the week ended March 4, 
1939: 


At 20 markets Cattle. Hogs Sheep. 
Week ended Mar. 4 149,000 305,000 
Previous week 159,000 324,000 
1938 . 174,000 271,000 
1987 .. ; 179,000 348,000 i! 
 Prerrree 179,000 295,000 280,000 
At 11 markets 


Hogs. 
244,000 
000 
1,000 
6,000 
3,000 
217,000 


Week ended Mar 
Previous week 
1938 















At 7 markets Cattle Hogs Sheep 
Week ended Mar. 4 104,000 201,000 164,000 
P re vious week 110,000 223 000 186,000 

: 124,000 3.000 146,000 

118,000 297 000 153,000 
115,000 198. 000 174,000 
123,000 184,000 245,000 





ST. LOUIS HOGS IN FEBRUARY 
Receipts, weights and range of top 
prices for hogs at National Stock Yards, 
Ill., for February, 1939, with compari- 





LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five leading Western markets, 


as reported by the U. S. Bureau of Agricultural Economics: 


Hogs (soft & oily not quoted). 
BARROWS AND GILTS: 
Good-choice: 
140-160 Ibs. 
160-180 Ibs. .... 
180-200 Ibs. ... 
200-220 Ibs. 
220-250 Ibs. 
Ibs. 
2t 90- 350 Ibs. 
Medium: 
140-160 lbs. 
160-180 Ibs. .. 
180-200 Ibs. 


PACKING SOWS: 
Good: 











350 Ibs. 
350-425 Ibs. 
550 lbs. 


Medium 
275-550 Ibs. 





PIGS (Slaughter): 
Good-choice, 100-140 Ibs 
Medium, 








100-140 Ibs........ 





Pr rperer 


.40@ 
45@ 
50@ 


mice! 


7.00@ 
6.90@ 
6.65@ 


6.50@ 


7.00@ 
6.50@ 


Slaughter Cattle, Vealers and Calves: 


STEERS, choice: 
750- 900 Ibs. 
900-1100 lbs. 
1100-1300 Ibs. 
1300-1500 Ibs 
STEERS, good: 
750- 900 Ibs. 
900-1100 Ibs. 
1100-1300 Ibs. 
1300-1500 Ibs. 
STEERS, medium: 
750-1100 Ibs. 
1100-1300 Ibs. 
STEERS, common (plain): 
750-1100 Ibs. ......... 


STEERS AND HEIFERS: 
Choice, 550-750 Ibs. 
Good, 550-750 Ibs.... 

HEIFERS: 

Choice, 750-900 Ibs..... 
Good, 
Medium, 
Common (plain), 


COWS, all weights: 
Choice 
GOON ccvcseeeeoe 
Medium 
Common (plain) 


Low cutter and cutter...... 


BULLS (Ylgs. exel.), 
eee 
Medium %...cccccccccceces 


Cutter and common (plain): 
VEALERS, all weights 

Choice 

Good 


Medium 


CALVES, 
Choice 
Good 
Medium 


250-400 Ibs 


Common (plain) .........-- 


*Slaughter Lambs and Sheep: 
LAMBS: 
Choice (closely sorted) 
**Good and choice 
**Medium and good...... 
Common (plain)....... 
YEARLING WETHERS: 
Good and choice 





750-900 Ibs........... 
550-900 Ibs........ 
550-900 Ibs. 


all weights 


Cull and common (plain)... 


8.00 $ 6. oo 





50 


a4 


00@ 13.00 
00@ 13.50 
00@ 13.50 
.00@ 13.50 


10.00@12.00 
10.00@ 12.00 
10.00@ 12.00 
10.00@ 12.00 


8.75@10.00 
8.75@ 10.00 





7.75@ 


10.75@12 


8.75 





9.50@10.75 


10.50@11.75 
9.50@ 10.50 
8.50@ 
6.75@ 





7.00@ 
7.00@ 
6.25@ 


aan 
-~o 


10.50@11.50 
9.50@10.50 
7.50@ 10.00 


.00@ 


00@ 
iW0@ 
H0@ 
00a 


AAnD 


20@ 


“12% 


1.50@ 


7.35@ 


ThH@ § 
Th@ § 


8.00 





CHICAGO. NAT. STK. YDS. 


rapes ae DE BEE 


6.70@ 
6.40@ 
-29@ 





6.00@ 6.65 


6.25@ 7.00 
6.00@ 6.75 


10.50@11.50 
00 





).25@ 10.7% 

50@ 11.25 
HO@11.25 
-TH@ 11 


DP 


-25@ 9.50 
8.50@ 9.75 


-25@ 8.50 


10.00@11.00 
8.75@10.00 


10.00@ 11.00 
8.75@ 10.00 
8.00@ 8.75 
7.00@ 8.00 


7.004 
2 OR 





11.00 only 
9.75@11 
8.50@ 9.75 
5.50@ 8.50 





WA 9.50 
O0@ 8.00 
00@ 7.00 
H@ 6.00 


ARAL 








OMAHA. KANS. CITY. 





7.15@ 


3.50@ 6.60 
50 only 
é 35@ 6.50 


6.10@ 6.35 


-_ 50@ 12.00 


.00@ 12.75 
-00@12.75 
.00@ 12.75 








7.00@ 8.25 


9.75@11.00 
8.50@ 9.75 


9.50@ 10. 
8.50@ 9 
7.25@ 8.f 


6.00@ 7.25 







6.75@ 
6.50@ 
6.00@ 


9.00@1 
8.004 
7.00@ 
5.50@ 


An ss 





APD 
: 2 


5.00@ 


8.65@ 8.75 
R.10@ 8.6 
T.50@ 8.° 

6.25@ 7 


6.50@ 7.60 














Thursday, March 9, 1939, 





8ST. PAUL. 

7.55 $ 7.65@ 7.70 

7.70 7.65@ 7.70 

7.75 7.60@ 7.65 

7.75 7.50@ 7.65 

7.65 7.25@ 7.60 

) 7.45 7.00@ 7.35 

} 7.10 6.65@ 6.70 

= 7.40@ 7.55 
——————- 7,408 7.55 
—-- 7.35@ 7.45 

6.50@ 6. 6.65@ 6.70 
6.40@ 6.55 6.65@ 6.70 
6.25@ 6.50 6.65@ 6.70 


6.00@ 6.50 6.55 only 


—__—_-- 7.75@ 8.00 


10.25@11.50 
10.50@11.75 
11.00@ 12.00 
10.75@12.00 





Ww 
9. 5@ 11.00 


7 8.00@ 9.75 
9.75 8.25@ 9.75 





7.50@ 8.75 7.00@ 8.25 


9.75@10.75 
8.50@ 9.75 


.75@11.00 
.50@10.25 


abs 





9.75@10.75 9.50@10.50 
50@ 9. 75 8.50@ 9.50 
25@ 8.50 25@ 8.50 
25@ 7.25 7.25 





6.75@ 7.25 
6.00@ 6.75 
5.50@ 6.25 
3.75@ 5.50 





”. 
4.25@ 5.7! 
7.00@ 7.35 6.75@ 7.25 
6. 50@ 7.00 6.25@ 7.00 
5.75@ 6.75 5.50@ 6.50 


10.00@11.00 
8.00@10.00 
7.00@ 8.00 
6.00@ 7.00 


10.00@ 11.00 
8.50@ 10.00 
7.00@ 8.50 
5.00@ 7.00 


8.75@ 9.50 8.50@ 9.50 
7.50@ 8.75 7.50@ 8.50 
6.50@ 7.50 6.50@ 7.50 
5.75@ 6.50 5.00@ 6.50 





8.65@ 8.75 — —--- 
8.10@ 8.65 8.75@ 9.10 
7.25@ 8.00 7.50@ 8.50 
6.00@ 7.00 6.00@ 7.25 


6.75@ 7.75 
5.75@ 6.75 


sons, reported by H. L. Sparks & Co.: BEM oi c okie ira d un kananins 5.75@ —— 5.50@ 6.50 ELM 
Feb Feb., EWES: 
1939. 1938. Good and choice........... 4.50@ 5.15 4.00@ 4.75 3.75@ 4.75 4.00@ 4.50 4,00@ 4.75 
Receipts, head ....... 191,623 173,603 Common (plain) & medium.. 2.60@ 4.50 2.25@ 4.00 2.00@ 3.75 2.00@ 4.00 2.00@ 4.00 
Average weight, lbs 226 225 *Quotations based on animals of current seasonal market weights and wool growth. 
Top prices **Quotations on good and choice and on medium and good grades, as combined, represent lots averaging 
Highest $8.55 $9.25 within the top half of the good and top half of the medium grades, respectively. 
Lowest ..... . 7.90 8.65 
Average cost .... - 7.84 8.45 








PACIFIC COAST LIVESTOCK 


Receipts of salable livestock for five 
days ended March 3: 


CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
‘the principal packers for the first four 


SPACING HOGS IN COOLER 


How about spacing hogs in the cooler? 





Have your men read chapter 4 of “PorK days this week were—19,748 cattle, 4,924 Cattle. Calves. Hogs. Sheep. 

” i isi ’ ; ; 7 : Los Angeles ......... 4,623 1,498 1,653 2,040 
PACKING,” The National Provisioner’s calves, 36,197 hogs and 26,371 head of — Los Angeles -........ —— 1 i is 
pork plant book? sheep. Portal! sccceecseue 2,000 190 2,975 1,575 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, March 4, 
1939, as reported to The National Provisioner: 


CHICAGO. 

Armour and Company, 3,378 hogs; Swift & Com- 
pany, 2,138 hogs; Wilson & Co., 3,530 hogs; West- 
ern Packing Co., Inc., 1,502 hogs; Agar Packing 
Co., 5,004 hogs; Shippers, 7,721 hogs; Others, 26,011 
hogs. 

Total: 29,968 cattle; 5,061 calves; 49,284 hogs; 
62,115 sheep. 

KANSAS CITY. 


Cattle. Calves. Hogs. Sheep. 





Armour and Company 2,403 622 1,178 7,996 
Cudahy Pkg. Co..... 1,517 408 602 5,275 
Swift & Company. 1,360 332 1,032 4,548 
Wilson & Co........ ; 15372 343 670 8 4,126 
De WE Dicevces ooces eevee 184 ace 
Merndlum Pig. Co... TB cence cecee cvscs 
GED cesccecccccsse 2,693 2038 «41,647 3,382 
Dotal cccvcvscesec 10,110 1,908 5,313 25,327 
OMAHA. 


Cattle and 
Calves. Hogs. Sheep. 
Armour and Company 
so 





GCUGene FRE. GO. ceccccceces 3, 8,157 6,977 
Swift & Company........... 2,609 2,414 4,655 
Weel & GS. sc cccccecceccene 1,132 2,225 1,535 
GE See boescueescebeaeise eevee 7,356 ee 


Cattle and calves: Eagle Pkg. Co., 10; Greater 
Omaha Pkg. Co., 83; Geo. Hoffmann, 35; Lewis 
Pkg. Co., 743; Nebraska Beef Co., 500; Omaha 
Pkg. Co., 175; John Roth, 69; South Omaha Pkg. 
Co., 130; American Pkg. Co., 49; Lincoln Pkg. Co., 
208. 


Total: 12,403 cattle and calves; 19,509 hogs; 
17,829 sheep. 
EAST 8ST. LOUIS. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company 1,822 1,148 7,162 2,436 





Swift & Company... 1,895 977 5,573 2,077 
Hunter Pkg. Co..... 842 463 «5,195 287 
 , Ginweecae edaee incre eee. wsevcce 
i i Cnndccas ceeds “anees 906 ereee 
Laclede Pkg. Co..... ..... seen 1,723 

Sielof Pkg. Co...... ..... icaniwe 1,479 " 
Shippers 1,791 12,798 252 
Others 195 2,107 1,156 





Betas ccccvccccece 8,869 4,574 39,014 6,208 
Not including 1,572 cattle, 3,341 calves, 24,789 
hogs, and 1,493 sheep bought direct. 





ST. JOSEPH. 


Cattle. Calves. Hogs. Sheep. 
Swift & Company... 1,060 2 3,182 10,215 
Armour and Company 1,440 2,505 4,592 
Others 749 1,376 





eer ee ,105 


BOA cccccvcceces OS 457 6,436 16,183 
Not including 1,002 hogs bought direct. 


SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 








Cudahy Pkg. Co..... 1,733 76 3,402 
Armour and Company 1,930 57 3,243 
Swift & Company... 1,434 &5 3,009 
 coweeeeaweaa 1.768 14 68 
GENE. cccccscocccce 306 — © once 

SOE vececcevecve 7,171 255 ‘19, 943 9,722 


OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 


Armour and o ‘ompany bo 559 2,315 523 
Wilson & Co........ 36 618 2,091 474 
Bee 137 17 726 2 

Cn eT 2,004 1,194 5,132 999 


Not including 457 hogs bought direct. 


FORT WORTH. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company 2,168 1 2,390 2,914 
Swift & Company... 1. 665 1,058 3,162 





Blue Bonnet Pkg. 0. 109 11 | ees 
Ce BES. Cbs ov cccce 171 31 oe 
Rosenthal Pkg. Co.. 31 2 err 
BEE vctcccccceas 4,144 3,024 4,243 6,076 
DENVER. 
Cattle. Calves. Hogs. 
Armour and Company 726 126 77 
Swift & Company... 793 125 
Cudahy Pkg. Co..... 646 51 


Others ..cccccccccee 1,431 363 





ST. PAUL. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company 2, 423 3,092 8,929 4,090 
Cudahy Pkg. Co..... 704 ae aweee 525 
Rifkin Pkg. Co...... 569 : 
Swift & Company... 
United Pkg. C 


as 
4,504 4,410 11,893 
2. See eects 





Total ..cccccceces 10,375 9,468 20,822 11,030 
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WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co..... 1,143 512 924 2,297 
Deld Pag. Ce. ...2000 407 114 592 
Wichita D. B. Co... me evese” eae 
Dunn-Ostertag ..... GS ccses ovens 
Fred W. Dold ae 527 
Sunflower Pkg. Co... . «sane 160 
Pioneer Cattle Co... Be (esses 4 (Seees | (gees 
Keefe Pkg. Co...... BHA tcwce §8=sweee 8 —=— eve 
DOE. ci ccececcnes 1,939 626 2,203 2,297 


Not including 34 cattle and 2,104 hogs bought 
direct. 
MILWAUKEE. 
Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. Co.. 1,982 4,780 7,574 951 




















Armour & Co., Mil.. 764 p+.) | ee 
N. Y. B. D. M. Co.. me  Seses <onen evees 
er 540 31 28 1 
WE esteevupones 779 675 79 161 
WUE a cccccowis 4,103 7,862 7,781 1,113 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
Kingan & Co........ 1,412 624 9,817 1,615 
Armour and Company 670 190 eer 
Hilgemeier Bros. a | sewen o fee 
DT cteekees <biga . acicen 130 
Meier Pkg. Co. 6 203 
Wabnitz and De 81 278 
Stark & Wetzel 48 338 wo 
Maass Hartman Co.. 36 eae ert 
ENON vcccecceese 2,214 1,388 15,909 6,287 
WONND vesevecccsces 709 93 192 392 
WEE cscccccicves 5,267 2,441 29,503 8,371 
CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
S, We. Gere Bae a vce: TE ances 195 
E. Kahn's Sons Co... 588 381 398,705 755 
Lohrey Pkg. Co..... -. dcaen , ieee 


H. H. Meyer Pkg. Co. C—T ee 3,650 





J. Schlachter’s Sons. 140 eee 22 
J. & F. Schroth P. Co. ee pt ere 
J. F. Stegner Co..... 378 ye eer 
eee 140 107 Be lseese 
EEE bsindvesnewens 1,409 760 813 176 

WOO. vcctescenies 2,682 1,614 17,509 1,148 


Not including 613 cattle, 10 calves, 1,930 hogs 
and 440 sheep bought direct. 





RECAPITULATION.+ 
CATTLE. 

Week 

ended Prev. 

Mar. 4, week. 
CE nce ecensecenuewee 29,968 30,202 
Meee GI ccccccuscsece 10,110 
DE acecbeceneeenenes 2,403 
Pe Oh. BOD ccvencenws 8.869 
St. Joseph 3,605 
Sioux City 7,171 
Oklahoma City .......... 2,004 
| aren ag 
OTe 
BE CEN vb nscconvectseeess 
Milwaukee 
Indianapolis 
Cincinnati ‘ 2,469 
Pa Se wnaeenadi@enes 4,144 4,964 

reer er 106,430 118,715 


*Cattle and calves. 







ID csinca sb vere wena tows 
Kansas City 
GOBER cecsesvcevcsscese 
East St. Louis 

St. Joseph 
Sioux City 
Oklahoma City .......... 
WEEE Sevecccestucetes 
EE ccuwksccevestenes . 
Tere 20,822 
Milwaukee 

Indianapolis 
Perr 
PS. WEE wcccscsececess 


3 
15,420 
7,692 


DHA oc ccccccccesccece 23 266,293 196, 334 


CRE ccciecvccsevecnves 62,115 60,942 39, oe 
Kansas City ) 
EE knee bodercveccsces ’ 
East St. Louis........... 6,208 
St. Joseph 5,183 
Sioux City 
Oklahoma City 

















WEED sevasegsccsceses 
co pin, MEE 18 23 1 
es BOE cect ceseccesses 10,833 
TEMPONOS. ccccccveceeses 11 1,032 
Indianapolis ... nae 7 8,154 
Cincinnati ..... Coeeuwee 245 
is WONEE 6eanescaceeens 

TEE. sescsuseseseeeees 





+Not including directs. 


Watch “Wanted” page for Bargains. 





CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods: 


+RECEIPTS. 
Cattle. Calves. Hogs. Sheep. 
ee, FOR: Din vcccces 11,726 2,235 19,178 13,043 


Tues., Feb. 28 
Wed., Mar. 1 2 
Thurs., Mar. 8 1,200 15,300 17,672 
ae a 436 88,746 7,838 
ee 100 wee 3,500 


1,864 12712 13,326 
714 











*Total this week. 


6,449 65,690 64,926 
Previous week. 


5,988 72,721 61,656 








po eee 7 6,448 58,771 44,242 
Two years ago...... 7,941 83,026 46,345 
SHIPMENTS. 

Cattle. Calves. Hogs. Sheep. 
Mon., Feb. 27....2.. 140) «61,633 = 3,551 
Tues., Feb. 28....... 1,715 1,585 2,193 
hs SEEM Decvccses Sean 2 333 ¢ 
Thurs., Mar. 2..... 12 1,592 6,926 
it SS eee 5 27017 3,962 
ee eee Sere 200 500 
Total this week..... 8, 185 7,360 17,730 
Previous week....... 5 330 10,395 21,720 
OE SS ee 648 8,744 8,993 
Two years ago...... 9, 779 6,785 10,342 





*Including 276 cattle, 1,371 calves, 19,831 hogs 
and 11,745 sheep direct to packers from other 
points. 


+All receipts include directs. 
MARCH AND YEAR RECEIPTS. 


Receipts thus far this month and year to date 
with comparisons: 

















March Year 
1939. 1938. 1939. 1938. 
EY kc canvas 13,671 21,168 289,709 357,887 
eee 2,35 4,823 52,829 55,330 
BN Gawae ace 33,800 43,372 817,803 948,493 
SE vswcecns 38,557 30,189 526,204 522,218 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 
Cattle. Hogs. Sheep. Lambs. 
Week ended Mar. 4..$10.25 $7.80 $4.60 $ 9.00 


Previous week ...... 10.20 7.85 4.85 8.95 
BE we anunesocadenw 8.15 9.15 4.70 8.75 
MY Varn matcare pancielen 10.30 10.20 6.25 11.00 
BEE cctccreuweeeeves 8.70 10.05 4.75 9.70 
EE  cndeweesecevese 10.75 9.50 4.35 8.60 
en 5.70 4.45 4.50 9.10 

Av. 1934-1938..... $8.70 $8.65 $4.90 $9.45 


SUPPLIES FOR CHICAGO PACKERS. 

Cc sacha Hogs. Sheep. 
Week ended Mar. 58, 3° 
Previous week..<...... 















6 24 
1935 D eg acncvreversse@eeet i 53,108 
HOG RECEIPTS, WEIGHTS AND PRICES. 
Av. 
—Prices—— 
Top. Av. 


*Week ended Mar. 





Previous week....... 2 2 8.35 7.85 
BOSS .<. 9.80 9.15 
1937 < 10.45 10.20 
De aeewiacadbewesan 5 2 10.70 10.05 

¢ . 68, 9.90 9.50 

BORO scctswcssrcsceoee 4.85 4.45 
Av. 1934-1938....... 70,800 238 $9.15 $8.65 


*Receipts and average weight for week ending 
Mar. 4, 1939, estimated. 
CHICAGO HOG SLAUGHTERS. 


Hog slaughters at Chicago under — inspec- 
tion for week ending Friday Mar. 3, 19% 


Week ending Mar. 3, 1939..........eeeeee: 64,517 
PEOVIOUS WEEK... oc ccccccccccccceseccsseceses 67,296 
WO Gino 0 6ccinceccteevans Oweeseedean soso 60,133 
BOS sercednctcensaseesesegiweedeewassewose 90,607 


CHICAGO HOG PURCHASES. 
Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, March 9: 
Week ended Prev. 


Mar. 9. week. 

Packers’ purchases .......... 41,517 42,070 
Shippers’ purchases .......... 5, 048 8,510 
oo ee ee ee 46,565 50,580 


NEW YORK LIVESTOCK 


Receipts of salable livestock at Jersey 
City public market week ended March 4: 


Cattle. Calves. Hogs.* Sheep. 
Salable receipts .... 1,824 1,016 360 240 
Total, with directs.. 6,761 11,281 23,535 47,756 
Previous week 
Salable receipts .. 1,551 828 312 723 
Total, with directs. 6,183 9,658 22,127 34,930 
*Including hogs at 41st street. 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 









at 16 centers for the week ended March 4, 1939. 
CATTLE, 
Week Cor. 
ended Prev. week, 
Mar. 4. week. 1938. 
Chicagoy ...... - 878 26,102 
Kansas City ... 12,018 15,472 
Omaha® ....... 32 14,850 
East St. Louis. 9,054 
St. Joseph 4,890 


Sioux City .. 
Wichita* 
Fort Worth 
Philadelphia hae ase 
PEE. 6.6.6-6:0:0 00:00:00 
New York & Jersey 
Oklahoma City*® 
Cincinnati . 

Denver ... 

St. Paul . 
Milwaukee 


6,633 
3,535 


Total 
*Cattle and calves. 


Chicago ..... 
Kansas City . 
Omaha 
East St. Louis 
St. Joseph .... 
Sioux City ..... 
Wichita .... 
Fort Worth 
Philadelphia ... 
Indianapolis ....... : 
New York & Jersey City. 
Oklahoma City ° 
Cincinnati .. 


Denver .... 

St. Pawel ... 34, 

Milwaukee . 7,699 8,050 
Total 299,874 





Chicago? .... 

Kansas City .. 

Omaha ...... 

East St. Louis. 

St. Joseph 

Sioux City ... 

Wichita ....+. 

Fort Worth 

Philadelphia . 
SION on ine cian gio.ie 
New York & Jersey City.. 
Oklahoma City 7 
Cincinnati 

Denver 





St. Paul ... 11,080 10,833 9,509 
Milwaukee 1,113 1,031 1,501 
Total .... .eee-215,783 218,748 213,247 


t+Not including directs. 


LIVESTOCK SUPPLY SOURCES 


Percentage of livestock slaughtered 
during January, bought at stockyards 
and direct, is reported as follows: 






Jan., Dec., Jan., 
1939. 1938. 1938 
Per cent. Percent. Per cent. 
Cattle— 
Stockyards ........ 75.08 73.21 78.16 
Other 24.92 26.79 21.84 
Calves— 
Stockyards ........ 63.98 62.86 66.75 
GUO a casiasonvens 36.02 37.14 33.25 
Hogs— 
Stockyards .....0.. 46.32 39.77 48.30 
GEO cwardedccccss 53.68 60.23 51.70 
Sheep and lambs— 
Stockyards ........ 65.35 61.79 69.98 


ere 34.65 38.21 


U. S. INSPECTED HOG KILL 


At 8 points week ended March 3: 





Week Cor. 
ended Prev. week, 
Mar. 3. week. 1938. 
Cn EE OTR FEE 60,133 
Kansas City, Kansas. 19,595 
Omaha ..... awenebewewas 17,141 
St. Louis & East St. Louis 42,990 
ee: re 14,754 
base sins 456 OKein ace 9,697 














CO ee cay eieeetaan ae 27,169 
N. Y., Newark and J. C.. 42, 39,963 
ee eee 231,442 
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MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Bureau of Agricultural Economics.) 


STEERS, carcass Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 


COWS, carcass 


BULLS, carcass 


VEAL, carcass 


LAMB, carcass 


MUTTON, carcass 


PORK CUTS, lbs. 


BEEF CUTS, Ibs. 


CATTLE, head Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week 
Same 
Week- 
Week 
Same 


CALVES, head 


HOGS, head 


SHEEP, head 


WESTERN DRESSED MEATS. 


NEW YORK. 


ending March 4, 1989............... 8,825 
PGE. cemennctdndinsetewsvessew nee 6,66944 
EE I GI enschede cnt ciesecs 9,305%4 
ending March 4, 1939...... 1,270 
PSU oa xcsenainnven Uaeke aces as 1,126 
Bi iscaccesdnwss 1,768% 
ending March 4, 1939.......... : 327 
IN GalsnnAengusibashcds deans 212 
NT Is ao :5 00950-00000 261% 
ending March 4, 1939.......... 10,896 
Oe Oy LS ee 9,045 
SEE I on ise cewcie-éave 12,900 
ending March 4, 1989........... 44,901 
ED nbd aed nawreisionaesise 27,984 
eg Eo a er ere 38,619 
ending March 4, 1939..... 2,623 
RE ae Sra aerate 2,471 
TI I I on sikinin 0.6060. 66000% - 2,785 
ending March 4, 1939 . 2,018,369 
PEE. G baa hep whee ens ok xb sae .. 1,208,421 
week year ago........ . .2,163,628 
ending March 4, 2080........2.060<cs0% 324,277 
ITI 5x6. 6:46:46 0:5 0.600000 b000 0000004 337,645 
WOE SORE CBs occiieeiisesevinensacen 465,346 
LOCAL SLAUGHTERS. 
ending March 4, 1939.......... 8,965 
PEOFIONE ccccsecscecenes 8,317 
WHER SORE OES... ccicccevecsess 9,107 
ending March 4, 1939....... 14,213 
SEE oa.0i ieee Gaels w'e.4 SEW a 12,315 
WOOK FORF BHO... cccevccescccesess 13,784 
ending March 4, 1939......... 41,775 
POURING: sanscisesiiccinwceviadins 42,845 
week year ago......... 39,242 
ending March 4, 1939......... 63,042 
RIEL cic. tainac. oleae oreo aced 4'9:00-00n b's 57,019 
WEEK YEAP ABO... ccccccccccsccccecss 61,701 


PHILA. 


2,352 
2,247 
2,607 
1,033 
1,223 

967 
370 
429 
307 
1,625 
1,426 
1,979 
16,185 
16,975 
13,588 
629 
700 
618 

563,018 

379,118 

530,022 


2,021 
1,914 
1,789 
2,670 
2,657 
2,873 
18,633 
19,340 
15,955 
3,408 
8,866 
4,325 


Country dressed product at New York totaled 7,244 veal, 0 hogs and 369 lambs. 
5,461 veal, 9 hogs and 329 lambs in addition to that shown above. 


BOSTON. 
2,420 
2,439 
2,550 
2,503 
2,650 
2,412 

12 

10 

33 

715 

624 

601 
15,731 
15,019 
13,820 
877 

505 

805 
346,751 
360,616 
443,866 


Previous week 





FEBRUARY LIVESTOCK PRICES COMPARED 


February prices at Chicago, as reported by U. S. Dept. of Agriculture: 


SLAUGHTER CATTLE 


Steers— 
Choice, 750- 900 Ibs. 
900-1100 Ibs. 
1100-1300 Ibs. . 
1300-1500 Ibs. . 
750- 900 Ibs... 
900-1100 Ibs. . 
1100-1300 Ibs. sa 
1200-1500 Ibs... . 
750-1100 Ibs... 
1100-1300 Ibs... . 
Common, 750-1100 Ibs...... 


Good, 


Medium, 


Steers and Heifers— 


Choice, 550- 750 Ibs...... 
Good, 550- 750 Ibs...... 
Heifers— 
Choice, 750- 900 Ibs...... 
Good, 750- 900 Ibs...... 
Medium, 550- 900 Ibs...... 
Common, 550- 900 Ibs...... 
Cows—All weights— 
OHOICE 2. ccccccccccccccsecs 
GOOd ..ccccccccccccccceces 
Medium ..... soccccccecces 
COMMON ...crccccssccoces 
Low cutter and cutter..... 


Bulls (yearlings excluded)— 
All weights— 

GR isc vicenaaes ese sc0i0 
WECGIEME  casicccesiccesccese 
Cutter and common....... 

Vealers—All weights— 
Choice 
Good 
Medium 
Cull and 

Calves—250-400 Ibs.— 
Choice 
ee 
Medium ....cccccccccccves 
Common 


11, 1939 








AND VEALERS. 
Feb. Jan. Feb. 
1939. 1939. 1938. 
Barrows and gilts— 
$11.94 $11.72 $ 8.48 Good and choice, 
34 12.36 9.07 Ibs. 
12.38 9.24 Ibs. 
12.39 9.33 Ibs. 
10.30 7.86 Ibs. 
10.50 7.95 Ibs. 
10.49 8.03 y- Ibs. 
10.60 8.11 290-350 Ibs. 
8.47 7.02 Medium, 
8.79 7.12 140-160 Ibs. 
TAT 6.34 160-180 Ibs. 
180-200 Ibs. 
Packing Sows— 
11.26 11.35 8.30 ‘aun ove 
—- eS 275-350 Ibs. .......-. 
350-425 Ibs. ......... 
10.99 1131 8.37 TD Ibe. ccc 
8.57 8.58 6.94 Medium, 
723 «731599 275-550 Ibs. ......... 


Slaughter Pigs— 


7.82 7.86 6.62 — = 

7.00 7.16 6.17 <a 
6.48 6.56 5.71 100-140 Ibs 

5.99 5.92 5.22 pc neatens 
4.94 4.92 4.45 


Lambs— 


Choice? 





HOGS. 


Feb. 
1939. 








Jan. Feb. 
1939. 1938. 
$7.60 $8.75 
7.68 8.78 
7.70 8.82 
7.61 8.78 
7.42 8.54 
7.21 8.24 
7.02 7.98 
7.38 8.28 
7.43 8.32 
7.42 8.26 
6.64 7.34 
6.52 7.22 
6.34 7.12 
6.26 7.00 
7.38 8.44 
7.04 8.11 
$9.16 $7.72 
8.92 7.20 
7.74 6.60 
6.26 6.04 
7.42 

6.22 

4.27 3.89 
2.97 2.94 


7.15 7.20 6.44 Good and choice?.. 
6.89 6.94 6.31 Medium and good®. 
6.42 6.29 5.48 Common ......sccccccceee 
Yearling wethers— 
10.50 10.84 Good and choice.......... 7.68 
9.42 9.74 Medium .....cccscccccccee 6.52 
4: 8.19 8.08 Ewes— 
7.02 6.84 6.00 Good and choice........... 4.64 
Common and medium...... 3.40 
7.92 7.66 6.80 iGiosely sorted. 
6.00 5. 5.51 *Lots averaging within top half of good grade. 
5.25 5.25 4.77 


*‘Lots averaging within top half of medium grade. 
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Package it in a 


MODERN CARTON 


Proper relation of 
carton design to the product is a science with Suther- 
land package artists. They have the knack of combining 
appetite appeal, quality appearance, and attention-getting 
features into one attractive “sure-hit” package for the 
packer’s product. 





Lard cartons in their present form are the result of 
Sutherland’s inge- 
nuity in the pack- 
aging field. If you 
wish a new design 
for a lard carton— 
if you wish to re- 
vamp your present 
design—or if you 
wish to improve the 
reproduction of 
your present pack- 
age,send us details. 


Twenty years of 
leadership in pack- 
age designing and 
construction for the 
packing house in- 
dustry is at your 
disposal. 





SUTHERLAND tscssazon vice 
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ELEVATORS 


Sewe She Rath Packing Company 


The Rath Packing Company, Nationally known Pork and 
Beef Packers, use MONTGOMERY ELEVATORS. A MONTGOMERY 
ELEVATOR was installed in the main plant at Waterloo, 
lowa, on May 2, 1922. This MONTGOMERY ELEVATOR, the 
first of nine installed, has been in almost continuous use 
and is still giving dependable service today. 

Other packers, too, have installed MONTGOMERY ELEVATORS, 
because they provide dependable service at minimum 
cost over a period of years. 














Write us for help with any Elevator Problems 





Elevator Specialists for the Packing Industry 


HOME OFFICE and FACTORY—MOLINE, ILLINOIS 


Branch Offices in Principal Cities 








F.C. ROGERS, INC. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 
Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 


Use NEVERFAIL 


“The Man You Know” THE PERFECT CURE 
for making the 
best in Sausage, 


Hams and Bacon 
Canadian Sales Office: 159 Bay St., Toronto 

















H. J. MAYER & SONS CO 


Ay 


The National Provisioner—March 11, 1939 











Lan 


Z 


Meat Packing 40 Years Ago 


(From The National Provisioner, Mar. 11, 1899.) 


Omaha Cold Storage Co., Omaha, 
Neb., was incorporated by John A. 
McShane, Louis Schroeder, Benjamin L. 
Baldwin and Samuel H. Sterns, with a 
capitalization of $100,000. 

Hogs packed at Chicago from No- 
vember 1, 1898, to February 28, 1899, 
totaled 3,260,000 head compared with 
2,672,700 head in the like period a year 
earlier. Kansas City, the next largest 
slaughtering point, processed 1,240,000 
head in the 1898-99 period compared 
with 1,305,100 head a year earlier. 

World supply of lard on March 1, 
1899, totaled 378,900 tierces. A year 
earlier the supply totaled 415,991 
tierces. 

Swift & Company issued a circular 
setting forth some facts regarding the 
company’s business in 1898, as follows: 
Made 196,244,585 lbs. of lard, 3,888,983 
Ibs. of neatsfoot oil, 26,009,453 Ibs. of 
tallow and grease and 61,635,047 lbs. of 
oil. The firm produced 90,079,748 Ibs. 
of hides and 6,472,857 lbs. of wool. 

T. M. Sinclair & Co., Cedar Rapids, 
Ia., opened a branch house at Daven- 
port, Ia. 

Armour and Company began the erec- 
tion of a branch house at Mount Vernon, 
N. Y. 

The first shipment of hogs from Fort 
Worth, Tex., to San Francisco, Cal., 
was sent to Whiting & Co., packers, 
in the latter city. 

Emil C. Calm, president and founder 
of the Preservaline Co., died at his home 
in New York City on March 5 at the age 
of 70 years. Born in Germany, Mr. 
Calm came to New York in 1849. In 
1879 he formed the Preservaline Co. 
and was known to packers and retailers 
all over the country. 


Meat Packing 25 Years Ago 
(From The National Provisioner, Mar. 14, 1914.) 

John Krey, founder of Krey Packing 
Co., St. Louis, Mo., died at his home in 
that city at the age of 73 years. Mr. 
Krey, father of Fred Krey, was one of 
the pioneers of the meat packing in- 
dustry in the St. Louis area. 

Willard N. Chamberlain, for many 
years active in the wholesale beef trade 
in Boston, Mass., died at his home in 
Watertown, Mass., at the age of 62 
years. He was among those who 
pioneered in introducing Western 
dressed beef in his area. In 1907 Mr. 
Chamberlain retired, selling his inter- 
ests to his son, Geo. N. Chamberlain. 

Imports of fresh beef and mutton at 


New York for the week ended March 7, 
1914, totaled 28,742 quarters of beef, 
4,408 carcasses of mutton and 7,292 car- 
casses of lamb. 


United Home Dressed Meat Co., Al- 
toona, Pa., was incorporated by F. X. 
Endress, P. Gutwald and C. G. Mattas. 

Schenk Packing Co. awarded contract 
for construction of a packing plant at 
Fulton, W. Va. 

Canton Provision Co., Canton, O., let 
contract for erection of an addition to 
its plant. 

John S. Weaver planned a two-story 
addition for his sausage plant at 
Weavertown, Pa. 


Chicago News of Today 


R. G. Cowan, chief statistician, Swift 
& Company, Chicago, was one of the 
speakers who addressed a meeting of 
the Chicago section of the American So- 
ciety of Mechanical Engineers on March 
10. “Developing and Improving Prod- 
ucts by Consumer Testing” was Mr. 
Cowan’s subject. Mr. Cowan is first vice 
president of the American Marketing 
Association. 

A tribute to the National Live Stock 
and Meat Board for its work done in 
educating the housewife on meat quality 
and promoting the sale of meat was paid 
by radio station WIND, Gary, Ind., in a 
morning program on March 4. 

J. E. Staren of the J. S. Hoffman Co. 
recently returned from an _ extended 
motor trip through Texas, Louisiana, 
and other Southern states. 








Walter R. Gleason, in charge of Chi- 
cago sales for Tobin Packing Co., Ft. 
Dodge, Ia., died at 
his home, 11521 
Longwood Drive, 
on March 8, at the 
age of 47 years. He 
was well known to 
the trade in this 
area, having start- 
ed with Armour 
and Company in 
1914 where he re- 
mained for seven 
years. He was later 
associated with In- 
dependent Packing 
Co., Brennan Pack- 
ing Co., and with 
Hygrade Packing 
Co. until the headquarters of that or- 
ganization were moved to Detroit. Since 
that time he has been affiliated with the 
Tobin organization. Surviving are his 
widow and two sons, Robert and Walter, 
jr. 

Thomas E. Wilson, chairman of the 
board of Wilson & Co. and well known 
breeder of Shorthorn cattle, purchased 
a new herd sire at the Shorthorn sale at 
Perth, Scotland, the middle of February. 
This champion bull, “Calrossie Mer- 
cury,” was bred and sold by Capt. John 
MacGillivray, one of Scotland’s leading 
breeders. The bull is 16 months old and 
sold to Mr. Wilson for 1,550 guineas or 
$7,750. He will be added to the Edellyn 
Farms herd. 


W. R. GLEASON 


Drovers Packing Co., Chicago, has 
bought the plant at Ottawa, IIl., form- 
erly conducted as a division of Hygrade 
Food Products Corp., and will resume 





NEW LOUISIANA PLANT COMPLETED LAST YEAR 


Lake Charles, La., plant of Swift & C 


pleted and placed in operation 





r 


y wasc 


in April, 1938. The new Swift unit employs 250 workers and is one of the finest meat 
packing plants in the South. 
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“BOSS” AUTOMATIC LANDING DEVICE - NO. 401 
Patent Applied for 


This practical, positive device is used with much success for the safe 
landing of cattle on the bleeding rail. 


Used with “BOSS” Electric Hoists, it is equipped with limit switch to auto- 
matically stop the motor and apply the magnetic brake, holding the beef in 
proper position for landing. 


Another “‘BOSS” Device that gives 
Best Or Satisfactory Service 
THE CINCINNATI BUTCHERS’ SUPPLY CORP. 


General Office: 2145 Central Parkway, Cincinnati, Ohio 








Factory: 1972-2008 Central Ave., Cincinnati, Ohio 824 Exchange Ave., U. S. Yards, Chicago, Ill. 








Specially prepared for 








sausages and meat loaves 


MELOWARD 


(Formerly WARD'S Sweet Sausage Milk) 






PITH, NO FIBRE! 


Dry Essence of Natural Spices dis- 
solvescompletely because all pith, 
fibre, and foreign matter is re- 
moved. Only the finest ingredients 
that definitely contribute to the 
high quality standard of STANGE 
Products are used in this flavorful 
and uniform seasoning. Start us- 
ing Dry Essence of Natural Spices 
atonce. Write for generous free 
samples! 


Wh. J. STANGE Co. 


2536-40 W. MONROE ST., CHICAGO 


Western Branches: 923 E. 3rd St., Los Angeles; 1250 
s. $t., San Francisco. In Canada: J. H. Stafford 
industries, Lid. 24 Hayter St., Torente, Ont. 












Controlled quality 
Roller Process 
Dried skim milk 










WARD MILK PRODUCTS DIVISION 


KRAFT-PHENIX CHEESE CORPORATION 
GENERAL OFFICES, CHICAGO 


Yeas “woe ZERO HOUR 


TRADE MARK Fred C. Cahn is prepared to give your stockin- 
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C. D. Reversible Plates, O. K. Knives with changeable 
blades and C. D. TRIUMPH Knives with changeable 
blades are used throughout the meat packing and 
sausage manufacturing field. C. D. equipment lasts 
longer, works better; plates will not crack, break or 
chip at cutting edges. Write the “Old Timer,” Chas. 
W. Dieckmann, for complete details and prices of C.D. 
and O. K. knives, plates, sausage linking gauges, 
stock feed worms, studs, etc. 


THE SPECIALTY MFRS. SALES CO. 


2021 Grace Street Chicago, Illinois 
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ette order immediate attention and have ship- 
ment “on its way” within twenty-four hours 
from time order is received. Act now to be 
sure of your Easter Ham profits! 


te hoaber- 






Selling Agent: THE ADLER COMPANY, CINCINNATI 
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operations soon. William E. Russell, 
president and general manager of Drov- 
ers Packing Co., is moving to Ottawa to 
take charge of the new plant. 

A. L. Disbrow, provision department, 
Armour and Company, returned this 
week from a three weeks’ vacation at St. 
Petersburg, Fla. 

A membership in the Chicago Mercan- 
tile Exchange has been posted for trans- 
fer to T. P. Gibbons of the Cudahy 
Packing Co. Mr. Gibbons heads the 
firm’s by-products division. 

Martin H. Wright, divisional mana- 
ger, Chicago, James A. Hamilton, gen- 
eral branch house manager, and H. E. 
May, district manager, Oklahoma City, 
Okla., were among officials and repre- 
sentatives of Swift & Company who at- 
tended a sales meeting on March 6 in 
Dallas, Tex. 

William J. Ruprecht, 73 years of age, 
former head of Ruprecht & Co., whole- 
sale meat firm, died on March 8 at 
Evanston Hospital. Upon retiring in 
1929, Mr. Ruprecht gave the business 
outright to a group of his oldest em- 
ployes, 

James J. Finnerty, general manager, 
E. Greenebaum Co., Inc., New York 
City, was a Chicago visitor this week. 

C. M. Fose, local sales manager, Oscar 
Mayer & Co., Madison, Wis., visited 
members of the trade in Chicago this 
week. 

Stanley Danick of Miami Packing Co., 
Miami, Okla., was in Chicago this week. 

Among the week’s visitors in Chicago 
was John Cook, president and general 
manager, Cook Packing Co., Scottsbluff, 
Neb. 

H. A. Elliott, vice president and gen- 
eral manager, Elliott & Co., Duluth, 
Minn., boosted the week’s total of Chi- 
cago visitors. 


New York News Notes 


James Edward Kooser, former presi- 
dent, Atlantic Hotel Supply Company, 
New York, a subsidiary of Armour and 
Company, died at his home at Coconut 
Grove, Fla., on March 4. He was 69 
years old. Mr. Kooser, a native of 
Cedar Rapids, Ia., had been associated 
with Armour and Company for nearly 
40 years, and had retired only a few 
years ago. He is survived by his widow, 
Mrs. Florence E. Kooser. 

E. T. Swearingen, provision depart- 
ment, Swift & Company, Chicago, and 
O. E. Young, manager of the Swift 
branch at San Antonio, Texas, were 
visitors to New York during the past 
week. 

At the recent annual meeting of 
Trunz Pork Stores, Inc., operators of a 
chain of 52 stores in Brooklyn and Long 
Island, Max Trunz and Charles Trunz 
were re-elected president, and vice 
president and treasurer respectively. R. 
J. Schoelkopf, former assistant secre- 
tary, and 15 years with the company, 
was elected secretary to succeed the 
late J. H. Scheffer, and Edwin E. 





Schwitzke was elected assistant secre- 
tary to fill the office vacated by Mr. 
Schoelkopf’s advancement. 

Andrew E. Nelson, executive vice 
president of Adolf Gobel, Inc., Brooklyn, 
has been elected president of the firm, 
succeeding Frank 
M. Firor, resigned 
because of ill 
health. Mr. Nelson 
has been active in 
the meat packing 
industry for many 
years and enjoys a 
wide acquaintance 
in the field. For 
the past year he 
has been general 
manager of the C. 
Lehmann Packing 
Company, Ine,, 
Brooklyn, N. Y., 
and at the annual 
directors’ meeting 
in December, 1938, was elected execu- 
tive vice president of Adolf Gobel, Inc. 
and appointed general manager of that 
company as well. Prior to his present 
connection, he held executive positions 
with one of the larger packers. 

F. D. Cummings, general offices, John 
Morrell & Co., Ottumwa, Ia., visited in 
New York during the past week on a 
tour that will include various company 
branches in the East. 


A. E. NELSON 


Countrywide News Notes 


President R. H. Cabell of Armour and 
Company and R. E. Pearsall, vice presi- 
dent in charge of the produce division, 
visited the St. Paul, Minn., plant on 
March 4, where they confered with gen- 
eral manager C. E. Sheehy, and with dis- 
trict and plant managers of the com- 
pany’s produce stations in Minnesota, 
Wisconsin, the Dakotas and Montana. 

Richard H. Roberts of Liverpool, Eng., 
has been elected to the board of directors 
of John Morrell & Co., Ltd., Liverpool. 
Mr. Roberts has served as secretary 
since July, 1933. 

W. F. Price, until his retirement on 
January 1, 1939, vice-president and gen- 
eral manager of Jacob Dold Packing Co., 
Buffalo, and Mrs. Price, are leading a 
“gypsy life’, as he terms it, in Florida. 
Writing from Pensacola, he recommends 
this type of vacation for the tired busi- 
ness man. 

Robert I. Johnson, for 15 years provi- 
sion manager of the Madison plant of 
Oscar Mayer & Co., resigned his position 
on March 4 to engage in business for 
himself. He is being succeeded as provi- 
sion manager by Al Wallmo, his able 
assistant for many years. 

B. F. McCarthy, chief, meat grading 
section, U. S. Bureau of Agricultural 
Economics, left the service as of March 
1 to return to private business in New 
York City. 

Fire of unknown origin recently de- 
stroyed the plant of the Sigafoos Penn- 
Dutch Packing Co., Colmar, Pa., with an 
estimated loss of approximately $50,000. 


The National Provisioner—March 11, 1939 





Meat on hand worth about $3,000 was 
lost in the blaze. T. P. Doyle is owner 
of the plant. 


Dr. W. D. Bigelow, director of the re- 
search laboratory of the National Can- 
ners Association, Washington, D. C., 
died at his home in that city on March 5 
at the age of 72 years. Outstanding in 
his contribution to the field of food 
chemistry, Dr. Bigelow was widely 
known both in this country and abroad. 
Before joining the canners he was chief 
of the division of foods and assistant 
chief of the Bureau of Chemistry, U. S. 
Department of Agriculture. 


George W. Mechling was elected sec- 
retary of the Lincoln Packing Co., Lin- 
coln, Neb. Other officers of the firm in- 
clude John P. Murphy, president; V. E. 
McArthur, vice president and George M. 
Bronn, treasurer. 


George F. Heindel, well known Ottum- 
wa, Ia., attorney, heads the new legal 
department of John 
Morrell & Co., es- 
tablished March 1. 
Supervision of all 
legal matters af- 
fecting the Morrell 
business will be in 
Mr. Heindel’s 
hands. The new de- 
partment will be 
housed on the third 
floor of the com- 
pany’s general 
offices. Mr. Hein- 
del, who has been 
in general practice 
in Ottumwa for the 
past 47 years, will 
devote his entire time to new duties 
which give him opportunity to specialize 
in legal matters of major interest to 
him. 

Among the executives of meat pack- 
ing and allied firms who have been or 
are still participating in winter vacation 
pleasures of Miami Beach, Fla., and 
vicinity are: M. I. Sullivan, sales mana- 
ger, Albany Packing Co., Albany, N. Y., 
and Mrs. Sullivan; L. H. Loeb, vice pres- 
ident, David Levi & Co., Chicago, and 
Mrs. Loeb; Al Sternfeld, president, 
Quaker City Hide Corp., Philadelphia, 
Pa., and Mrs. Sternfeld; Mr. and Mrs. 
Fred Early, Early & Moor, Boston, 
Mass.; Hyman Yaffee, president, and 
Jack Hark, secretary-treasurer, Liberty 
Beef Co., Boston, Mass., with Mrs. Yaf- 
fee and Mrs. Hark. 

Slaughtering operations have been re- 
sumed at the plant of the Idaho Meat 
Packing Co., Caldwell, Ida., which had 
been idle since last June. Formerly a co- 
operative venture, the plant was recently 
purchased by Frank DeBendetti of San 
Francisco. 


G. F. HEINDEL 


Buildings housing the Acme Packing 
Co., Apalachicola, Fla., and its subsidi- 
ary ice plant were destroyed by fire 
February 23, with loss estimated at 75,- 
000. 

A. Sykes, Ida Grove, Ia., one of the di- 
rectors of the National Live Stock and 
Meat Board, died suddenly on March 8. 
Mr. Sykes has been a director of the 
board since its establishment in 1923. 
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THERE’S ALWAYS A NEW 
WAY TO PROMOTE SALES 
AND... LIBBEY CAN 
HELP YOU DO IT 





Libbey Genuine Safedge 
Tumblers are proving to be tremendous 
sales-getters for food packers everywhere. 
They offer the undisputable value of re- 
use plus all the advantages found in other 
glass containers. These handsome Sales- 
package Tumblers are available in many 
designs in color as well as popular char- 
acters of the day. Always something new 
to keep sales moving. If you pack chipped 
beef, sandwich canende, acon, may- 
onnaise, Canadian bacon, or a variety of 
other products, you should seriously con- 
sider Libbey Tumblers to speed up sales. 
Owens-Illinois Glass Company, Toledo, O. 


OWENS-ILLINOIS 
Libbey, Safedge 


TUMBLERS IN COLOR 
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Easter Merchandising 


(Continued from page 11.) 
ing material for retail stores and the 
company’s newspaper advertising were 
also explained. 

Most packers are planning to back up 
salesmen with point-of-sale advertising 
and publicity. Too often, sales man- 
agers and meat merchandisers say, ef- 
forts in this direction are not so effec- 
tive as they might be because potential 
sales volume does not justify use of the 
kind of material required to do an out- 
standing selling job. Really effective 
store display material, particularly win- 
dow displays and set-ups, is quite ex- 
pensive unless purchased in larger 
quantities than most smaller packers 
“an use profitably. Also, its life is short. 


Point-of-Sale Helps 


Nevertheless, many packers provide 
some display material for retailers pre- 
vious to Easter if nothing more than 
window streamers and wall and counter 
display cards. The character of this 
material usually is governed by cost 
considerations and the volume of Easter 
meat sales expected. Obviously, the 
packer operating over wide territory 
and serving many stores can use more 
elaborate display material at a smaller 
cost per store or per unit of product 
sold than can the small packer operating 
locally or serving few outlets. 

Easter point-of-sale advertising this 
year, for the most part, will probably 
follow conventional practices—window 
displays, wall and counter cards, price 
tags, window streamers, massed dis- 
plays, ete. One thing that can be ex- 
pected, it now appears, is more general 
use of color photography for depicting 
product cooked and ready-to-serve. Suc- 
cess of all of this material, as mentioned 
previously, depends on effectiveness with 
which it gets attention for meats adver- 
tised and induces people to buy. This, 
in turn, depends on its ability to meet 
competition of similar advertising pro- 
moting other brands of meats and com- 
peting food products. 





Packers who do not use newspaper 
advertising regularly quite often buy 
space during the week immediately pre- 
ceding Easter, particularly to push 
Easter hams and lamb. Size of adver- 
tisements and frequency of appearance 
during this week are usually determined 
by sales possibilities in the territory the 
newspaper covers. Salesmen like news- 
paper advertising as it is an obvious 
selling advantage to be able to promise 
customers help in moving product. 


FINANCIAL NOTES 


Directors of Safeway Stores, Inc., 
have declared a dividend of 50 cents on 
the common stock, payable April 1 to 
shareholders of record March 14. 

Directors of Colgate-Palmolive-Peet 
Co. have declared a quarterly dividend 
of 12% cents on the common stock, 
payable May 15 to shareholders of 
record April 18. 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, March 
8, 1939, or nearest previous date: 


Sales. High. Low. — Close.— 
Week ended Mar. Mar. 
Mar. 8. -Mar. 8.— 8. 2 

Amal. Leather. . 600 2% 2% 2% 2% 

Ss. se wey ee ves 174% 

Amer. H. & L.. 1,600 47% 4% 41% 4% 

De. Pr. ....- 100 34% 3418 34% 33% 

Amer. Stores .. 1,100 a 11% lll, 

Armour, Ill..... 5,400 5g 5% 

Do. Pr. Pfd... 1,000 iy 2 
Do. Del Pfd.. 100 
seechnut Pack.. 100 

Bohack. H. C... 

De. PR. ..+- eee 
Chick. Co. Oil.. 2,400 
Childs Co. ..... 1,200 
Cudahy Pack. . 700 
Se, ea 120 
First Nat. Strs.. 1.600 
Gen. Foods .... 6,300 
me. PIO. acc 100 
Glidden Co. .... 1,700 
Do. Pfd. .... 300 
Gobel Co. .....14,600 
Gr. A&P IstPfd. 5 





Do. New .... 225 
Hormel, G. A... 50 
Hygrade Food . 400 
Kroger G. & B. 4,800 
Libby McNeill . 1,550 
Mickelberry Co. 150 
M. & H. Pfd... 


Morrell & Co.. 100 
Nat. Tea ...0++ 700 
Proc. & Gamb.. 1,500 

me EO 200 220 
Rath Pack. .. 0 
Safeway Strs. . 4,500 

Do. 5% Pfd.. 90 

Do. 6% Pfd.. Mw 

Do. 7% Pfd. . 160 
Stahl Meyer ... : 

Swift & Co. ... 6,150 , 

Do. Intl. .... 700 27% 27% 27 27% 
Trunz Pork .... ws vee — ion 8 
U. S. Leather... 100 5 5 5 4% 

me Ao 1,000 9% 9 9 9 

Do. Pr. Ptd koe ‘eons sore G1% 
United Stk Yds. 1,800 3% 3% 3% 314 

Da. Pee. ...- 400 814 Sly R14 8 
Wesson Oil .... 1,800 24 24 24 24% 

Do. Pfd ; 200 «73 73 73 74% 
Wilson & Co 2,400 414 4%, 414 414 

Do. Pid. .... 1,209 474) A714 4744 45 


GENERAL FOODS NET INCOME 


Net income for 1938 of $13,577,075 is 
reported by General Foods Corp. in a 
preliminary report issued by C. M. 
Chester, chairman. With the exception 
of 1936 this was the largest profit re- 
corded since 1931, and marked an in- 
crease of $4,370,780 over the 1937 net 
income of $9,206,295. Dollar volume of 
1938 sales is not revealed, but it is stated 
that the company enjoyed the largest 
food tonnage in its history. Earnings 
last year equaled $2.50 per share on the 
common stock after provision for pre- 
ferred dividends, as compared to $1.75 
per share in 1937. 


CHAIN STORE SALES 


Sales of Safeway Stores, Inc., for the 
four weeks ended February 18 were 
$27,800,360, an increase of 2 per cent 
over the $27,255,980 reported for the 
corresponding period of 1938. For the 
eight weeks ended February 18 sales 
totaled $53,515,095, a decline of 0.9 per 
cent from the like period last year. 

Sales of $18,028,834, marking an in- 
crease of 2 per cent over sales for the 
corresponding period of 1938, are re- 
ported by Kroger Grocery & Baking Co. 
for the four weeks ended February 28. 
Cumulative sales for the first two peri- 
ods of 1939 reached $35,197,771, which 
is 1 per cent below the $35,722,075 sales 
figure for the first two periods of 1938. 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of Agri- 
cultural Economics at Chicago and Eastern markets on March 9, 1939. 











Fresh Beef: CHICAGO. BOSTON, NEW YORK. PHILA. 
STEERS, Choice’: 
400-500 Ibs. . eS ere $17.50@19.00 acta aun em 
300-600 Ibs. - REGRIS.SO ii‘ eweniwers 17.50@ 19.00 $18.50@ 20.00 
600-700 Ibs. 17.00@ 18.50 $17.50@19.00 17.50@ 19.00 18.50@ 20.00 
700-800 lbs. 17.00@18.50 17.50@19.00 pie}! eee re 
STEERS, Good?: 
400-500 lbs. 15.00@ 17.00 i Of err rT 
3500-600 lbs. 15.00@ 17.00 16.00@17.50 17.00@ 18.50 
600-700 Ibs. 15.00@ 17.00 16.00@17.50 17.00@ 18.50 
700-800 lbs. .. 15.00@ 17.00 ke eer 
STEERS, Medium? 
400-600 Ibs. a 2, ea ee 15.00@ 16.00 15.00@ 17.00 
600-700 Ibs. * 14.00 15.00 15.004 16.00 15.00@ 16.00 15.00@ 17.00 
STEERS, Common (plain)? 
400-600 Ibs. .... 13.504 14.00 14.004 15.00 14:00@1B5.00 —vvcccccces 
COWS (all weights) 
Choice “ << 2 -teteheVen <eebaeenee ~~ ae 
ee 12.50@ 13.00 13.50@ 14.00 13 14.00@ 15.00 
a, ee 12.00@ 12.50 13.00@ 13.50 12. 13.50@ 14.00 
Common (plain) . 11.50@ 12.00 12.50@ 13.00 12.00@12.% 12.504 13.50 
Fresh Veal and Calf: 
VEAL (all weights) 
Choice 15.00@ 16.00 16.50@ 17.50 16.00@17.00 17.00@ 18.00 
Good ... ‘ 13.50@ 15.00 15.00@ 16.50 14.00@ 16.00 16.00@ 17.00 
Medium ‘ 12.00@ 13.50 13.50@15.00 12.00@ 14.00 15.00@ 16.00 
Common (plain) 10.50€@ 12.00 12.50@ 13.50 10.50@ 12.00 14.00€@ 15.00 


CALF (all weights)? * 
Choice 
Good .. 
Medium . 
Common (plain) 


14. 
13.00@ 14.00 
12.00@ 13.00 





Fresh Lamb and Mutton: 
LAMB, Choice: 


38 Ibs. down 16.00@ 17.00 17.00@ 18.00 16.00@ 17.00 17.50@ 18.00 





39-45 Ibs, . 15.00 16.00 16.00@ 17.00 15.00@ 16.00 16.50@ 17.50 

46-55 Ibs. . 14.00 15.00 15.00@ 16.00 14.00@ 15.00 15.00@ 16.50 
LAMB, Good: 

38 Ibs. down 15.004 16.00 16.004 17.00 15.50@ 16.50 17.00@17.50 

39-45 Ibs. . 14.00@ 15.00 15.00@ 16.00 14.00@ 15.50 16.00 17.00 

46-55 Ibs. 13.00€ 14.00 14.00@15.00 13.00@14.50 15.00@ 16.00 
LAMB, Medium 

All weights 13.00@ 14.00 14.00@ 15.50 14.00@ 15.00 15.00@ 16.00 
LAMB, Common (plain) 

All weights 12.004 13.00 13.504 15.00 13.00@ 14.00 
MUTTON (Ewe), 70 Ibs. down 

Good S.00@ 9.00 S.0@ 9.50 S..0@ 9.50 

Medium 7.00@ 8.00 7.50@ 8.50 T.50@ 8.50 

Common (plain) . 6§.00€@ 7.00 G6.50@ 7.50 6.50@ 7.50 


Fresh Pork Cuts: 


LOINS 
&-10 Ibs 16.504 17.50 17.50@ 18.50 16.50@17.50 17.00@ 18.50 
10-12 Ibs 15.500 16.50 17.504 18.00 16.00€@ 17.00 17.004 18.00 
12-15 lbs 14.50@ 15.50 16.504 17.50 15.50@16.00 16.0000 17.00 
16-22 Ibs 13.504 14.50 . ‘ 
SHOULDERS, Skinned, N. Y. Style 
8-12 Ibs 13.00 13.50 13.50 14.50 13.5047 14.50 
PICNICS: 
6- 8 Ibs 11.5041 12.00 13.50 14.00 
BUTTS, Boston Styl 
4- & lbs 15.00@ 16.50 16.00@ 17.00 15.50@ 17.00 
SPARE RIBS 
Half sheets 11.50@ 12.50 
TRIMMINGS 
Regular 7T.00@ 7.50 
Includes heifers 300-450 Ibs. and steers down to 300 Ibs. at Chicago. 2? ‘Skin on’ at New York and 
Chicago. * Includes sides at Boston and Philadelphia. 








NEWS OF THE RETAILERS 


L. W. Vaughn has engaged in the meat : i 
business at 2830 E. st., Sacramento, Ervin Weels has engaged in the meat 
Calif. business in San Jose, Calif., opening 

Doolin Meat Market has been opened the Central Market. 
in San Francisco, Calif., at 229 Church G. H. White has engaged in the meat 
ll business in Portland, Ore., at 1728 N. W. 

Kalispell Meat Market, Kalispell, 73"4 ave. 

Mont., has been bought by Eddy Nora- Lester and Stanley Clinton have pur- 
tome. chased the meat business of Floyd Brim 
in Pullman, Wash. 


New super-market has been opened in 
Greenville, S. C., by Dixie Home Stores. 


Steve Oswald has opened a new meat 
market in Milwaukee, Wis., at 2816 W. Chan Yok has engaged in the meat 
Fond du Lac ave. business at 1335 Park st., Oakland, 

Joseph E. Silva has entered the meat Calif. 
business at 996 Pine st., San Francisco, Quality Meat Market has been opened 
Calif. in Klamath Falls, Ore., by L. A. Eschle. 
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M Efficiency 
Plus 


. . . . Plus a finer, juicier, 
N better looking product — a 
product that brings great- 
N er sales volume. And this 
at the lowered cost which 





comes with the high effi- 
ciency that has made 
ADELMANN equipment 
the outstanding favorite 
with meat packers. 


Liberal 
Trade-in 
Allowances 


Send today for schedule of 
liberal trade-in allowances 
and valuable booklet con- 
taining helpful hints and 
listing the complete 
ADELMANN line. 


“ADELMANN 


The kind your ham 
makers prefer’’ 


HAM BOILER 
CORPORATION 


Office and Factory—Port Chester, N. Y. 
CHICAGO OFFICE: 332 S. MICHIGAN AVE. 
European Representatives: R. W. Bollans & Co., 6 
Stanley St., Live: 1 & 12 Bow Lane, London— Aus- 
tralian and New Zealand Representatives: Gollin & 
Co., Pty. Ltd., Offices in Principal Cities—Canadian 
Representative: C. A. Pemberton & Co., Ltd., 189 
Church St., Toronto. 


—42Z2ms'0u=—com 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS 


Carcass Beef 


Week ended 
Prime native steers 





400- 600 .. --20 @20% 

600- 800 ---20 @20% 

800-1000 -.20 @21 
Good native steers 

400- 600 ..17 @17% 

600- 800 --17 @17% 

800-1000 --17 @17T% 
Medium steers 

400- 600 14%@15 

600- 800 -14%@15 

800-1000 14% @16 
Heifers. good, 400-600 .16 @17 
Cows, 400-600 -12 @13% 
Hind quarters, choice.... @24 
Fore quarters, choice os @16% 

Beef Cuts 
Steer loins, prime. . unquoted 
Steer loins, No. 1 @30 
Steer loins, No. 2. . @25 
Steer short loins, prim« unquoted 
Steer short loins, No. 1... @35 
Steer short loins, No. 2 @28 
Steer loin ends (hips) “ @25 
Steer loin ends, No. 2 p @23 
Cow loins <surewkew ‘ @18 
Cow short loins... @19 
Cow loin ends (hips) @i7j 
Steer ribs, prime unquoted 
Steer ribs, No. 1. ‘ @22 
Steer ribs, No. 2. e @20 
Cow ribs, No. 2.. " @i5 
Cow ribs, No. 3 P @13 
Steer rounds, prime - unquoted 
Steer rounds, No P @17 
Steer rounds, No. 2 @i6 
Steer chucks, prime . unquoted 
Steer chucks, No. 1 ; @i4 
Steer chucks, No. 2 @13% 
Cow rounds ... @l4 
Cow chucks .. @12% 
Steer plates ... a@ii% 
Medium plates @ 9? 
Briskets, No. 1. @15 
Steer navel ends @10 
Cow navel ends @9 
Fore shanks ... @10% 
Hind shanks ... @ 7% 
Strip loins, No. 1, bnis @60 
Strip loins, No. 2... @5o 
Sirloin butts, No. 1 @27 
Sirloin butts, No. 2 @20 
Beef tenderloins, No. 1 @55 
Beef tenderloins, No. 2 @45 
Rump butts ‘ @15 
Flank steaks @20 
Shoulder clods @16% 
Hanging tenderloins .. @17 
Insides, green, 6@8 Ibs... @17T% 
Outsides, green, 5@6 Ibs @16% 
Knuckles, green, 5@6 Ibs @lij 
Beef Products 
Brains (per lb.) - @i7 
Hearts @10 
Tongues @20 
Sweetbreads @i7 
Ox-tail, per Ib @i2 
Fresh tripe, plai: @10 
Fresh tripe, H. ¢ @l1% 
Livers @2 
Kidneys, per Ib @10 
Veal 
Choice carcass 16 @17 
Good carcass 14 @15 
Good saddles . 20 @21 
Good racks 138 @l4 
Medium racks @i4 
Veal Products 
Brains, each @10 
Sweetbreads @36 
Calf livers @55 
Lamb 
Choice lambs 4 @i7 
Medium lambs ‘ @16 
Choice saddles @i9 
Medium saddles @18 
Choice fores . @13 
Medium fores @12 
Lamb fries, per Ib @31 
Lamb tongues, per I! @16 
Lamb kidneys, per Ib @20 
Mutton 

Heavy sheep @9 
Light sheep @i2 
Heavy saddles @i2 
Light saddles @l4 
Heavy fores @i7 
Light fores @ 9 
Mutton legs @l5 
Mutton loins @12 
Mutton stew @i7 
Sheep tongues, per lb @12% 
Sheep heads, each . @10 
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Cor. week, 
15% @16 
15% @16 
15% @16% 


18% @14% 
13% @14%4 
13% @14%4 


13 @13% 
13 @13% 
13 @13% 
13 @14 
11 @12 
@21% 
@11% 


14 @16 
21 @22 


10 @i12 








Fresh Pork and Pork Products 





Pork loins, 8@10 Ibs, av.. @18 aw 
a = @i13 @i3 
Skinned shoulders .. . @l4 @lit 
Tenderloins .... ‘ @32 @34 
Spare ribs ...... . @i13 ai2% 
BOCK Tat .ncccee @ 8& aio 
3oston butts ...... . @l7j ali 
Boneless butts, cellar 
Cie, ES cancnves . @20 @2 
c A all @io 
7 @10 @ 11 
} ne ° @ 4 @i 
Slip bones .. ° @lili @il 
Blade bones : @ll @l2 
Pigs’ feet ... : @ 4 @ 4% 
Kidneys, per Ib ; @10 @9g 
Livers ... ° @10 @ 8 
Brains . ; @9o @9o9o 
Ears .. ° @ 4 @ 6 
Snouts . ° @5 @ 9 
Heads .. ae @ 6% @ 7% 
Chitterlings nm @ 6% @i 
DRY SALT MEATS 
Clear bellies, 14@16 Ibs.. ee @10%n 
Clear belli 18420 Ibs ata @10% 
Rib bellies, 25@30 Ibs. “ee @ 9% 
Fat backs, 10@12 Ibs.. 3 ai 6 
Fat backs, 14@16 lbs 
Regular plates.... ee 7% 
Jowl butts....... s oats ee é 6% 


WHOLESALE SMOKED MEATS 


Fancy reg. hams, 14@16 lbs., parchment 


CE 00:6 60 bree tentinte+ denseenwers ae 20% @22 
Fancy skd. hams, 14@16 lbs., parchment 
PORE vcciccccccccoscccccesceoececess 22 @23 


Standard reg. hams, 14@16 ibs. , Plain.19% @214 
Picnics, 4@8 lbs., short shank, plain...15%@ 16%, 
Picnics, 4@8 lbs., long shank, plain. . .14% @1514 
Fancy bacon, 6@8 lbs., parchment paper.224%4@23% 


Standard bacon, 6@8 Ibs., plain........ 20 @20% 
No. 1 beef sets, smoked 
..35 @36 





Insides, 8@12 lbs...... 
Outsides, 5@9 Ibs..... 32% @34 
Knuckles, 5@9 Ibs ...382 @33 
Cooked hams, choice, skin on, fatted.... @35 





Cooked hams, choice, skinless, fatted.... @36 
Cooked picnics, skin on, fatted.... ‘ @27% 
Cooked picnics, skinned, fatted....... - @28% 


BARRELED PORK AND BEEF 


Clear fat back pork: 





SS ) ae Teer rrr 
SE GED wee nccncvesdestceesese a g 
I pa onc cian oraadeeteae® -- 12.50 
i ce anke oboe aba aud tebe ses ener cen 17.00 
RE nd catecanebeseseseuctivns Se 
Clear plate pork, 25-35 pieces............... 14.00 
RINE 46.0:6:5:0. 086-0000 800 6:96 ccccdeceons -- 23.00 
BN EE Wo 5 vedio cass bsccevecncesesues 24.00 
VINEGAR PICKLED PRODUCTS 
i. ke | Serer er , . .$16.50 
Lamb tongue, short cut, 200-lb. bbl. 
Regular tripe, 200-lb. bbl.......... 
Honeycomb tripe, 200-Ib. bbl....... 


Pocket honeycomb tripe, 200-Ib. bbl 


SAUSAGE MATERIALS 


(Packed basis.) 


Regular pork trimmings......... - ~~ 4@ 7% 
Special lean pork trimmings 85% Pe My 4@16 
Extra lean pork trimmings 95% 171, ali 
Pork cheek meat (trimmed)... . ail 
2. ee a a .-8 @ 8% 
PE NS cinsn.t dccwnd kawat ober me @ 8 
Native boneless bull meat : avy) ; @l15 
Shank meat ..... A @13% 
Boneless chucks : a .. 144% @14% 
Beef trimmings : a ~ 114%@11% 
Beef cheeks (trimmed) ........... Stat @10% 
Dressed canners, 350 Ibs. and up os @10% 
Dressed cutter cows, 400 Ibs. and up Hee all 
Pr. bologna bulls, 600 Ibs. and up. ~~ a@11% 
Pork tongues, canner trim, S. P......... @12% 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 





Pork sausage, in 1-lb. carton........ es @23% 
Country style sausage, fresh in link.... @17% 
Country style sausage, fresh in bulk @15% 
Country style sausage, smoked. . @20% 
Frankfurters, in sheep casings @23%%4 
Frankfurters, in hog casings....... @20% 
Bologna in beef bungs, choice.... @lj 
Bologna in beef middles, choice a aij 
Liver sausage in beef rounds.... @l5 
Liver sausage in hog bungs...... @ili 
Smoked liver sausage in hog bungs @221 
PT ME -005Gucdiaenesemmenie< @151q 
New England luncheon specialty. ar 
Minced luncheon specialty, choice @19 
Tongue sausage ... : @nom., 
Blood sausage @18 
a Me @ijt 
Polish sausage @22% 





DRY SAUSAGE 


Cervelat, choice, in hog bungs......... @40 
Thuringer cervelat ....... . @21% 
Sry a oa ew aargiine @29% 
Holsteiner ........... ; oeaaced @291, 
Bie We GOIN, CUGEOD sis, o0.5:0.:604 ale ms-n areas @35 
Milano, salami, choice in hog bungs. @36 
B. C. salami, new condition........ @21% 
Frisses, choice, in hog middles... ; @35 
Genoa style salami, choice....... @42 
ci Eee aes @33 
Mortadella, new condition... av @ 
rere ‘ ‘ @45 


Italian style hams. . @35 
Virginia hams . 


LARD 


Prime steam, cash, Bd. Trade....... 
Prime steam, loose, Bd. Trade..... 
Refined lard, tierces, f.o.b. Chgo.... 
Kettle rend., tierces, f.o.b. Chgo... 
Leaf, kettle rendered, tierces, 








f.o.b. Chicago @ 9.80 
Neutral, tierces, f.o.b. Chicago..... @ 9.30 
Shortening, tierces, c.a.f............ @ 9.50 


OLEO OIL AND STEARINE 





Extra oleo oil (in tierces)............ a @ ™ 
Prime No. 2 oleo oil. ; @ 7% 
Prime oleo stearine... ; -- 6 @ B% 
TALLOWS AND GREASES 
(Loose, basis Chicago.) 
Edible tallow, 1% acid............ ree @ 5% 
Prime packers tallow, 3-4% acid....... 54% @ 5% 
OO =a -.-0e 5%~@ 5% 
mes DB Clee, BOG B.B.Bidccccccccs -- 54%@ 5% 
Choice white grease, all hog....... ices @ 5% 
A-White grease, 4% acid.......... me @ 5% 
B-White grease, maximum 5% acid. * @5 
Yellow grease, 16-20 f.f.a........ oe @ 4% 
Brown grease, 25 f.f.a.......... ‘ @ 4% 
ANIMAL OILS 
Per lb. 
Prime edible lard oil..... . Pe Pet PE 9% 
Prime burning oil...... aes ; ve 9% 
Prime lard oil—inedible.. Peaiemenien 9 
A a GE eee Bien . 8% 
Extra lard oil......... as nas ieee 854 
Extra No. 1 lard oil.. ‘ sie aetaaince whe 8l4 
Spec. No. 1 lard oil... G R - 8% 
No. 1 lard oil.... re ee rare 8% 
it) SS ae - 5 Eeeeue 8 
Ac idle ss tallow oil... ws ‘ 8 
20° C. T. neatsfoot oil. ore <a 
Pure neatsfoot oil..... ‘ - = 
Prime neatsfoot oil... ; 8% 
Extra neatsfoot oil. , Sly 
rer eee en ee 8% 
VEGETABLE OILS 
Crude cottonseed oil, in tanks, f.o.b. 

Valley points, prompt............... 57% @ 6 
White deodorized, in bbls., f.0.b. Chgo... 84@ 8% 
Yellow, deodorized .............. \ 

Soap stock, 50° f.f.a., f.o.b. mills..... 
Soybean oil, f.o.b. mills....... 





Corn oil, in tanks, f.o.b. mills 
Coconut oil, sellers’ tanks, f.o.b. coast... 2%@ 3 
Refined in bbls., f.0.b. Chicago......... @ 8 


OLEOMARGARINE 


F. 0. B. Chicago. 


White domestic vegetable margarine.... @li% 
White animal fat margarine, in 1 Ib. 

Ce ee ie ; @l4 
Water churned pastry. = @lo% 
Milk churned pastry... : @ll's 
White nut margarine..... Sawn aee @ 8% 


(Continued on page 50.) 
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Philadelphia Scrapple a Specialty 


hnJ.Felin&Co., Inc. 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-09 West 13th St. 





HAMS - BACON - LARD - DELICATESSEN 




















THEE. KAHN’SSONSCO. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS AND BACON 
Straight and Mixed Cars of Beef, 


Veal, Lamb and Provisions 


Represented by 
NEW YORK PHILADELPHIA WASHINGTON BOSTON 
H. L. Woodruff rl McAdams Clayton P. Lee P.G. Gray Co. 
437 W. 13th St. 38 N. Delaware Av. 1108 F.St.S.W. 148 State St. 




















GEO. H. JACKLE 
Broker 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 


HONEY BRAND 


Hams - Bacon 


Dried Beef 


Pama 


CONSULT US BEFORE 


HYGRADE'S 


Original West 
Virginia Cured Ham 
Ready to Serve 


YOU BUY OR 
HYGRADE’S SELL 
Frankfurters in ° 


Natural Casings 
Domestic and Foreign 


Connections 
Invited! 


HYGRADE’S 


Beef - Veal 
Lamb - Pork 


HYGRADE FOOD PRODUCTS CORP. 


30 Church Street, New York, N. Y. 




















405 Lexington Ave. New York City 








Reprints of Articles on 
Efficiency in the Meat Plant, Operating Costs 
and Accounting Methods, Published in 


THE NATIONAL PROVISIONER 


may solve the problems that are vexing you. 
Write today for list and prices. 


























; ESSKA P 


QUALITY. 


BEEF e BACON e SAUSAGE e LAMB 
VEALe SHORTENING e PORKe HAM 
e VEGETABLE OlLe 
===THE WM. SCHLUDERBERG - T. J. KURDLE CO.—= 
MAIN OFFICE - PLANT and REFINERY 


3800-4000 E. BALTIMORE ST. 


WASHINGTON,D.C. D. RICHMOND, VA. 
458-11th ST., S. W. —— 22 a 17th ST. 
ROANOKE, VA. 


NEW YORK, N.Y. PHILADELPHIA, PA 





HUNTER PACKING COMPANY 


East St. Louis, Illinois 
STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 


NEW YORK + Representatives: 
OFFICE a. William G. Joyce 
Wa Boston, Mass. 
410 W. 14th Street ° 


F. C. Rogers, Inc. 











408 WEST 14th STREET 713CALLOWHILLST. 317 E. Campbell Ave. 
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Chicago Markets 


(Continued from page 48.) 





CURING MATERIALS 


Nitrite of soda (Chgo. w’hse stock): 
In 425-Ib. bbls., delivered...........00-+0+ $ 8.75 
Saltpeter, less than ton lots: 


Dbl. refined granulated... 6.90 

SEE hn bad.c:tetecedecceseroreeses 7.90 

PE GUNN nsec ccsosecicccccessesses 8.25 

EL AEE TS EE TT 8.65 
Dbl. rfd. gran. nitrate of soda.............. 3.75 
Salt, per ton, in minimum car of 80,000 lbs. 

only, f.o.b. Chicago, per ton: 

Per err 7.20 

Medium, dried ES aS 10.20 

Cane atnnar ech dae cdkedes be caceewn Neen 6.80 
Sugar— 

Raw, 96 basis, f.o.b. New Orleans. @2.81 
Second auger, 90 basle...cccccccccasescce None 

Standard gran., f.o.b. refiners (2%). @4.40 
Packers’ curing sugar, 100 lb. bags, 

f.o.b. Reserve, La., less 2%.......0++ @4.00 
Packers’ curing sugar, 250 lb. bags, 

f.o.b. Reserve, La. le al @3.90 
Dextrose, in car lots, ‘per ewt. (in cotton 

DED ve evecansccuneycdéneecencenceses @3.54 


SAUSAGE CASINGS 
(F. 0. B. Chicago.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings 








Domestic rounds, 180 pack... @.16 
Domestic rounds, 140 pack @.28 
Export rounds, wide.... @ 40 
Export rounds, medium........... @.25 
Export rounds, narrow... er @.38 
No. 1 weasands....... ae @.05 
No. 2 weasands. ‘ ; @.03 
No. 1 bungs. s panne : @.12 
No. 2 bungs..... Ce Tee 2 @.08 
Middles, regular ........... oe @.38 
Middles, select, wide, 2@2% in. : @.45 
Middles, select, extra wide, 2% in. 

GE GUE 066606 5000000006c00000 @.65 

Dried bladders: 
2 3 SS errr .65 
10-12 in. wide, flat......... .60 
8-10 in. wide, flat.... = aes tale .B5 
ee errr ee -25 
Hog casings: 

2 ere 2.10 
Narrow, special, per 100 yds........ 1.95 
SD cowncinuedaeesoce cease 1.35 
CE PD vier geeiercensonmeree 1.15 
es ee ee le n<6bos 000-000 s0evece 1.05 
Extra wide, per 100 yds.............. 15 
EE cndetedooeseueriecnse6< ia -21 
Large prime bungs. . .16 
Medium prime bungs .09 
Small prime bungs .05 
Middles, per set 17 
PE nec cee ceeseesesteececscccnes .09 


SPICES 


(Basis Chicago, original bbls., bags or bales.) 


Whole. Ground. 


Per Ib. Per lb. 
Nn cess eestiadnuieuee 16 17% 
Resifted ....... e 18% 
Chili Pepper .......... iy a eee? 19% 
Chili Powder .. kecinad sencnde: aa 19 
Cloves, Amboyna ............. ve ae 32 
Madagascar . 18 21 
ee 20 23 
Ginger, Jamaica ee ace ae 15% 
African . Bee ee pepe 7% 9% 
Mace, Fancy MN aos hogn ates 60 65 
MN MIN cas ccceoce ses icecear ae 58 
Be AS ae os 54 
Mustard PGT, DORE. ccccccccecee e 22 
PD cavdeueuewsceeeescncsccucse 15 
Nutmeg, Fancy Banda. ecu” te 25 
EE DED ccuvesnceses dbdeiewan ae 21 
i le My En weccecceccecese #6 16% 
Paprika, Extra Fancy.............. es 40 
Pepina Sweet Red Pepper.......... oo 26% 
Pimliexo (220-Ib. bbls.)............. oe 27% 
ES eee ee 26 
Red Pepper, No. 1........ es 19 
Pepper, Black Aleppy.. eer 9% 10% 
PE ecacecevecevevees 6 7% 
EE nocenvesecesces 10 11 
White Java Muntok......... been 9% 11% 
WEED SIND ccccesevceesodee 9 11 
WEsee FOGRGTS cccccccccccseccess oe 10% 
Ground. 


or 
Whole. Sausage. 









Caraway Seed Ciecoccrnecces Ome 11% 
Celery Seed, French a 20 
Commines Beed..cccccccescccesse. 11% 14 
Coriander Morocco Bleached..... 8 
Coriander Morocco Natural No. 1. 6% RIL 
Mustard Seed, Dutch Yellow 9% 12% 
BURGFICRR ccccccvcccescccccscccces ™% 10% 
Marjoram, French . baat endecs. ae 22 
CD nwkcodee 66000000600 c6606e-02 13% 16 
Sage, Dalmatian, Fancy.. 8% 10% 
REED BOO. Recvcecevecveccvecs ™% 9% 
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NEW YORK. MARKET PRICES. 





LIVE CATTLE 


Steers, 1155-1330-Ibs.$10 50 
ot 





good and choice, 



















Cows, medium 
Cows, common 
Bulls, medium 7.75 
LIVE CALVES 

Vealers, good and choice............. $10.50@ 13.50 
PONE, CREE gc Oeneesecocveencees 8.00@ 9.00 
WENN, CUNOED: 0.556 <nc se sceas 6.00@ 7.50 
Calves, good and choice. acai 8.25@ 8.50 
Calves, common and medium......... 6.00@ 7.25 

LIVE HOGS 
Hogs, good to choice, 198-Ib.......... $ @ 8.40 

LIVE LAMBS 
Lambs, good and choice..............8 @ 9.85 

DRESSED BEEF 

City Dressed. 
Choice, native, heavy @23 
Choice, native, light. @22 
Mative, COMMON BO TRIE... occcccscccceece § @20 

Western Dressed Beef. 

Native steers, 600@800 lbs............. 19 @22 
Native choice yearlings, —e Ibs....19 @20 
Good to choice heifers. 217 @18 
Good to choice cows. . 15 @16 
Common to fair cows... - seccccke Gee 
Gt DONE THIN. cccievccntesccvcoes 12%@13% 

BEEF CUTS 

Western City. 

BL oi da. 3 > we cinacenrine 235 @2 26 @28 
(SS aaa”: hCUlUr Ct 23 @24 
No. 3 ribs. . 19 @21 21 22 
No. 1 loins. . ae 40 @48 44. @50 
No. 2 loins....... 30 @40 36 @42 
ee 24 @25 30 @34 
No. 1 hinds and ribs. 22% @24 23 @25 
No. 2 hinds and ribs. 2 22 21 @22 
No. 1 rounds @l17 17 @18 
No. 2 rounds... @16 16 @I17 
No. 3 rounds..... @15 15 @16 
SO ee @ljz @18 
rrr ree @16 @ij 
See Soe @15 @16 
City dressed bolognas........ccccescsccs 13 @14 
Rolls, reg. 6@8 Ibs. av..............00. 23 @2 
OG cc ccnncneeecs seta 18 @20 
Tenderloins, 4@6 Ibs. av 5 
Tenderloins, 5@6 Ibs. av 





Shoulder clods .. 


DRESSED VEAL 





Rr rier ae ee Pere eee 17 @17% 
Medium Rime tane ae aacemasia --16 @17 
GO sc intiveccadesccaseeuneses cw Ge 
DRESSED SHEEP AND wpteope 
SE SN, MONE ec ocicccecs cccnarseed 
Spring lambs, good to medium... 
Spring lambs, medium............. 
See 
Gs CAGED ce cccinscevecveccscvasces 
DRESSED HOGS 
Hogs, good and choice (90-140 Ibs., 
head on; leaf fat in)............06. $12.50@13.00 


FRESH PORK CUTS 








Pork loins, fresh, Western, 19@12 Ibs...17 @17% 
Shoulders, Western, 10@12 lbs. av...... 14 @14% 
Butts, regular, Western............. -1644@17 
Hams, Western, fresh, 10@12 Ibs. av...19 @20 
Pienics, West., fresh, 6@8 Ibs. av...... 13%@14144 
Pork trimmings, extra lean ---19 @20 
Pork trimmings, regular 50° 10 @ll 
REED .uccncune can eadsadstudeeekwéesce 12 @13 
Cooked hams, choice, skin on, fatted.... @38 
Cooked hams, choice, skinless, fatted.... «39 


SMOKED MEATS 


8@10 lbs. 
10@12 Ibs. 
12@14 lbs. 
10@12 lbs. 
12@14 lbs. 


Regular hams, 
Regular hams, 
Regular hams, 
Skinned hams, 
Skinned hams, 
Skinned hams, 16@18 Ibs, 
Skinned hams, 18@20 lbs. 
Picnics, 4@6 Ibs. av........ 
Picnics, 6@S8 Ibs. av ah 
City pickled bellies, 8@12 Ibs. av......21 @22 
Bacon, boneless, Western............... 24 
ES aaa 2 
Rollettes, 8@10 Ibs. av.... 
Beef tongue, light......... ° 
Ee PE CUE s wucovcevevescvcceses 








The National 


FANCY MEATS 


Fresh steer tongues, untrimmed...... 16¢ a pound 
Fresh steer tongues, l. c. trimmed.... 28¢ a pound 
BWOGRTORES, BOSE oosccsciveccccccsen 30¢ a pound 
 euins 5 Mh Or ee 70c a pair 
I  aigcacas 6s o.9 wa saa eaneioaces’ 12c a pound 
SINE 6.0-0.9:6.0.0.06. 059060 anes 4c each 
ESTO, WOOL secescees ere ve 29c a pound 
0 ee a rere l4e a pound 
Beef hanging tenders................ 30c a pound 
err ere 12¢ a pair 


BUTCHERS’ FAT 






IID. <5 .n crack an ato(ahax arb wel arene an ieT $1.50 per ewt. 
Breast Fat . : taivotataneee 2.25 per ewt. 
MINE << woes di n.g wateah cele aan sie < 

a ee 2.75 per ewt. 


GREEN CALFSKINS 


5-9 914-1214 1244-14 14-18 18 up 








Prime No. 1 veals...15 2.10 2.45 
Prime No. 2 veals...14 1.90 2.15 
Buttermilk No. 1....12 1.80 éses 
Suttermilk No. 2....11 1.65 ond 
Branded gruby . coe .80 1.10 
GRIT | ccccecenee 7 .80 1.10 
BONES AND HOOFS 
Per ton 


del’d basis. 
Round shins, heavy 
light .... 
Flat shins, heavy 
light 
el — ee 
black and white striped 








PRODUCE MARKETS 
BUTTER. 
Chicago. New wom, 
Creamery (92 score)...... 3% 
Creamery (90-91 score)... .28 
Creamery firsts (88-89). . .2¢ 

















EGGS. 
Ce eee 16% @ 4 “eseas 
Firsts, fresh 1640 16% ais 
StanGarGs «2. scees anaes oose 18% a19 
LIVE POULTRY. 
Fowls . i a coun Oat 
Springs : ---19 @23 
Fryers ‘a Serer i 
Broilers ...... cooscek ae 
IID c.acain-a ohh aid-0:0:0,056's oem 18 @23 
Stags secece @16 
Old Roosters oacceceee Glan 
RPGERE cccccons . ..12 @li% 
IN Sai gals qcathe 6a Gdan.e en 
Turkeys ‘ --+eA6 @21 
DRESSED POULTRY. 
Chickens, 17-24, frozen... .21%@23 22 @24 
Chickens, 25-47, frozen 20 @21 19w@21's 
Chickens, 48/up, frozen. .22%4@23 23 a2, 
Fowls, 31-47, frozen...... 17 @i19g 18a 
48-59, frozen........... @20% 21 @21% 
60 and up, frozen...... 20 @21% 20% @22 
Turkeys, Northwestern, 
Young toms, boxes, 
Ne rer @ 23% @29%4 
Young hens, boxes, 
SCFOBOR «oc covccccccoes @Q23% a3l 





BUTTER AT FIVE MARKETS 
Wholesale prices 92 score February 25 to March 


—February. — ——March.——— 
28. 1. 2 3 








25. 27. : 
Chicago — 4 25% 2% 25% 2514 
New York..... 261 26% 26% 26% 26 2644 
Boston .....- Not 2614: 26%4- 26%4- 2614- 26% 
quoted 26% 26% 26% 26% 


Philadelphia ..264% 26% 26% 26% 26% 26% 
San Francisco. .28 28 2 28 28 Net 
available. 


Wholesale prices carlots—fresh centralized—‘ 
score at Chicago a 
House 25 2514 25 25 25 254, 
Track 25% 25% 25% 25% 2512 





Receipts of butter by one (Ib.—Gross Wt.): 









This Last —Since January 1.— 
week week. 1939. 1938. 
Chgo. ...3,157,237 2,889,296 41,139,996 32,341,380 
New 
York 3,798,642 42,( 
Boston 5 ‘ 48 13,493, 
Phila. i 787, 196 12,438, 
Total 9,062,468 8,712,100 108,609,749 100,338,786 


Cold storage mevement (lbs.—net wt.) 





In Out On hand Same day 
Mar. 3. Mar. 3. Mar. 4. Last year. 
Chicago ...... 5,792 757, 257 44,572,953 7, 396, 853 
New York....82,128 252,085 36, 442" 361 1,7 5 
PO ccwan si 3,213 1,543,172 
PRIM. ccctecs 11, 640 7,392 145,245 
Wee .ccess 99, 560 a (089, 947 82,703,731 9,767,406 
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| Ke yb, crionat delicious” 
‘ Tenderated Hams 


\\ “Build a profitable sales volume in an exclusive territory” [44 


> Tomek 


ST. LOUIS, MISSOURI 


for ‘‘SELECTED’’ JOBBERS 











SHIPPERS OF MIXED CARS OF PORK, BEEF AND PROVISIONS 





Cooked, Ready to Serve 






Smoked, Ready to Cook 






































MEAT FOOD 
PRODUCTS 


We 
Solicit 


Carload 
Shipments 





Genuine Tenderized Ham 
Gem Hams + Nuggets ~- _ Rollettes 
Tenderized Canned Ham 


De Luxe Bacon 


THE Sobin PACKING CO., INC. 


FORT DODGE, IOWA 


Sausage Products 























Main Office and Packing Plant | 


Austin, Minnesota 




















Wilmington Provision Company 
TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 


Lambs and Calves 


U. S. GOVERNMENT INSPECTION 
WILMINGTON 


DELAWARE 




















Rath 


from the Land O’@orn 


mr h hhh bb Md 4d ddd dd 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 
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Liberty 


ARD- Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA, 





















NATURE AND 
HUMAN SKILL 
combine to give 
Superb Quality 
in these imported 
canned Hams. 
Try a Case Today 


AMPOL BRAND 
COOKED HAM! 


AMPOL, 


! 380 Second Ave., New York, N. Y. 
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Minimum Space 1 inch, not over 48 words, including signature or box 
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Men Wanted 


Position Wanted 


BusinessOpportunities 








Pork Operations Supervisor 


Meat packer has opening in supervisory 
eapacity for man with considerable plant ex- 
perience, especially in pork operations. State 
age, experience, and references. W-508, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York City. 


Casings Man 


Wanted, casings man in small plant. 
State age, experience, and salary ex- 
pected. W-509, THE NATIONAL PRO- 
VISIONEER, 407 S. Dearborn St., Chi- 
cago, Ill. 


Superintendent 


with 20 years’ practical experience, both large and 
small plants. Thoroughly experienced all depart- 
ments: Sausage manufacturing, curing cellars, old 
and new cure for hams, all beef and pork opera- 
tions, smoked meats, hog cutting, tank house, lard 
rendering. Now employed, good reasons for chang- 
ing. Excellent references from past and present 
employers. W-465, THE NATIONAL PROVI- 
SIONER, 407 8. Dearborn St., Chicago. 





Plant Manager 


Capable of taking complete charge. Have taken 
run-down plants and put them on paying basis. 
Have experience with large and small plants, 
handling buying, selling and credits in addition to 
plant operations. Excellent references from past 
and present employers. Available now. W-506, 
THE NATIONAL PROVISIONER, 300 Madison 
Ave., New York City. 








Position Wanted 








Sausage Foreman 


Position wanted by sausage foreman with 
twenty years’ experience making all kinds of 
sausage, luncheon meats, loaves and special- 
ties. Also hog cutting and curing. Can make 
money in any sausage department. Western 
states preferred. References. W-510, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St., Chicago, I. 


Plant Superintendent 


Twenty years in packing industry, last ten 
years with big packer. Thoroughly familiar 
with all departments of plant and can operate 
at minimum cost. Have handled labor dis- 
putes successfully. Have had eattle buying 
and valuable sales experience. Will go any- 


where. Am 39 years old. Excellent references. 
W-511, THE NATIONAL PROVISIONER, 407 


S. Dearborn St., Chicago, Il. 





Plant Chemist 


Alert, aggressive young chemist with 7 
experience in processing and laboratory control 
will be available on short notice. Knows hams, 
bacon and sausage troubles and bas ideas for new 
products. Only reliable firm needing services of 
A-1 man with ability considered. Starting salary 
secondary, chance to prove worth first essential. 
W-490, THE NATIONAL PROVISIONER, 407 8. 
Dearborn St., Chicago, IIL 


years’ 





General Sales Manager 


Experienced sales executive, 25 years in the 
meat packing industry. Thorough knowledge 
sales promotion, product costs and valuation, 
Proven ability to handle men and produce re- 


sults. Excellent record, honest, industrious 
and reliable. First-class references. W-505, 
THE NATIONAL PROVISIONER, 407 s. 


Dearborn St., Chicago, Ill. 








Business Opportunities 








Working Sausage Foreman 


Position wanted by experienced reliable sau- 
sagemaker who has been all-around man in 
the sausage department for 20 years. Pro- 
duce high-grade and standard sausage of any 
kind. Also any type loaves. Will increase 
business. Sober, steady worker. References. 
Ready to start. Peter La Bouve, 649 W. North 
Ave., Chicago, Tl. 





Sales Manager 


Position wanted as sales manager with 
small or medium packer. Seventeen years’ 
successful experience backed by knowledge of 
ee” aa methods and institute training. 

ge 35, salary secondary to _ possibilities. 
we 499, THE NATIONAL PROV ISIONER, 407 
s. Dearborn St., Chicago, Ill. 





Sales Manager 


Interested in making connections with growing 
concern, Alert and aggressive with several years 
of sales experience, both territorial and sales man- 
agership with national packer, also large inde- 
pendent packer. Capable of assuming full sales 
responsibilities for both edible and inedible prod- 
ucts. W-500, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, Ill. 





General Manager 


Wide-awake young man with all-around packing- 
house experience, including livestock buying, plant 
assembly, plant production, sales distribution and 
thorough knowledge of rail stocks and small stock. 
Service record with large and small packers. Mar- 
ried, will go anywhere in United States. Best ref- 
erences. W-501, THE NATIONAL PROVISIONER, 
407 S. Dearborn St., Chicago, Ill. 
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Slaughter House 
For sale, slaughter house and 
kitchen, brick building, smoke 
coolers, our own water outfit, 


pudding 
houses, five 
all kinds of 


| machinery including two ice machines. Capac- 


| right 


16,000 pounds weekly. Always made 
Owner wishes to retire. Will sell at 
rice. If interested, communicate with 
Jouthett Provision Co., New Brighton, 


ity 
money. 


H. G. 


| Pa. 





Custom Killing 


Abattoir Corporation, 
Indianapolis, Indiana, is now equipped 


Indianapolis 


| to do custom killing for others at a very 


small charge per head. Ample cooler 


space available. Consequently if you 


| desire to enter the packing business you 
| ean do so with a surprisingly small 


| Write us for further details. 


investment—merely the cost of your 
inventory of meat and your accounts 
receivable. No dead investment in land, 
plants, machinery, etc. We supply that. 
Address: 
INDIANAPOLIS ABATTOIR 
CORPORATION 


Post Office Box 536 
Indianapolis, Indiana 


Modern Packinghouse 


For sale, modern packinghouse, fully 
equipped. Good location. U. S. Inspec- 


| tion. Price right. Anton Stolle & Sons, 


Richmond, Ind. 


| fect 





Sausage Factory 
For sale, old, established sausage fac- 
tory about 20 miles from Chicago. Per- 
condition. FS-512, THE NA- 


| TIONAL PROVISIONER, 407 S. Dear- 


| miscellaneous items. 


born St., Chicago, Il. 








Miscellaneous 








Buffalo for Sale 


We have some calves, one, two and 
three year old Buffalo, that are on grain 
feed, for sale, alive or dressed. Also 
heads and hides for sale. Write for 
prices. Sterling Packing & Provision 
Co., Sterling, Colorado. 








Equipment for Sale 








Renderers, Packers—Attention! 
Liquidating : 5—Degreasing percolators and 
condensers; 2—Morrison 5’x10’ rendering or 
digestion kettles; 1—Hammermill or hasher; 
1—Meat scrap drag conveyor; stokers, pumps, 
Send for list—inspect. 
Consolidated Products Co., Box 217, Belle- 


ville, Mich. 





Sheep Logs 
For sale, 600 ANCO No. 427 sheep 
logs without rollers. If regalvanized, 
will be good as new. FS-507, THE NA- 
TIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Il. 





Used Equipment 
For sale: 
Foxboro recording thermometer.$40.00 


2 H.P., 3 phase, G.E. motor.... 20.00 
50-lb. hand stuffer ............ 30.00 
No. 66 Enterprise plates and 

RN Np vaduwesnecacee ee san 8.00 
Quick-Cure elec. vein pump.... 25.00 
Adelmannaluminumhammolds. 4.00 
Allbright-Nell steel molds..... 2.50 
Round steel ham molds........ 1.25 


CHAS. ABRAMS 
1422 So. 5th St., Philadelphia, Pa. 
Telephone: Howard 2609 








FOR ADDITIONAL CLASSIFIED ADS 


SEE PAGE 53 OPPOSITE 
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Oppenheimer Casing Co. 
Importers SAUSAGE CASINGS Exporters 


CHICAGO, U. S. A. 


New York, London, Hamburg, Sydney, Toronto, Wellington, Buenos Aires, Tientsin 



































cA saiected P | 
ausage Casings fi . — SIZE 
MAY CASING COMPANY Right = 


HARRY LEVI & COMPANY, INC. 
IMPORTERS EXPORTERS 


SAUSAGE CASINGS 
625 Greenwich St. 723 West Lake St. SAU SAG rt 


NEW YORK, N. Y. CHICAGO, ILL. 








To Sell Your Hog Casings | CASI N GS 











in Great Britain 


communicate with 


STOKES é& DALTON, LTD. 
Leeds 9 ENGLAND 




















Tana | PARLY & MOOR ~< 


PRODUCERS, IMPORTERS AND EXPORTERS OF BOSTON, MASS. 
Sausage Casings “The Skins You Love to Stuf” 


221 NORTH LASALLE STREET CHICAGO, U.S.A. 




















Equipment for Sale Equipment for Sale | Equipment for Sale 











The Bunn Tying Machine : * 
ie ool a ¥ oi Reconstructed Machinery | Guaranteed Good Rebuilt Equip. 
tvi ee Ben. SHuarS ~ oy PRCRCES 50! One 500-lb. “BUFFALO” Self-Emptying 2—-500-ton Hydraulic Curb Presses; 2— 
ying sausage boxes, bacon squares, i. vs ». a sell-Mmptying | Meat Mixers; Sausage Stuffers; Silent Cutters; 
picnics, butts, ete. Ties 20-30 packages Silent Cutter Grinders; 1—Allbright-Nell 2%’x5’ Jacketed 
per minute. Saves twine. Write for our One 250-lb. “BUFFALO” Self-Emptying nye yt oe ad ng bee crag soe 

: nee oa a he 5 H.P. ors; e Crushers; Dopp 
ony Sree trial offer. ‘B. H. Bunn Co., Silent Cutter Scrapple Kettles; 2—4’x9’ Mechanical Mfg. 
7609 Vincennes Ave., Chicago, IIl. One No. 43-B “BUFFALO” Silent Cutter Co. Lard Rolls; 2—Jay-Bee Hammer Mills, No. 

: es : | 2, No. 3 for Cracklings; 1—No. 1 CV M.&.M. 
F 7 1500-Tb. “BUFFALO” Mixer Hog; 3—Bartlett & Snow Jacketed Rendering 
Silent Cutter 1000-lb. “BUFFALO” Mixer Kettles, 6’ and 10’ dia.; Meat choppers. 
; oe eS Send for Consolidated News listing hundreds 
For sale, 1—500 lb. Boss self-empty- 66-B “BUFFALO” Grinder of other values in: Cutters; Melters; Render- 
ing silent cutter an sed. % Z ing Tanks; Kettles; Grinders; Cookers; Hy- 
od ‘ d motor, used. FS 400-lb. Stuffer draulic Presses; Pumps; etc. We buy and sell 
497, : THE NATIONAL PROVI- | All thoroughly overhauled, guaranteed like | fom @ single item to a complete Plant. 
SION ER, 300 Madison Ave., New York | new. FS-498, THE NATIONAL PROVI-| CONSOLIDATED PRODUCTS CO., INC. 
City. ' SIONER, 300 Madison Ave., New York City. 14-19 Park Row, New York City 
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| The executives and other personnel of the com- you'd have to have men on your payroll who could, 
panies in this list take a heavy load off your shoul- and other men who could fabricate, prepare and | 
| ders. They are the ones who worry about and study put into operation what these firms make available 
| and test—design and red +, sup- to you at a very much lower cost. Watch their | 
| plies and services necessary for the everyday opera- advertising for the latest developments in time-and- } 
tion of your business. If they didn't do these oo money savers. It will be time well spent. ' 
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{ ‘ 
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<=> MR SMOKER 











Cons tant 


‘ ADDS Flavor and Clear Color to Meats 
Smokin J ELIMINATES Need of Attendant 


Improves flavor and aroma of 
smoked meats. 


Meats, develop bright clear col- 
ors—the lean a bright red, the 
fat and skin a golden yellow. 


Reduces sawdust bills to a fraction 
because sawdust ‘roasts and 
toasts,’” producing all smoke 
possible. 


Eliminates fly-ash on meats and 
floors. Burned sawdust is 
dropped in Smoker ash can. 


Fire pit is always clean. Flame 
is entirely enclosed in fire brick, 
and ash is automatically con- 
veyed to sealed ash can. 


Cuts smoking time because the 
smoke is more active than that 
developed in old smoldering 
processes. 


Eliminates fire hazard in house 
as fire has no chance to spread 
along the floors and walls. 


and cuts sawdust bills one-fourth 


In the ANCO M & R Smoker is found the final solution 
for producing smoke in all types of smokehouses, effici- 
ently and economically . . . . The sawdust is placed in 
the hopper (one filling is sufficient for the entire smoking 
operation), the motor that propels the fuel thru the com- 
bustion tube is started, the gas burner ignited—and that’s 
all the work necessary except to empty the covered ash 
bin at the conclusion of the smoking process. All the 
while, the density of smoke generated is constant, un- 
varying, and exceedingly penetrating . . . . Operations 
are completely automatic in every detail and five differ- 
ent quantities of smoke can be produced by changing the 
speed of the sawdust feeder. 


Write for further details and prices today 





117 LIBERTY ST. 
NEW YORK, N.Y. 





THE ALLBRIGHT-NELL CO. 


5323 S. WESTERN BLVD., CHICAGO, ILLINOIS 


832 FIRST NATIONAL BANK BLDG. 
HOUSTON, TEXAS 


111 SUTTER STREET 
SAN FRANCISCO, CALIF. 





Pride Washing Powder’s suds work wonders with the 
greases and stains that make packinghouse cleansing 
particularly difficult. Whatever the surface—metal, wood, 
stone, tile, brick, or porcelain—the clean-up job is efficiently 
done; the clean-up hours are shortened. Science-checked in 
our chemical laboratory, work-tested in our own plant, Pride 
is a packinghouse product for a packinghouse job. Packed in 
200-lb. barrels, 125-lb. drums, 25-lb. pails. No matter where 
your plant is located, there is a Swift agent near you. 


SWIFT & COMPANY 


Industrial Soap Department 


‘aes . . . hard-working . . . richly soapy... 








